2 | teEERERUEES

%_+J

O HOTELE X

| LigEREERERIERES

BHEAZST - 2021 SFE _LISERESINEARESS | 2021 LBEFRMHEEY AT

B G-k S

2021%3H29H-4A1H

HA-IIHeEREE RO
(A FKE3335)



202 WOTELEX

E‘_,h:' 2 o

2021 R& [0l

2021 OVERVIEW

F=tELBERAESERERLBES
( HOTELEX Shanghai ) F 202143 8 29 A -4
B 1 BEERSESO (L6 ) mIhEEh. FE
EeREtEEH EEhIeikEBE DN+
f "HEERITEN=XEREEZ =
B LSRFEESNEEEHMRRY , LA 40 5F
FRAAESNE T /IR EE L ERER. B
SWGERT 211, 962 (UEWMARNESNMMERS
3% , 8 2019 SE8IK 33% , 75 2,717 £k 103
MEZRFMBXAYEINIR. EEEUR 2875 %,
5 2019 SR 12% , FRETRRBRENEL 9
FAFRE 12 iRAR 3 KRR, B5S
BB HtRrhse A s | SEHL 7 EINSE.

EMRIETHR,

The 30th HOTELEX Shanghai was successfully held in
National Exhibition and Convention Center (Shanghai)
from March 29 to April 1, 2021. It is also an important
part of the first Tourism Plus Shanghai Expo and is one
of three major activities organized by Shanghai
Municipal, which is a new milestone in the history of
hospitality exhibition. With the exhibiting space of
400,000m?, it has attracted 211, 962 professional visitors,
up 33% from 2019, and 2,717 foreign visitors from 103
countries and regions. The number of exhibitors is 2,875,
an increase of 12% compared with 2019. The product
categories have been upgraded from the original 9
sections to 12 sections and 3 featured areas. The whole
supply chain of the hospitality and catering industry is
fully covered, achieving a more comprehensive and
efficient display influence.
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With the large increase of exhibition area,
the expansion of exhibition categories, and
the upgrading of activities, HOTELEX
Shanghai 2021 attracted more profession-
al visitors from the hospitality and catering
industry to purchase and exchange. The
number of visitors exceeded 200,000 for
the first time, reaching 211,962, an
increase of 33% over the last exhibition.



INDUSTRY DISTRIBUTION
OF THE AUDIENCE

AR5

B 81% RMAK B BERBIXRBINEZRRE
HpREHETE. BfRIEMRIRAMMARLEHIE
tE_LIEBRTIEIN.

Over 81% visitors come from the hotel and catering
industry. Visitors from chains, franchising, and
E-business company increased rapidly compared
with the previous year.
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Hotel/ Motelf Resort
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Chaing/ Franchising
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Breads/ Bakery Store/ Plzza Store
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VISITOR SATISFACTION
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Seek Franchisors
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163 / Beijing
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In 2021, HOTELEX Shanghai moved to
National Exhibition and Convention Center
(Shanghai) for the first time, The exhibition
area has increased from 230,000 square
meters to 400,000 square meters.The
number of exhibitors also rose sharply to
2,875, up 12% from the previous year.

NUMBER OF EXHIBITORS
RrEi=




EXHIBITS & BRANDS
DISTRIBUTION
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HOTELEX BB EMMNEMSEE SR 116 1TERMi
X T EERBDEEER. 5. 1. b, FmdbLish |,
AEXERM, RITAIEBXA 8.

The exhibits presented at the HOTELEX exhibition come
from 116 countries and regions around the world. In addition
to products from East China, South China, North China,
Northeast China and Northwest China, there are also prod-
ucts from Europe, East Asia and North America.

#5152 / East China

#85 / South Ching
#4t / North China
&AL / Northeast China
ik / Northwest China
7aEg / Southwest

4&ch / Central China
EEaitX

" 22.75%

Hong Kong, Macao and Taiwan

B / Europe

IR1F / East Asia

1t3€ / North America
32 / South America
FoEM / Oceania
#iF / Central Asia

JEM / Africa

R 45.01% |
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Catering Equipment And Supplies

UILEIESES

Coffee & Tea

Beverage

Food

Tableware

RREIREE

Food & Catering Packaging

4.03%

KER R AR

lce Cream Equipment And Materials

wIXEH

Catering Ing

redients

BUE e e R R 2.50%

2.76%

3%

Baking Equipment And Raw Materials

BT RECE 2.14%

Catering Design And Accessory

SN R BIRIESE 1.61%

LR
Alcoholic Dri
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Franchisees And Catering Investment

DISTRIBUTION OF EXHIBITS
B3zl 531

AEREESTRETRIEFRENI KRR FE 12 KMk ,
82 FRRESHR. KEAR. RREH. aREE.
IRERE. NMHESHR. KGERHRERIE. BIERERR
W, BEGE. RRENREE. BRITREE. &
MAREIRRA. RRENoEMEE. B=F. EiF.
BESEIRF LB EeEmEE KA T ENSE.
BHETHR.

The exhibition product display plate by the original nine big
plate refresh to upgrade to the 12 plate, including: kitchen
equipment and supplies, desktop supplies, meal diet, food
comprehensive, drinks, coffee and tea, ice cream, equip-
ment and materials, baking equipment and raw materials,
alcohol, food &beverage packaging, food and beverage
chain and restaurant design and form a complete set,
investment. The classification of exhibits is more compre-
hensive, scientific and convenient. The whole supply chain
of the hotel and catering industry is fully covered, achieving
a more comprehensive and efficient display effect.



SPECIAL
EXHIBITION AREA

HBRTXES

2021 HOTELEX LSBT 30 AEARZEENEE A {UTEREM
mET FRRRENERIZEERSE , BT 3 ARBETREK !
gIEitEE. EBNERE. MEERT | ORITEE 15
EERARS !

b*ﬁ : 2021 HOTELEX Shanghai expanded its categories of exhibits by adding
K‘ € 3 new special exhibition areas. These are Catering Design of Designer
S : Area, Franchise Exhibition Area, and Coffee & Food Festival.
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SHANGHAI INTERNATIONAL
FRANCHISE EXPO (SFE)

EDRE . EBERLEENS. LSETERREBRAE
LisRtEaaERRAT

ORGANIZERS: Shanghail Chain Enterprises Association
Shanghal Sincexpo Informa Markets International Exhibition Co., Lid.
Shanghal Exhibition-Conference Co., Lid.

EPMBERXKERER, TE, RS, AEREUFZROKIRR , BE
80+ LMD U, L L TREME , ™ 600+ SRR , IFTRES
ENFRAE , AMUETIERSE T REIE , BRI THHETFRRAR
FEmiiRSS. EMMBRREERER, FRiAE, BSERRENZRA
—ik , BERTRABECR | BiNRBAFIECILER,

Franchise exhibition area involves five sections: catering, retail, service,
education, and chain resources. With a strong combination of online and
offline, the exhibition features over 600 participating brands and allows
visitors to experience thousands of products and services in popularity.

Biah® THE BRAND

SR, RICRIX. KHREWRIG, 2 L85, TAUFE, DQ. B4, HRIC.
TR, BEAINE. AAY . R/RK..

Lucky Wonton, Yuan Jiyun Dumpling, Ziyan Baiwei Chicken, Handheld Han
Pin, Kua Fu Fried Skebab, DQ/ Papa John's, Gan Shi Ji, Lawson, Nanxiang
Xiaolong, Jiuya, Chajia...

<R i
‘“::MT 1-4808
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2021 R EIFHIEIRFI KRS EREE IR R BN 2

SHANGHAI INTERNATIONAL FRANCHISE EXPO (SFE}——STARTING FROM THE BEGINNING -
2021 CHINA NEW CATERING INDUSTRY CONFERENCE (CHINA CATERING BEST & WORST AWARD CEREMONY)

miE : 202153H31H BIE : 7.1-BitizX DATE: March 30, 2021 WENUE: 7.1-B Forum Area
g6 - Ekl, FEEtERRSERAT ORGANIZER : Interior Design (Chinese version),
IR - EIAKIEE. G5 . 888 OO0 Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

UDERTAKER : Catering big data research institute, packaging fan, meal koala, all power

2021 ££ 3 B 31 B , PEFETT U AL EPESEINT Rz S Z S 51T | March 31, 2021, China's new food and beverage Industry Conference and Chinese food
XE—i78ATH. BENRN LD, WH/NEN, MRS E S pa pY red and Black list red list award ceremony was held, this is a theme, no boundary

conference, invited to small food and beverage, large food and fast food head brand

20+GKA BTXETICHESD , )52 200+CKA FEX@ERATEIX LT WAR  20+GKA dialogue discussion and interaction, Attracted 200+CKA new food and beverage

SET0 800 /MR —8  EEIRTFHERENER , EEMEERERIER | brands, upstream and downstream industry service providers of new food and beverage,
— TR A and more than 800 spectators gathered together to discuss the future trend of new food

and beverage, jointly empower the rapid growth of new food and beverage, and embrace
the next decade of new food and beverage.

R EREE
SPEAKERS
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CHINESE CATERING RED AND BLACK LIST RED LIST AWARD

e : 202138318 BRIE : 7.1-BigizX
DATE : March 30, 2021 VENUE: 7.1-B Forum Area

PESRRIRBLEGR | XMERNEEREN T RIKHRRELS | TPERINE
BIN\EHRERE  KE—HRAFNHEIREEIIBTAPLLEERAIINERME | ILRHIX
Z5 |, BRN—AEMEE T RSEIRMEAISHF , EETRNEFEE , FEEIRT
A RHTEEKERER  CFmREaRaEA, AR !

Chinese Catering Red and Black List Red List Award: Launch this list is to make the
dining environment more pure, let Chinese restaurant chain market healthier, initiated by
a group of outstanding brand catering to sniper who cut chives franchise brand, make
good money out bad money, list initiated as soon as you get the support of numerous
food and beverage brands, in the coming year, China's catering red HeiBang will be a
national roadshow tour, Push the good brand to investors, franchisees!
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aiNigitRE
CATERING DESIGN OF
DESIGNER AREA

EFRE , MIBTFERIINEREENEREBHNEI I ERE. BRI
EBIARME, H2HK, BRRRITERIREEERAMRNMNESES
TERAIH R EBA R,

Eit , R =1E LSEFEERER TS RAE , HNELNX
g, Tl SHEIR MR, FRRTHD, SUWEIX / RiTBEE..
EX|INGITEIRFDBENERA & &itnf) , HEE "2021 #IXigit
ERRE" EAMARMNEN T —RAIERSAIRIRIRITIIE AN, BREBT &
RigitERiE" RERRINCIEZATAENZHE, 25U, KRS
7 BRI ERE AR RS BRS ER SHEIREE M.

In recent years, people's demands for food and beverage have evolved from the
most basic needs of food and clothing to food quality, healthy diet, dining experi-
ence and social needs. Catering design plays an increasingly prominent role in
catering brand management and brand value.

Therefore, during the 30th anniversary, Hotelex Shanghai not only gathered top
food and beverage designers, industry leaders of food and beverage brands,
new designers, professional food and beverage/design We- media and other
Food and beverage designers with unique insights on food and beverage design,
but also present them and audience a unique style of food and beverage design
experience.

Through the "catering design model room" and catering design forum two theme
activities, the exhibition area displayed in different angles, direction and three-di-
mensional way the current catering industry mainstream and cutting-edge cater-
ing design service solutions and a variety of catering supporting products.

i

& “\ | '\1\

|

I in

\h i\‘ lasadly

g

ikl

Wl

§ ,,i

‘il




ny
o
¥

A, ERSHTER—
;\ EEEMIRIT-2021FIRTEFH
. INTERIOR DESIGN CHINA -
2021 CATERING SPACE SHOW
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ORGANIZERS: Beijing Yashi Fenghuang Advertisement Co., Ltd.,
shanghai Sincexpo Informa Markets International Exhibition Co., Ltd.

B (ZERRIT) 3R, DSEEEFRREARATED  KE 6 UAFRRX
iRiHp +7 REIXGRAR , —EFTIE HOTELEX BISFhRR—RIXZTEF , =
R | EXE | QIRSERNEIBHEE , SRR ERRENREESE
fEttiEtA | TISAIRISTHINEILARETR0ED | JGmhSFHEFIRIRE !

Hosted by The Chinese version of Interior Design and Shanghai Sinoexpo Informa
Markets International Exhibition Co., Ltd. together with 6 senior food and beverage
designers and 7 food and beverage brands, HOTELEX will create a new section -
Food and Beverage Space Show. Here, the passion of creativity and food meet, the
infinite possibility of space and the ultimate enjoyment of taste buds burst out here!
Experience how design enhances and empowers a brand with its magic!

BRaah® DESIGNERS AND BRANDS
= XhELE (7 5 )
A (DR / SRENEKIR / B2 E)
Fnata ( pfsadis. D& )
B8 * 8E/MiF ( =FE )
XU ( EEZRIRIT )

Daochua LIU (SWEET7)

Han AO (Margaret/Chuange Dumplings/Shizhiliuai)
Xuheng LI (Cohim/La Fantasia)

Bo ZHOU*Yuyang CAI [Thankusir)

&lin Lin (Merck Design)
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CDOD@HOTELEXE{RigiHHEX

CDOD @ HOTELEX CATERING
DESIGN OF DESIGNER

Theal : B EERRSERAS

ORGANIZERS: sShanghai Sinoexpo Inforna Markets intemational Bxhibiion Co., Lid.

Fl0 2050 - IR SIRITEMERER LOGO Xf, LiSEEERREBRAS
HEED  GHERME. =E. /T, 25, [P, MESWE , BiEITMZE.
IRE. BmiE. AIRRITEFZSFEARNSN—EEIBESLAT , #HTE&TH
REMHRFBERIZITRIREEE.

Foresee2050 - Catering Concept Design Theme exhibition is co-hosted by LOGO
Master and Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd. It will
invite a number of the most famous domestic first-line creative ecological companies in
brand, space, lighting, food, IP, brand and other fields, such as Asia Eat noodles, Wang
Chai, Rong Brand, Zhijian Design, etc. The diversification of the future catering
industry design development trend.

SEB(E EXHIBITORS

ESRE (IPSER ) . WFEE ( EEel ) . Mamkd (|IRE ) . AEmRE (1T
Rt ) . ZRF (ZERRIT) . TUSHI (R ) . TiRB% (#®iR8% ). LOGO
Am ( REFEE ) . RITEK (ERFS).

Wang Chaizhu (IP Aesthetics), Miaoshou (Guochao Cultural innovation), Zhijian Brand
(catering planning), Shike Lighting (lighting design), Mai Design (interior design),
TUSHI (crossover), Top Packaging (catering packaging), LOGO Master (brand
platform), Design Union (interior platform).
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DESIGN OF DESIGNER——2021 CATERING FRONTIERTREND FORUM
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B : 20215E38529H RRIE : 7.1-BigizX
EDBA : LOGOXIM. REah@. LisMEERRSERAS

DATE : March 30, 2021 MENUE:7.1-B Forum Area

ORGANIZER ; LOGO Master, Chai Znu Animation,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

ICREUTRREIRA, BRI , BiEEFE. KM, M P, 2R, 2%
AR AMR S FRTEET R ARIRREEEE | AECNENE , A
BiRmhE, 't SiRiRSHSFHFPRMMSIIEERENIRS =,

Gathering top creative designers and inviting the new talents from the
color, planning, brand, IP, interior design fields. The forum discussed the

creation of value with beauty.

RIHEE SPEAKERS




2021 &Rt SISHCIZBIDERSITES (ZikX)

2021 CATERING DESIGN SUMMIT FORUM AND ID STAR DESIGN LIST (CATERING CATEGORY)

BJ(E : 2021538308 [BIE : 7.1-BitizX
NG : (ERIR) PR, CEREERREERAR

DATE : March 30, 2021 WENUE: 7.1-B Forum Areo

ORGANIZER: Interior Dasign (Chinase version),
Shangnai Sincexpo Informa Markets International Exhikition Co., Ltd.

(ZRiRiH) FXIRERS HSHEEIRRSERADEE  #EALT
KFOHE 6 (NZTHHD 5 BRI , HEFESSRBERITE
MAMFARBEL, BT EXBENRINSE  BREED "D 241G
THE (BN ) 185" Ex | D ER@ITHEEEIERMTE  ZWY
AUTEEER , MZRISHITMIRVESS, TlooE, TiEEEZTE
EEEEE  HAHREUSLEN (REZNRITHHERE).

IRERITHRIESIE S 1D 240 THER IR AR ISR IERIHAZED |
FTERERBUGHHT T —I MR RE | SRMTUSERE.

The Chinese edition of Interior Design, together with Shanghal Sinoexpo
Informa Markets International Exhibition Co., Ltd., once again invited 6 hot
designers and 5 catering brands to discuss the latest phenomenon and
future trend of catering space design. In addition to the catering space
design forum, the day will also be held "ID star design list (catering)
announced" activities! The ID Star Design List is based on the principle of
independence and objectivity. It presents the final "Best Interior Designer
Guide" from the perspective of interior designers' professionalism, profes-
sional standards and industry reputation.

The catering design summit forum and ID star design list catering category
list announced in the same period, is undoubtedly a collective feast in the
field of catering design, | believe will make the whole industry focus.

iEIHER SPEAKERS
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ID STAR DESIGN LIST (CATERING CATEGORY) AWARD

AfE : 20215385308 BE : 7.1-BitizR
DATE : March 30, 2021 VENUE: 7.1-B Forum Area
[ sz WINNERS — -
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SHANGHAI COFFEE CULTURE WEEK
® 7o W EE I FF M & 7B

2021/3.29 -4.11

" EiSmMEECE” REPEESHESE. mXHIRERES | LiSHINLoEmLE
e, EishaRiheEh  EESESERREERAE. LEsathmHElERRLSFNND
MWED. BB SXW , IRIEXAEEE "B , FrLAERE" | BIhiEd BB SomeEk
EXah3z4k IP "Shanghai Blend Lightie" #LSHIAEBS LiBHEN "TERBMEE" &5.

E5Fsk , EiMEHEEETUERIE K e RMERESENER RN ) EMRBUEEEE M.
e S AREERR R R |, EiBIHESCBRLETE,. AhESEREL  BRARR, &
BECE LISMHESERE | 35D mEETS . MIEESETHEE. SFEMRIIERILK. Bk, KTEK.
BZX, I0OK, BERAESEFED—RIIQEREMEHRG. DIHEHEE, muHETbRS. &
EBRiEFETIRR. NSANHS, E8aSmEEEs).

"Shanghai Coffee Culture Week" is a municipal level cultural activity guided by the Publicity Depart-
ment of the CPC Shanghai Municipal Committee and Shanghai Municipal Culture and Tourism
Bureau, hosted by Shanghai Cultural and Creative Industry Promotion Association and Shanghai
Food Association, and undertaken by Shanghai Sinoexpo Informa Markets International Exhibition
Co., Ltd. and Shanghai Food Association Coffee Professional Committee. Connecting exhibition with
culture, according to the theme of "Because of coffee, So Shanghai”, Shanghai Coffee Culture Week
has successfully launched the concept of “Shanghai Blend" , a cultural intellectual property linked
with coffee, and the recipe of "Soy White" with unique Shanghai characteristics.

In recent years, the number of coffee shops in Shanghai has grown rapidly, ranking first in both the
scale of coffee consumption and the number of coffee stores in China. In the collision and integration
of culture and industry, Shanghai Coffee Culture Week came into being. This year, a series of coffee
festivals and coffee markets including limited coffee drinks, coffee lectures, coffee industry tourism,
nostalgic Shanghai-style display, robotic coffee kiosks, and Shanghai special brews were successful-
ly held in Xuhui District, Huangpu District, Changning District, Jing'an District, Hongkou District, and
Pudong New Area.
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SHANGHN COFFEE CULTURE WEEK
B 0 W oM oW £ W
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2021 / 3.30 - 4.1
ERSEFO (L) NH16

hEEEEZER N EBIEELE | R 7 MEEEEHEAR
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The China Coffee Champions Group gave tremendous support to
Shanghai Coffee Culture Week, Seven coffee champions were invit-
ed to this show, communicating, and sharing with coffee lovers on
the spot. Because of their love, they chose coffee; because of their
focus, they became champions. And coffee has become an indis-
pensable part of their lives, a way for them to communicate with
others. As the first appearance of the champions group, the show
came to a complete success. The live performance and teaching of
the champion baristas also brought new inspiration and skills to
many coffee lovers.

HFH=3{ OPENING CEREMONY

gﬂgﬁFEg#ﬁﬁ?ﬁﬁﬂﬂﬁﬁﬁ , BIFULIHNERRE | RINTHIRENOEBRIL, HHL
E% . -

2021 £ 3 B 29 B4, "EAMEE , FrLAEE" Eismuisc AR R EE—E LisERm
HiF= kit BB ERSRHROILKTEESD.

AR L HREEFERK. TEEZEEEETT HXIRERIERKEESMSIHITTHH.
FEEESTROFF A & MHFSIENICR T REBE—VE. BEERRE. 6. BER.
ESE. KEmMEE. EOMHSEERRARTER , ESMEF AL, g
REF R,

Coffee has become a unique business card of Shanghai, an important link between industry and
culture, a distinct embodiment of urban temperature and an important carrier of urban culture.

On the afternoon of March 29, 2021, the opening ceremony of Shanghai Coffee Culture Week
and the First Shanghai International Coffee Industry Forum were grandly held in the Morth Hall
of National Exhibition and Convention Center (NECC) Shanghai.

At the opening ceremony, Wang Yayuan, Vice Minister of the Publicity Department of the munici-
pal Party committee and deputy director of the municipal SASAC, Jin Lei, deputy director of the
Municipal Bureau of culture and tourism, and other leaders attended, delivered speeches.

The subsequent Coffee Industry Forum brought together leaders from Yicai Media, Shanghai
Sincexpo Informa Markets, Meituan, Starbucks, Alibaba, Yongpu Coffee, Jasblu Coffee, and
others to discuss the economy, culture, and development of the coffee industry.
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HOTELEX tiBEFRMHEER’ Xt
SHANGHAI COFFEE & FOOD FESTIVAL
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Shanghai Coffee & Food Festival is a
high-end market event which is held during
HOTELEX Shanghai. It attracted tea shops,
cafes, dessert shops, chain stores or individ-
ual stores to join in. Exhibitors displayed their
popular products and peripheral products to
the catering experts and visitors. Exhibitors
made business cooperation with many inves-
tors and upstream and downstream suppli-
ers. At present, the event has become the
largest C-end coffee market activity in China,
with 80,000+ visitors in HOTELEX Shanghai.
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Shanghai International Wine & Spirits Culture Festival promotes wine culture and fashion lifestyle, lead-
ing the new fashion of urban life! This is not only to create an industry IP, but also to attract friends who
love wine culture for exploring the new market needs together!
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SHANGHAI COFFEE CULTURE WEEK — SHANGHAI INTERNATIONAL COFFEE INDUSTRY FORUM
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DATE: March 29, 2021 WENDE : North Entrance Hall

GUIDINE UNIT : Publicity Department of the CPC Shanghal Municipal Committee,
shanghai Municipal Administration of Culture and Tourism

L

ORGANIZERS : Shanghai Cultural and Creative Industry Promotion Association,
shanghal Food Association
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The forum invited senior experts and leaders in the field of the coffee industry to
discuss and interpret the global coffee industry, from the production area,
processing, consumption to markets and discussed the possibilities and growth
potential of the future coffee industry in Shanghai from various perspectives
such as the development trend of the local coffee industry and cross-business
integration.

There were six fascinating topics shared and two round-table discussions in this
year's forum. Speakers were able to express their views on coffee culture, indus-
try, and future.
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2021 CHINA HOTEL INDUSTRY DEVELGFMENT FORUM
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During the forum, the participants discussed the high-quality development of BNB in the context of
rural revitalization, the core competitiveness of hotels through China's service, consumer service
revolution, the response of new customers needs, and new utilization of human resources.

Focusing on the development of the hospitality industry in the pandemic background, the forum
discussed new market trends and new challenges of the industry under the new situation. The
mission is to seize potential opportunities, build the core competitiveness of the hospitality indus-
try, and promote higher quality of development.

DATE : March 29, 2021 VENUE: 4
ORGANIZER : China Tourlst Hotels Assoclation

CO-ORGANIZER : Shanghai Sinoexpo Informa Markets Intemational Exhibition Co., Lid.,
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THE FIRST CHINA CATERING BOSS CONFERENCE

RdfE : 202143829H RIE : 4.2-AigizX
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Focused on chain restaurants, tea shops, and high-end restaurants, the conference invit-
ed 20+ famous chain restaurants, such as ZHENGXIN chicken steak with 20,000+
stores, JIXIANG Wonton with 3,000+ stores, and new tea brand Auntea Jenny with
1,600+ stores. There were 4 million+ online audience, 1000+ offline catering owners'
audience, 800+ catering brands, and 100+ industry media participated in the conference.
Its goal is to become an annual gathering conference for Chinese catering owners,
providing an interactive platform for industry trends.
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DATE : March 29, 2021 WENUE: 4.2-A Forum Area

ORGANIZER : Dou Zeng College, canyinl68.com, ECMA, Shanghai Sinoexpo Informa Markets Intermnational Exhibition Co., Ltd.
SPECIAL SPONSOR : Malahongbao, Huaxinsi, Easypnp

OFFICIAL SPONSOR : Malahongbao, Huaxinsi, Easypnp

JOINT ORGANIZATIONS : Zuodashi, Zhengxin Business School, Shican Renwu

CONFERENCE CO-ORGANIZER : Chengzi School, Honggigong Takeaway Class, Huajiao College, Canxiang Conference, Xinhuo College, Future Food,
Huahe Restaurant Orientation College, Canyin Information, Zongjia Catering Alliance, United Together, Canyinren Bidu
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2021 CHINA CATERING INDUSTRY ECOLOGICAL SUMMIT &
FIRST RED BULL AWARD CEREMONY OF CHINA CATERING INDUSTRY

BdiE : 202153H30H BE : 4.2-AitizX
RN - R, N, HBEEEFERETEERAT
DATE : March 30, 2021 VENUE: 4.2-A Forum Area

ORGANIZER: CNR, Hongcan.com,
Shanghai Sinoexpo Informa Markets Intemational Exhibition Co., Lid.

3B 308, ALBEESRIN, qHEMN=75@EEF  HEED0 2021 pESIR L
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FRERIRF AT A" .

Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd., the organizer of the
professional global exhibition "HOTELEX" within hospitality equipment and foodservice
industry, the key news website "CNR News" of the central government of China, and the
professional media "canyin88" which has been developed in the catering industry for more
than ten years, three parties associate between each other in strength and co-host
"2021China catering industry ecological summit & first red bull award ceremony of China
catering industry" which was held at the National Exhibition and Convention Center (Shang-
hai) on March 30. The summit attracted many cross-border influential figures from the cater-
ing, academia, media and capital circles industries. There are more than 1200 catering prac-
titioners, industry chain practitioners, and managers conducted in-depth exchanges on the
theme of the catering industry supply chain reform in various forms such as white paper
releases, independent speeches, and round-table conference.
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HOTELEXREIEFFTEIR R oA XS

DEFINE THE NEW TREND, LEAD THE Z GENERATION-
HOTELEX CHINA INTERNATIONALNEW TREND FOOD & DRINKS CONFERENCE

B8 : 2021E3831H BIE : 4.2-AitisK DATE : March 31, 2021 WENUE: 4.2-A Forum Area
gl PER ITEEERENE. L8 EEIFREERAT ORGANIZER : China Light Industry Enterprise Investment and Development Association
Q"ur ighal Sinoexpo Informa Markets International Exhibition Co., Lid.
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Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd., together with ReimpeE -

China Light Industry Enterprise Investment and Development Association, held the first L f X * ' ' ' ' ' * ‘- ‘ ﬂ ” *

China International New Trend food and Beverage conference at the same time of the
30th HOTELEX. With the theme of "defining new trends and leading generation Z",
On-site audiences, visitors and industry professionals focused on the cutting-edge
innovation trend of the food and beverage industry under the new generation consump-
tion wave. At the conference, Jiangji winery, Qiagia Food Co.,Ltd, hope water, Huang
Feihong, LELECHA, Wang Li, SOE boutique cafe, Chali... And other well-known brand
enterprise leaders share their successful experiences. In addition, two industry obser-
vation and analysis from Nielsen and iReserch reveal the latest trend of the industry
and consumer market.
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2021 SMART COMMERCIAL KITCHEN SUMMIT FORUM

BifE : 202153H29H RRIE : 6.2-GEiaX
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“OUTSIDE BOUNDEDNESS" 2021 CHINA BAKING NEW
FORCE BRAND SHARING CONFERENCE

HfE - 2021535 30H RRIE : 6.2-CGigirX
EDREN : FEiqt. EEErEIFRERRAR

DATE : March 30, 2021 MENUE: 5.2-C Forurm Area

ORGANIZER : Bakers' Club,
Shanghai Sinoexpo Informa Markets Intermnational Exhibition Co., Lid
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Due to the 2020 pandemic, the traditional offline sales model of the bakery industry has
been reconstructed, and it has gradually shifted to providing services for consumers
who stay at home. The live streaming method of selling goods has attracted much atten-
tion. The 7 speakers invited to the "2021 Smart business kitchen summit forum" are
bakery brands with outstanding achievements in the industry last year. They shared and
summarized the success of various companies in the forum. The operating rules behind
the sales data: precise positioning of users, multi-aspect communication channels,
brand influence... And, by showing audiences the exploration experience of the brand's
self-growth, and telling them with personal experience: live streaming is just the form,
how to accumulate and develop it is the eternal theme that the brand have to think about
when it is prepared for danger in times of peace.
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THE 3RD BY YOUTH CONFERENCE & NEW CONSUMPTION INNOVATION
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DATE: March 31, 2021 VENUE: 5.2 E Forum Area

ORGANIZER : B= Young, Hangzhou Youzan Technology Co., Lid.,
shanghal Sincexpo Informa Markets International Exhibition Co., Ltd
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China's consumer market trend has turned, industry water temperature has begun to Anna
change, "young" has become the mainstream wind vane in the future. The trend of FAlERA AP aTE[ET Ay
youth has begun to sweep the Chinese consumer market, which has brought new EHEH CEO

development opportunities for national brands and domestic products.

As a big consuming country in the world, China's consumption market evolves peri-
odically by itself. About three years ago, the word "national trend" began to be
frequently refresh. The new consumer power -- Generation Z slowly occupied the
main consumer force, and the new domestic brands began to transform and rebirth.
Under such multiple backgrounds and opportunities, BY launched the Forum on New
Consumer Innovation Trends.
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2021 THE INTERNATIONAL FOOD DEVELOPMENT FORUM & CHINA CUISINEASSOCIATION
INTERNATIONAL FOOD COMMITTEE FIRST MEETING OF THE FOURTH COMMITTEE CONGRESS
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DATE: March 29, 2021 VENUE: 7.2-F Forum Area
ORGANIZER: China Culsine Association

UDERTAKER: international Cuisine Committee of China Cuisine Association

THE CO-ORGANIZER : Shanghai Sincexpo Informa Markets International
Exhibition Co., Ltd.
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The theme of the forum is “new era, new mission, new development” . In the
forum, it released 2020 China international food big data report.
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BNB (BED AND BREAKFAST ) FORUM & MARKET

BdfE : 2021E3529-451H RRIE : 7.1-HiglaX
EDRM : IkERE. A1, FRAEZEEK. ESUCERRSERAT

DATE : March 29- April 1, 2021 WENUE: 7.1-H Forum Area

ORGANIZER : Lvzhi Technology, You See, Dongsheng Li Art District,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.
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Home stay, as a subdivision of the tourism industry, if the perspective combined with cater-
ing is brought into view, what will be the development? Only careful planning of catering
and derivative consumer goods can highlight regional characteristics and brand culture.
The quality of accommodation and the catering culture of destinations are becoming more
and more important, and this is an area that will be discussed more and more in the larger
tourism industry in the future. The 4-day "B&B Plus" Forum & Market provides us with a
good perspective to discuss the current state of tourism and homestay industry, and indeed
provides a good platform to break through the bottleneck and further develop in the future.
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WEI LAI-STAR KITCHEN FOOD SUMMIT FORUM

FHgfi - PsECERREERAT

BiE : 20214E3H31H BIE : 7.2-FSiER ; >

DATE: March 31, 2021 WENUE: 7.2-F Forum Areq
ORGANIZER : Shanghai Sinoexpo Informa Markets Intemational Exhibition Co., Ltd.
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On March 31, the Wei Lai-Star Kitchen Food Summit Forum, hosted by Shanghai Sino-
expo Informa Markets International Exhibition Co., Ltd., was successfully held in the
7.2-F Forum Area of National Exhibition and Canvention Center (Shanghai) . This
forum brought many Chinese chefs and famous people of fine food world together. The
forum invited Zhou Yuanchang, chairman of Shanghai Pinyue Catering Co., Ltd., Shen
Wei, Chinese executive chef of Crown Plaza Shanghai, Du Caiging ,head chef of
Xindalu-China Kitchen of Hyatt on the bund and other eight guests.

On the scene,the eight chefs shared their creative inspiration and process in a "immer-
sive experience" manner, and brought the audience a new vision of gourmet cooking
and food frends at close range.
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2021 CHINA BARISTA CHAMPIONSHIP

2021t R IMHEHATE
REXZREE

1875 : World Coffee Events
FhH . L EREERESEIRAT

AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
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O%F : 5FE Runner-up: Zehui Huang
Third: Guifeng Wang
Fourth: Sheng Fang
Fifth:jiawel Znang

Sidh: Muhan Liu
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China Barista Competition (CBC), which is authorized by the World Barista Championship
(WBC), is currently the only coffee production competition in China. Participants have 15
minutes to show the judges four espressos, four milk coffees, four creative coffee drinks
and introduce their "coffee concept". Authorized professional judges are invited to evalu-
ate the competition. The winner will represent China in the WBC.
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2021 CHINA BREWERS CUP

{81055 : World Coffee Events
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AUTHORIZED BY : World Coffee Events

ORGANIZER : sShanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
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Coffee Brewers Cup focuses on how players brew their own coffee with a filter, with the
aim of improving coffee brewing skills and excellent service experience. Contestants
need to express the flavor, aroma, acidity of coffee. According to the characteristics of
the coffee, they adjust the coffee parameters for a perfect hand-made coffee.

UST/EF it AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

Qi -
- ditting HARIO INTCO (2] @ LE; GE-%

- — .
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2021 CHINA LATTE ART CHAMPIONSHIP
2021t RRESAKE
REIXERE

#2175 : World Coffee Events
ENR : LBEEERREERAE
AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

HFRMERIEZAXBRERERMESERNNF I ( World Coffee Events ) EFH &R
IMEEAZ RS W INEHECSE , SHRE_KNIHESE, £ 2013 &£, HRNHREZAS
BEHATRE , SEHeEEEFEEFARPESINERICE. NE—FES|T 20
UESEEFHSER 300 SUEUEFEENE , SUEE —HiTtE. BREHE,
INZ H#EHHNAMER | ZEEEANHER R HEB RIS EMEN.

e BERIR
WINNERS DIVISION STATION

W : FiEE  Champion: Qiang Lu BYER, £, P, M. EGiR

FEE : #&ohjpe Runner-up: Zhongpeng Jiong
Chengdu, Shanghal, Xi 'An,

Guangzhou, Wuhan

FE - Kt—  Third: Yuonyi Zhang
$P0% : [FEE Fourh: Znuohao Chen
ER4E I  Fifth: Feng Zheng
FEE kiR Sh: Qwei Zhang

In 2013, China Latte Art Competition entered China for the first time. The champion will
attend the world competition, representing China. From 20 contestants in the first year to
more than 300 this year, the event has gradually gained attention in China coffee indus-

try.

138 22 3500+

(iST|iEF {iPE TUMAR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

$5ANFES SPONSORS
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2021 CHINA COFFEE
ROASTING CHAMPIONSHIP

202115 MRS RS

{815 : World Coffee Events ; \_.
EHS : HSEEERRSERAT 71\

AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

HAMHLBUS AR PEXRET 2021 F1 HSEREERER G ESHIBET ,

HFMEIEAE (WCRC) EHEFMHSFENACHRKEFNMHIEEEES WCE
(World Coffee Events) BT/ fEmMEERER S ILMEES | 075 LiSEEER
BEBRAE—EEZMNEUERE T SERMEEFENNEERER | FiGTHEaImuEL
HWEBETEAR , MBS A=MRR : MHESENEE  RETEEIEFS AR
MEHRES , ARUMEFE RS RERNRE , ENRENRN I REREDNGSFR.

REER PEXMS
WINNERS DIVISION STATION

BE - QAP Champion: Talyang Liu £ I iR AR

TFE - 2% Runner-up: Shaobiao Dal Shanghal, Guangzhou,
T - M Third: Weiwei Ye Wuhan, Xi ‘An

The China Coffee Roasting Championship Final had been held during the HOTELEX Shanghai
International Hospitality Equipment & Foodservice Expo 2021. Based on the promotion of
boutique coffee, the World Coffee Roaster (WCRC) has became a professional coffee competi-
tion which is initiated by WCE (World Coffee Events), the pioneering organizing committee of
World Coffee and Events. The organizer, Shanghai Sinoexpo Informa Markets International
Exhibition Co., LTD., has been playing an important role in connecting with the international
coffee competition in this field, and has spread the advanced coffee culture to China. The
competition is divided into three parts: The rating of green coffee beans, the setting of the
optimal roasting curve of the designated coffee beans, and the cup measurement of the quality
of the finished roasted coffee beans. This competition aims to the comprehensive assessment
of the professional skills and ability of roasters.

979 108 2800+

USTEF DAS ] SR

CONTESTANTS JUDGES PROFESSIONAL VISITORS

SFENAS SPONSORS

L] i ‘;
MR EBFFEE BSAN‘I-DKER IT.DEHELD éi-""'.ﬂg e g b
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2021 CHINA CUP
TASTERS CHAMPIONSHIP

20211t R MIHEAR A EE
RERXSRZE

1820 : World Coffee Events
EHG . LBEEERREERAT

R IHEARAZ S S E A B iR R M5 R —R BRI &, TieR T
ImaRERIZ , REDFENEERE  M—ERRI LR HRIMHARAZEE
SRAEREMAHE RE. NMHARUEER - iaE. —MERL , B2—5R& , fFAam
BEm/RAESE A A ARSI AIIX LA MESINEED MM TAE "HzEL" AXERE
AU, HAMERIARRERFORRES. "Mil" B—FERmEEHETHE
= Bl mENNEEO—HE 2REREN—H 8 4 84 3 HHERT |
HhiEtHREAREAVEB 1 4R, MBIBER. FARRIERIETFIREL.

ReEe
WINNERS

W | KB Champion: Sidi Zhu

% : [RitE Runner-up: Yanjie Chen
EE . ENE Third; Chuhan L
ENE : TEE Fourth: Huangying Wang

TPED AL CIT T BT ICUE CUB=hE So0, IFum gt

AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghai Sincexpo Informa Markets Intermnational Exhibition Co., Ltd.

Coffee cup tasting is a skill, a vocation, and a pleasure job. The competition is the best
display stage for coffee tasting masters. Cup tasting is a technique in which tasters are
asked to identify quality and region only by smell and taste. Competitors are asked to
pick a different cup of coffee from eight groups of three cups each. The person with the
most accurate identification and the shortest time wins.

140 3 3300+

(IST|EF (e SRR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

M odining D5 @ @i ARIO carEEKoNA
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2021 CHINA COFFEE
IN GOOD SPIRITS CHAMPIONSHIP

20211 FMEESZHEXE
REXSREE

{8175 : World Coffee Events
5 : LEHEERREBRAS
AUTHORIZED BY : World Coffee Events
ORGANIZERS : Shanghai Sincexpo Informa Markets International Exhibition Co., Ltd.

HFAMES AR B HFINHEERNEI World Coffee Events ( &8 WCE ) &
R AMEER L —, ZBRFEEEMEHRRSAERTRES | LLHDSEEID
RORESEERD  ZASENKZ | IDEREREMHZUERTFE TRARZIE
Z SR EEIMEESZLBXE,

REZR
WINNERS

TG : pfEAA Champion: Jianming Qiu

I : i Runner-up: Lel Yang \ I
FT . £AE Third: Rinui Quan D N
$Pu% : Z=EA[ Fourth; Li Mingyue p—
$HE : &35 Fifth; Cul Yue /
FNE  FELD Sixth: Li Weigin /

2
~

x
.Q = .- ;

cr i I.
- i

-

r '
b l
“
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‘

sase 7 I\'\

-

China Coffee in Good Spirits Championship is one of Chinese famous coffee competi-
tions initiated by World Coffee Events (WCE). The competition aims to combine coffee
drinks with spirits. Baristas and bartenders use their imagination to create the new com-
binations of coffee and spirits.

42 24 2200+

USF|EF A ) AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

$5BIT SPONSORS
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THE 9™ CHINA MASTER BARTENDER
COMPETITION-FINAL

BhEPEEFEEXINEE
2EISREE

EH75 . LislEEIRRSERAT
ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

...-. Ll 1

t ‘ ¥ "‘ 'g l ;‘
HEHEEHEEE AT INFORMA i T— LM EEERRSBIR AT , Fi& ‘ - .|

BEREMUNIES. ARERRASERFS  LUSHHRBIEZ @A , sAEAD
A, SERE.

With the culture of wine, the competition provides a multiresources platform for bartend-
ers. Lots of bartenders have been trained, promoting the spirit of masters and spreading
the spirit of spirits.

by k= SERES 88 ] 6 3000+

WINNERS DIVISION STATION (USFHETF At AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS
2w me AE. M. L%

3 ;o R -up: Zhi 3
¥R u_mer Up_ Mm. ¥ T CUCICRIOTUR ameiwr o o o oo
% : ZUDfS  Third: Shuaipeng Li T GIFFARD OIEED @xmums 0 [Jond RK-47

Scotsman ACTION, u! 4 Dewars.
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THE 6™ HOTELEX “THE RISING
STAR” CHEF COMPETITION

$575/@ HOTELEX
"IBHZE" BIiKXE

D : FERENS, DBCERRERAT N

ORGANIZERS : China Cuisine Association,

shanghai Sincexpo Informa Markets International Exhibition Co., Lid.
HOTELEX "BBHZE" BImARENDEEIIENSESEPHNAENSERBEERNS
#ENIXETLANENTESERFS , FEBE SN EE TERMNTERR | 81T
VAERBILE ANEHRERKEBES  WeRERMETL. SBEBXNGSITEE

g FRIAR], AENERRN "HEHZEEZIEXN". AREXEIHEHRHFEHE
CERNTES.

RREH

WINNERS

FBAZE / TEAM COMPETITION ERAEE / TEAM COMPETITION

B : KPR TARTE : T

T : fuSE—Hn5E TABILE : FRT
FE | FaniFRIEN TAEEE . FER

Champion: Tianjin Polytechnic University Champion: Ding Peng
Runiner-up: Hangzhou First Technician College Runner-up: Chen Xinning
Third: Team From Dongguan Technician College Third: Liu Aljle

The Hotelex Chef of the Future competition is now in its seventh year. It aims to build an
authoritative evaluation and display platform for western food and Chinese food in
high-star hotels in colleges and universities across the country. Through the evaluation
system established by professional authority, it combines the expert opinions in the
industry with the needs of the vast number of consumers, and makes a professional and
multi-level comprehensive evaluation for college students. The industry recognized, with
the authority of the "star of tomorrow meal cooking master”. It provides a platform for
future chefs to show off their skills.

265 31 2000+

(ISF|EF i PEH TR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

XL DIVISION STATION

BRER . T Chengdu, Guangzhou

EEEY) D ses NepelnCombi® ENEE x5 wwemee LERX mrrmmem

= QUTEMECRr =
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2021 SHANGHAI PIZZA MASTER
COMPETITION-EAST CHINA DIVISION&FINAL

2021 L igEPFEEEXDEE
HEEXJILERRE

ENE : CBEEERRESERAS
D BREARZIFRA : BLAFIRPIZZARL)

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
CO-ORGANIZER : Qiangan & Bonu Pizza Center

EFisEREFEANERHINSMEE 2013 FRETH , SEEMEFETIETERN
KRR, (BEHEFEFREIFE. EERENRNA, RUEFERSEAT , HPEREFE
IPFERRIRR. R, RiFES.
R ERRLINET , KEEHpNEREFT. BIEREFE, |REl. BUSS,
AET. RFEESZSHXENER

wREe PEXBR
WINNERS DIVISION STATION

L M Chrplen Mo e
P2 : &Ml Runner-up: Jiang Pengl s :
ZFETE . kXS  Third: Chen Yujing Shanghai

First held in 2013, the competition aims to promote the development of the pizza indus-
try in China, promote pizza innovation, spread pizza knowledge and culture, and discov-
er pizza talents. It has been a performance, competition and interaction platform for
Chinese professional pizza makers. After six years of conduct, the competition has
attracted more attention from the domestic pizza industry and western restaurants.

100 15 3000+

USHmEF {iFE oA
CONTESTANTS JUDGES PROFESSIONAL VISITORS
& om0 BB ©w—oen BES ses ovens €D

" B oo Y L |
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2021 CHINA INNOVATIONAL AND
TRADITIONAL CHINESE CUISINE CHALLENGE

2021 FREIElFh
SERPEFSKE

Fhaf . EEmEEETne., ESEEERERERAT]
EDERI . B TEERRNS. KFusiontEERE. BiEaEES

el . FERTHHEEEREER:. ABEZERNE.
ItEmPERZHRE., TAERKTE T

JAIEHS : tHEREIMEXSS (WACS )

ORGANIZERS : Shanghai Catering and Cooking Industry Association,
Shanghai Sincexpo Informa Markets International Exhibition Co., Ltd.

ORGANIZERS : Shanghai Yuanchang Food Elite Meeting, Fusion Creative Kitchen,
Beyond food Elite Meeting

C0- ORGANIZERS : CCA Elite Culinary Council, TCA,
BCCR and Jiangxi Restaurants Cuisine Association

CERTIFICATION BODY : World Association of Chefs Societies (WACS)

BERETEANAMHERSFRITRE | BRtEEFRTSRIEAFBERPRIUFTHE
SEEED | PRI EREAF IVERR , AFERERRADERZ | 12
FHXAE | BRTNREFES | HaPREFNRRE.

The aim of this event is to promote traditional and innovative culinary skills, and at the
same time to test the contestants’ ability to combine traditional Chinese food with innova-
tive Chinese food, to further promote the construction of highly skilled personnel in the
Chinese food industry, and to provide a platform for young chefs to display their skills,
improve their skills and show their style, so as to promote the better development of
Chinese food.




EERMMAAEIR CONTESTANTS AND AUDIENCE SOURCES

M, #ME , ZEBFE  Chef, caterer, lover of cooking

ol D Mysman ooy Po? EEE

265 31 2000+

S F|EF i UMK
CONTESTANTS JUDGES PROFESSIONAL VISITORS

FRIEEE SR ((ERSEIHT ) - SRERM :

CHINESE FUSION (TRADITIONAL AND CREATIVE) - COLD CATEGORY GOLD:
{EIE. ER. &EFE. SIEX / Zheng Ren, Yanlong Liu, Haibao Tu, Haiwen Yu

PSR ((ERS0H ) - ARESHE

CHINESE FUSION (TRADITIONAL AND INNOVATIVE) - GOLD MEDAL IN HOT DISH CATEGORY

YEE. EFF. TH. HoE, #@Rm. ATER. HE
Yanlong Liu, Xueshi Wang, Xian Xu, Zhikun Yang, Junyuan Pan, Shoubing Zhou, Hua Su

ARLIEHEERRRRMN
EXQUISITE AND CREATIVE FOOD PACKAGE DISPLAY GOLD MEDAL

AR, FEE. HiEE. DEE. B $aR.

PR, EPR. SEHE. XEB. F8F

Shen Sijing, Li Xiawei, Shang Yanfei, Ma Jianguo, Zhou Min, Xie Arong,
Faping Deng, Peiiang Jiang, Qunhui Jin, Yong Liu, Gaoping &l

ch Bl A B 48 B2 73 £ BECHINESE ART SCULPTURE DISPLAY GOLD MEDAL

BR. =8, WRE. 65 8. BERE. #HE 58
Sheng Kuang, Zheng Yunhai, Liu Xiaonan, Yuan Guanghao,
Lan Hongyue, Hong Tao, Shang Xin
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2021 SHANGHAI STAR HOTEL TABLE ART COMPETITION

2021 EBHhERIRIEEIRNZESKE

Fhiafu . EiEdikFTIERESS. DESEERREEERAR

ORGANIZERS : Hotel Industry Association of Shanghai Tourism Trade Association,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

BREXHENSHNET. BIEFEATRRNERIRAZ—  FABUESEAE. K
WeHRs : PAESES. AAERES. TFREG=IHA  HE TRFELR
225, ABEAMUEERBEER T WPANIREREERIFRE TER , ELUREL. A
MRS BRIEFBE TR KF.

Table setting culture is one of the indispensable forms of expression in today's restaurants
and hotels, which is both commercial and practical. The competition covers three items:
Chinese banquet table setting, western banquet table setting and afternoon tea table
setting. More than ten hotels have signed up to participate in the competition. The compe-
tition not only makes the staff of star-rated hotels put forward the requirements for the
operation of the Chinese and western table-setting skills, but also improves the compre-
hensive level of the hotel industry with the standardized and standardized service require-
ments.

155 S 800+

(IS|iEF (P SALRAR
CONTESTANTS JUDGES PROFESSIONAL VISITORS




TFRES BEXESES FHRESES
AFTERNOON TEA SETTING WESTERN-STYLE BANQUET SETTING CHINESE BANQUET SETTING

—&R
—ER

LiBERRE RS
Lig=EERE
LEBRERURIFSCBEE
EisTEslES
EeEGRSNPORLELCEE
ESEFMAHBRE

: EiEsEmEAES

LiBEERE
EFBBEEXIRE

it iB S R
LSRRI EREAXBIS
LEBRESEREES

Hotel Equatorial Shanghai

Baolong Hotel Shanghail

Sofitel Shanghai Sheshan Criental Resort
Millennium Hong Qiao Hotel Shanghai
Criental Riverside Hotel Shanghai
Central Hotel Shanghal

Merry Hotel Shanghai

Chateau Star River Shanghai China

Blue Palace Hotel Shanghai

Greenland Hotel and Tourism Group
Ramada Plaza Shanghai Pudong Airport
Crown Plaza Shanghai

—&5iL :
—Eik .

EBFEMABE
LiSEERE
LinEREEAIRE
HREEXIRE

R B IR
LBiRESEHREES

: EBERDRILRIFRABES

FigEmEAEE
LFigEinEEsE
EBFESEAES .
LigRRIIpEEAE KBS
EBEGSNFPORD R LIKES

Central Hotel Shanghai

Baolong Hotel Shanghai

Hotel Equatarial Shanghai

Blue Palace Hotel Shanghai
Greenland Hotel and Tourism Group
Crown Plaza Shanghai

Sofitel Shanghai Sheshan Criental Resort
Merry Hotel Shanghai

Chateau Star River Shanghai China
Millennium Hong Qiao Hotel Shanghai
Ramada Plaza Shanghai Pudong Airport
Orental Riverside Hotel Shanghai

—%3 :
R .

LERERE
LisEREEXRIE
Li8TE8BXHEE
LiBEEXRE
LBESEMAESR
LBERESNPORGRLIKES

: ESRARUFETFRAEBIS

EiBEmEAEE

i inEEs

Lt i TS B ML
LSERNIGEREKEE
LBREEEEEEE

Baolong Hotel Shanghal

Hotel Equatorial Shanghai

Millennium Hong Qiao Hotel Shanghai
Blue Palace Hotel Shanghai

Central Hotel Shanghai

Oriental Riverside Hotel Shanghai

Sofitel Shanghai Sheshan Criental Resort
Merry Hotel Shanghai

Chateau Star River Shanghai China
Greenland Hotel and Tourisrn Group
Ramada Plaza Shanghai Pudong Airport
Crown Plaza Shanghai
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2021 "HAIROAD" WORLD BAKING DESSERT&CAKE CONTEST
CHINA REGION SELECTION COMPETITION
2021 "KENWOOD" CLW PATISSERIE ELITE COMPETITION

2021 “igRh" FIPGCiERHIEIH S AEHEATRERKERE
2021 “HEE" CLWHHEIH SisHEs

Fhas . FsEEERREERATE. THRTERE. CLWAREEMT
i - FIPGC, #Zit

ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.,
Wang Sen Championship League, CLW Patisserie Elite Competition

CO-ORGANIZER : FIPGC, Sugar Art Studio

FIPGC "tHFHRE, HA & JEREAE (PEXINEE ) E2HHEA. KilE. 15%D
ERBRESDALEER | mRIetRAENER.

FIPGC is a competition run by the Dessert, Ice Cream and Chocolate Federation and is

open to all countries around the world.
18 4 1000+
MR

U SEEF (VP
CONTESTANTS JUDGES PROFESSIONAL VISITORS

WERTILEIE PLAYERS AND VISITORS FROM

BhElp. BUEEirE. s, T REl AT, RUEF
Bakers, baking lover, educational institutions, professionals in the industry, buyers, etc.

$ERDAS SPONSORS

@ renwoon @E

|-|1_| bol %m =T 2] £

o= R A AmAeERELn

TRIZZE  WINNERS

FAPEIGEL FONDANT
—FR - BFIF S .IE®R =5 R
Champion: Zipel WENG Runner-up: Chunxic WANG
IhRHRES
—&82 : IRRIE
Champion: Siyucn CHEN
hifEINE 4

—&42 - qkEL
Champion: Zhaokai LIU

Third: Feng WU

PULL SUGAR

“ER.EWWE 2 =% BRFE
Runner-up: Lili WANG  Third: Dongxu DUAN
CHOCOLATE

&R XIRREL

Runner-up: Xinm LIU

=58 . F8HK
Third: Yingjie QIN
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2021 CHINA GELATO CHAMPIONSHIP FINAL ""/I\'~~
2021 _LisERFFITKHEHKITEE

Eh5 : LEEEEREEBIRAE]
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

AZBLEULEFREBRATED , ATEREPEKEHEILRRE , GHEER
A Gelato fEM B ERIA. ENITHEE 2013 FEL%D EiBERF TAHRMKINE.
EMNORERITUATIFE , AREKHHBUNATRHEIRZE, FHNBHRET
WHEBRFEF  Fl—RAE , EH—I1E Celato 118 , LEHENFEKHEME
WER.

The competition promotes the development of China' s Gelato industry and bring fresh,
healthy Gelato to more people. From its first held in 2013, the competition has been aimed
to build a professional platform to promote the interaction and networking of Gelato
professionals. We hope to create a new fashion of Gelato and promote the development
of China' s Gelato industry.

HREe BE R 20 3 1000+

WINNERS PLAYERS AND VISITORS FROM

IS&HEF VAR - AR
S . 3Es | Chomelon:Yunbiong PUBEIFE. IGHEMS, WXL, CONTESTANTS JUDGES PROFESSIONAL VISITORS
T : £ ﬁur";nervup: Jie Jiang oEin. BT, B, MIGETS
TEEN Baking Lover, lce Cream Shops, Cater- $HROAS SPONSORS

ZF  FE¥  Thid: Wening You ing Enferprises, Baking Shops, Westem
Restaurants, Hotels, Cafes, Etc. R o . .
A E Avvoe AFge  osasense’ DLIGhT z riweme

NE MOEAEM
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THE 8" WORLD OF BREAD
CONTEST CHINA SELECTION

B/ \EtREmEXFPEP\ERE

125 HREeAEHE
EH%  HAESXE (PE) . CBESERREESERAE

AUTHORIZED BY: Ambassador of Bread China

ORGANIZERS : Ambassador of Bread Ching,
Shanghai Sincexpo Informa Markets Intemational Exhibition Co., Lid.

HREEARE ( Mondial du Pain ) 4T 2007 & , BHREEAFEEEEZELRE , &  The World Bread Competition (Mondial du Pain) started in 2007 and was founded in France by the

2 FEsh—, Biim A Has Bk FIOLEEAT = World Bread Ambassadors. It is held every 2 years and currently has more than 60 member states
X, H 5 60 ZAARE 2 5 FEERAR participating. The contestants all represent the highest bread baking level in their own country.

SHUEHEKTE. "HREEAR - PEIEER" BHRESXMER (PE) SL8®  The World of Bread Contest China Selection” is co-host by the World Bread Ambassadors
SEFRESERASEEED , STEEHPERI A ZAEZ R , #—248  (China) and Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd. It aims to

Lon B E SRR FOE | BgHETR Mt — S ERES, promote the development and integration of Chinese and Western baking skills in the Chinese
& B9 7 BT & TR 8 catering industry, and further tap the market potential and excellent talents of baking in the whole

catering industry, provide professional bakers a stage for competition and performance.

J— 127 95 35004+

DIVISION STATION (ISTixF {SLiFH

m k. *ﬁﬁﬁ_ RS, % CONTESTANTS JUDGES PROFESSIONAL VISITORS

ﬁ.‘ ﬁ; Lot
Sumﬂmmm -%i °='.- & = !n“ € Angelun wnrt  gum " ™7 @ YIPAI
hun B..G:.I."ng.?:rlj'lﬂ?ﬂ.ﬂ Changsha, gﬁ n@u :E" i :t-
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THE 8™ SHANGHAI FASHION DRINKS
COMPETITION FINAL

5/ \ | LBElFHRRIXmeIEHE
AFZEECDREF

EDef : SR EEFRERRAT
ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.,

2014 £ , B LSETCERRERARATEESEDN " LBERRRGEIEBIEX
®/', 2HET 7 EBNER , ELIEREIREI R ARATAK],
ABEHEEFHNEHAFTFEIRRE | BRIRRARREISED , AETE
RENEENRSTER TR —CAREIRSR.

By specifying raw materials and making creative drinks freely, the competition stimulates

the innovation of beverage R&D, which creates the fashionable drinks and the new
consuming trend for the current customers.

618 46 3500+

SEXWA DIVISION STATION GEE%E . SWIR
EREB. *BM. LEiE. M. . mHik CONTESTANTS JUDGES PROFESSIONAL VISITORS

Chengdu, Zhengzhou, Shanghai, Fuzhou, Guangzhou, Wuhan

AN SPONSORS

IRIZZEE  WINNERS

W e @FRX LN e &5 BE:BE / UR:ORE / T AR

= Sz s Chompion: Fang luo  / Runnerup: YalingYan /  Third: Ya Huang
W 5 scotsman BRI o mEmEm 3% %
mEmE L ATTRTA e i A el ghas Frest




B2B ONSITE EVENT
B2B MiAiETHIR S

Sygle RIRTELLRUL R RUNE/VER | BKIE HOTELEX BERIRER FHC 3K
BEmEAR BSBEERERINESHERMNHE—BE LRXBFEE, &#
HOTELEX BLHia3sh 7 SHEiEs « SYgle.com BIRTEL & Saladplate HliA
(KIS X BV SEERHBEERNEE 2021 Savory of Shanghai HBEHERERRBRS.
g EEElENE..

SYgle is a hotel and catering, high-end food and beverage industry vertical B2B
website, resting on the powerful footing of HOTELEX series exhibition and the
premium resources of FHC Shanghai Global Food Trade Show.

HOTELEX Shanghai 2021 held various events onsite: SYgle.com & Saladplate
onsite experience, 2021 Savory of Shanghai, and Matchmaking Forum etc.




SYgle.com BIik{E%

& Saladplate IZFIS K

SYGLE & SALADPLATE

ONSITE EXPLORATION AREA

=& HOTELEX LBEMREERERLIEEE
RiEgs B2B R E£EH Sygle RIRE LK
Saladplate #1 Informa Markets fEFHEMENELS

B2 IFEPRERT 55 eI |
FEIpH T T REmm i) | WEEERESET
SENE T EIMr R AR . [FRITE SYgle R
bR NERF EEshER T8I 800 FiBAMEILAY
i , RIESEI T & P FEIEEEER.

i35 B2B BXUET BT 450 ip#HBO/m. Xl
BREIEREANESER SRS Sygle
BiELE L FERMHAG  BraFEcTst
B2B L &HRSS.

The overseas B2B Exploration Area at the 30th
HOTELEX Shanghai International Hospitality Equip-
ment & Foodservice Expo was mainly presented by
SYgle.com, Saladplate and Informa Markets Group.
Products of 55 overseas enterprises were displayed
and samples were distributed on site and lots of
precise buyers received the high-quality products
from overseas suppliers offline. At the same time,
the SYgle.com website and its mini program were
showcased products from more than 800 overseas
enterprises, and that makes the influence of online
and offline interactive publicity is truly realized.

At the B2B Exploration Area, business cards of
more than 450 importers and exporters, buyers and
restaurant leaders were collected. Professional
visitors responded warmly to SYgle.com online
platform and expressed their continued attention to
online B2B platform services.



LisgimiE i S
MATCHMAKING FORUM

ENRE / LEIEEERRISARARE., LigaBEEP0
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The event invited more than 50 professional
buyers from catering, supermarket, new retail
and other industries. They communicated
market trends with exhibitors onsite. The
forum promoted the efficient connection
between supply and demand resources.
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ORGANIZERS / Shanghai Sinoexpo Informa Markets Intemnational Exhibition Co., Lid.
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SAVORY OF SHANGHAI tisEREFEREXFXETTRROSINE , (fiEkEHASRM , &
Bt , ZroitmPERREITR | 58 10-12 (CREPEEMEHMAMENAY Celebrity Chefs
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The art of food is often a multifaceted presentation of ingredients, seasonings, cooking utensils,
platting techniques and the chef's creativity and craftsmanship. SAVORY OF SHANGHAI will
integrate and collide these elements, select cooking ingredients from different origins and diversi-
fied categories from all over the world, and specially invite 10-12 Celebrity Chefs from the field of
Chinese and Western food and dessert baking, and even the chef from the Michelin restaurant to
come to the scene. Through the on-site processing and cooking, as well as the chef carefully
explained, SAVORY OF SHANGHAI would bring a sensory enjoyment of the visual, auditory and
taste buds to VIP customers, potential buyers and agents.

Savory of China will be held during the 8th HOTELEX South China (Shenzhen) on December
14-16, 2022.
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30" HOTELEX MIRROR NIGHT

HOTELEX30E &

mnn "'~

B B b 20;Horewex wwsog wo

F

s il 32 B B

=

2021 & 3 B 29 B , At BELEFRRESBRASTENN "wFREE , e
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The 30th HOTELEX MIRROR NIGHT was held at National Exhibition and Convention Center

(Shanghal) on March 29, 2021.

CC1V hosts, star hotel management executives, and representatives of excellent exhibitors

frorn domestic and abroad were invited.
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BSHf. B4 MEREBS / Guidance Unit: Shanghai Municipal Administration of Culture and Tourism
Fhef. PERFRELNS. LBEEEGREERAS
Organizer: China Tourist Hotels Association, CTHA / Shanghai Sinoexpo Informa Markets Intemational Exhibition Co., Lid.
WR{E / E-mail: Hotelex@imsinoexpo.com
LHBRATIHRIE Tel: 86-21-33392465/2244 | 94 TIBIE Tel: 846- 20-32278888 | LS4 TIEBIE Tel: 86-10- 87546868

www.hotelex.cn / www.sygle.com



