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FROM GENERATION TO

GENERATION FOR THIRTY YEARS /
EMBRACING A NEW CHAPTER

Time flies like running water! HOTELEX Shanghai International Hospitality
Equipment & Foodservice Expo is truly entering its golden age of 30.

The first 30-year-growth of HOTELEX's life have produced a large number
of brand exhibitors and event participants in all sectors of the domestic
hotel and restaurant industry. In this vigorous and bustling exhibition, each
exhibit area is a vivid picture of crowds and trade scenes. Featured
exhibits, trendy events, international competitions, professional forums and
summits are staged in the action-packed exhibition duration, which is worth
every visitor's stop and experience. As a result, HOTELEX's spirit of
self-innovation and excellence has kept the fair growing. Last year, HOTEL-
EX achieved an unprecedented scale of more than 210,000 professional
visitors, more than 2,800 exhibitors, 400,000 square meters of exhibition
space and 46 forums & events, creating a new milestone in the history of
Chinese hospitality and catering exhibition.

This year, HOTELEX will co-located with the second Tourism Plus
Shanghai Expo. HOTELEX, as a benchmark brand exhibition of the hotel
and catering industry chain, will expand its original professional customers
in conjunction with the exhibitors from the hotel and retail space industry
chain, boat & RV industry chain and outdoor activity industry chain, jointly
improve the quality of "food, accommodation, travel, shopping and
entertainment” in tourism destinations, and promote the new upgrading of
the tourism industry.

Great works are performed not by strength, but by perseverance. HOTEL-
EX Shanghai International Hospitality Equipment & Foodservice Expo, with
30 years of experience and excellent organization work, will actively
explore and innovate, work with partners to focus on building a perfect
industrial chain communication platform, to bring the unforgettable
experience for the majority of exhibitors and friends from all sectors.

Let's embark on the first chapter of the post HOTELEX Thirty era and take
the domestic hotel and catering industry to new heights!

—— DEPUTY GENERAL MANAGER OF
SINOEXPO INFORMA MARKETS,

HELEN FAN
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With the large increase of exhibition area, 4 - ' ’ L
the expansion of exhibition categories, and '
the upgrading of activities, HOTELEX
Shanghai 2021 attracted more profession-
al visitors from the hospitality and catering
industry to purchase and exchange. The
number of visitors exceeded 200,000 for
the first time, reaching 211,962, an
increase of 33% over the last exhibition.



INDUSTRY DISTRIBUTION
OF THE AUDIENCE
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Over 81% visitors come from the hotel and catering
industry. Visitors from chains, franchising, and
E-business company increased rapidly compared
with the previous year.
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In 2021, HOTELEX Shanghai moved to
National Exhibition and Convention Center
(Shanghai) for the first time, The exhibition
area has increased from 230,000 square
meters to 400,000 square meters.The
number of exhibitors also rose sharply to
2,875, up 12% from the previous year.
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EXHIBITS & BRANDS
DISTRIBUTION
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The exhibits presented at the HOTELEX exhibition come
from 116 countries and regions around the world. In addition
to products from East China, South China, North China,
Northeast China and Northwest China, there are also prod-
ucts from Europe, East Asia and North America.

#15 | East China
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781t / Northwest China
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Hong Kong, Macao and Taiwan

EXM / Europe

IRTF / East Asia

1k3& / North America
E52E / South America
AiFMN / Oceania
¢l / Central Asia

JEM / Africa
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Coffee & Tea

Beverage

Food

Tableware
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Catering Ingredients BRI RTIR
ez : The exhibition product display plate by the original nine big
ROERE RIRTIF 2.50% plate refresh to upgrade to the 12 plate, including: kitchen

Baking Equipment And Raw Materials
BN RECE 2.14%

equipment and supplies, desktop supplies, meal diet, food
comprehensive, drinks, coffee and tea, ice cream, equip-
ment and materials, baking equipment and raw materials,

Catering Design And Accessory alcohol, food &beverage packaging, food and beverage
e v . chain and restaurant design and form a complete set,
EBNERRIRR 1.61% investment. The classification of exhibits is more compre-
Franchisees And Catering Investment hensive, scientific and convenient. The whole supply chain

of the hotel and catering industry is fully covered, achieving
a more comprehensive and efficient display effect.
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2021 HOTELEX Shanghai expanded its categories of exhibits by adding
3 new special exhibition areas. These are Catering Design of Designer
Area, Franchise Exhibition Area, and Coffee & Food Festival.
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During the forum, the participants discussed the high-quality development of BNB in the context of
rural revitalization, the core competitiveness of hotels through China's service, consumer service
revolution, the response of new customers needs, and new utilization of human resources.

Focusing on the development of the hospitality industry in the pandemic background, the forum
discussed new market trends and new challenges of the industry under the new situation. The
mission is to seize potential opportunities, build the core competitiveness of the hospitality indus-
try, and promote higher quality of development.
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BDATE : March 29, 2021 WENUE: 4.2-A Forum Area

ORGANIIER : Dou Zeng College, canyinl68.com, ECMA, Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
SPECIAL SPONSOR : Malahongbao, Huaxinsi, Easypnp

OFFICIAL SPONSOR : Malahongbao, Huaxinsi, Easypnp

JOINT ORGANIZATIONS : Zuodashi, Zhengxin Business School, Shican Renwu

CONFERENCE CO-ORGANIZER : Chengzi School, Honggigong Takeaway Class, Huajiao College, Canxiang Conference, Xinhuo College, Future Food,
Huahe Restaurant Orientation College, Canyin Information, Zongjia Catering Alliance, United Together, Canyinren Bidu
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2021 SMART COMMERCIAL KITCHEN SUMMIT FORUM
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WEI LAI-STAR KITCHEN FOOD SUMMIT FORUM
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DATE: March 31, 2021 VENUE: 7 .2-F Forum Area j
ORGANIZER : Shanghal Sinoexpo Informa Markets International Exhibition Co., Lid,
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On March 31, the Wei Lai-Star Kitchen Food Summit Forum, hosted by Shanghai Sino-
expo Informa Markets International Exhibition Co., Ltd., was successfully held in the
7.2-F Forum Area of National Exhibition and Convention Center (Shanghai) . This
forum brought many Chinese chefs and famous people of fine food world together. The
forum invited Zhou Yuanchang, chairman of Shanghai Pinyue Catering Co., Ltd., Shen
Wei, Chinese executive chef of Crown Plaza Shanghai, Du Caiqing ,head chef of
Xindalu-China Kitchen of Hyatt on the bund and other eight guests.

On the scene,the eight chefs shared their creative inspiration and process in a "immer-
sive experience" manner, and brought the audience a new vision of gourmet cooking
and food trends at close range.
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2021 CHINA BARISTA CHAMPIONSHIP

2021t SRIMNHEHAEE
HERXSRE

1875 : World Coffee Events
FhA . LBEEERESEIRAT

AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghal Sinoexpo Informa Markets International Exhibition Co., Ltd.

HFRIMHEHAEE ( World Barista Championship ) {22 HENMSTRINEHHSFEE
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by 34| PERXIES
WINNERS DIVISION STATION
TE : B Champion: Wei Pan pREB. |RFE. K. BIE. B &

TE : &5FE Runner-up; Zehul Huong
Third: Guifeng Wang
Fourth: Sheng Fang
Fifth:jlawel Zhang
Sixth: Muhan Liu
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Chengdu, Guiyang, Changsha,
Hefel, Wuhan, Taizhou, Qingdao,
Guangzhou, Hohhot, Xi 'An

China Barista Competition (CBC), which is authorized by the World Barista Championship
(WBC), is currently the only coffee production competition in China. Participants have 15
minutes to show the judges four espressos, four milk coffees, four creative coffee drinks
and introduce their "coffee concept". Authorized professional judges are invited to evalu-
ate the competition. The winner will represent China in the WBC.
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2021 CHINA BREWERS CUP

{81055 : World Coffee Events

Eh7 s EERRSERAT

AUTHORIZED BY : World Coffee Events

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.
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Hohhot
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Coffee Brewers Cup focuses on how players brew their own coffee with a filter, with the
aim of improving coffee brewing skills and excellent service experience. Contestants
need to express the flavor, aroma, acidity of coffee. According to the characteristics of
the coffee, they adjust the coffee parameters for a perfect hand-made coffee.

USTHEF (i E g BV Iy
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2021 CHINA LATTE ART CHAMPIONSHIP
2021 FRESAKE
REIXERE

€175 : World Coffee Events
EhH : LEHEEREREERAT

AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.
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WINNERS DIVISION STATION

WE : FiEsE  Champion: Qiang Lu BEEB, £, P, M. EiR

T : #chjif  Runner-up: Zhongpeng Jiang
Chengdu, Shanghai, Xi 'An,

Guangzhou, Wuhan

FE - K5T—  Third: Yuanyi Zhang
SPU% - fREE  Fourh: Zhuohao Chen
FhE AP Fifth: Feng Zheng
758 L IKHEFE  Sidh: Qwel Znang

In 2013, China Latte Art Competition entered China for the first time. The champion will
attend the world competition, representing China. From 20 contestants in the first year to
more than 300 this year, the event has gradually gained attention in China coffee indus-
try.
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2021 CHINA CUP
TASTERS CHAMPIONSHIP
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{875 : World Coffee Events
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AUTHORIZED BY : World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

Coffee cup tasting is a skill, a vocation, and a pleasure job. The competition is the best
display stage for coffee tasting masters. Cup tasting is a technique in which tasters are
asked to identify quality and region only by smell and taste. Competitors are asked to
pick a different cup of coffee from eight groups of three cups each. The person with the
most accurate identification and the shortest time wins.

140 3 3300+
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2021 CHINA COFFEE
IN GOOD SPIRITS CHAMPIONSHIP

20211 FMEESZHEXE
FRERXEREE

#8175 : World Coffee Events
5 : LB EERREEERAT
AUTHORIZED BY : World Coffee Events
ORGANIZERS : Shanghai Sincexpo Informa Markets International Exhibition Co., Ltd.
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REFZR
WINNERS

TSI : EpfREA Champion: Jianming Qiu
TE : Runner-up: Lel Yang I

=T . 20\ Third; Rihui Quan

$HE : E#1R Fifth: Cul Yue
N =N Sixth: Li Weigin

s
\\
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P94 : =0 Fourth: Li Mingyue =
7

China Coffee in Good Spirits Championship is one of Chinese famous coffee competi-
tions initiated by World Coffee Events (WCE). The competition aims to combine coffee
drinks with spirits. Baristas and bartenders use their imagination to create the new com-
binations of coffee and spirits.

42 24 2200+
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THE 9™ CHINA MASTER BARTENDER
COMPETITION-FINAL

BhEPEEFEEXINE
2ESRE

Fh75 . LislEEIRRSERAT
ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

AEHEBAEERRELT INFORMA TF—LBMEERREBRATED , F&K
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A, EERGE.

With the culture of wine, the competition provides a multiresources platform for bartend-
ers. Lots of bartenders have been trained, promoting the spirit of masters and spreading
the spirit of spirits.

RRZE PERXIGR
WINNERS DIVISION STATION

FE : ®WE  Champion: Ke Huang PREB. M. Lig

T : §%¥W Runnerup: Zhiwen Feng
ZF7E - DS Third: Shuaipeng L Shanghal

Chengdu, Guangzhou,

88 16 3000+

([E&|iEF T LR
CONTESTANTS JUDGES PROFESSIONAL VISITORS
GIFFARD {:HEEP %? REMENE m:nq . s e AK

€ h.TEQ'“f . . R
cotsman AL scapi  DEWUTS.
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2021 SHANGHAI PIZZA MASTER
COMPETITION-EAST CHINA DIVISION&FINAL

2021 LiBEPREEXITE
R ERILEERE

ENFE : LiBUEERRESBRAS
I RBEARSZIFERN : SR UFIRPIZZAF)

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ld.
CO-ORGANIZER : Qiangan & Bonu Pizza Center

EFisEREEATE2HINSNEE 2013 FRETH , SEEMEFETIETERN
KRR, (BEHEFEFREIFE. EERFENRANA, RIRFERSEAT , HPERRGEE
IPERRIRR. R, RiRFES.
PREENEARLINED , KEEHpLAEREFT. BIEREE, WIRE. BUSS,
AET. RFEESZHXINER

mREe PERXBR
WINNERS DIVISION STATION

xitesull S Camplon o s FRAS. . ES
TF% : 24B%  Runner-up: Jiang Peng i .
FE : [5ES  Thid: Chen Yuling Shanghal

First held in 2013, the competition aims to promote the development of the pizza indus-
try in China, promote pizza innovation, spread pizza knowledge and culture, and discov-
er pizza talents. It has been a performance, competition and interaction platform for
Chinese professional pizza makers. After six years of conduct, the competition has
attracted more attention from the domestic pizza industry and western restaurants.

100 15 3000+

uSs&|EF (iFE TURR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

& om0 BB ®w=on sescr ovenes €
IEU“- o (Hogish) mmEmm T AFgo ..EI_






EERMMAAIR CONTESTANTS AND AUDIENCE SOURCES

EIm , |IXME , FEEBEFE  Chef, caterer, lover of cooking

BEBNAS SPONSORS
Lk o) e S
©Er e D Myssas owoey P2 EEH

265 31 2000+

s FEF (P UL
CONTESTANTS JUDGES PROFESSIONAL VISITORS

RIEEE R ((ERSEIH ) - SRERM :

CHINESE FUSION (TRADITIONAL AND CREATIVE) - COLD CATEGORY GOLD:
{EIE. XIEE. #iB=E. RSB / Zheng Ren, Yanlong Liu, Haibao Tu, Haiwen Yu

PXRSR ((ERS0IH ) - RRESHE

CHINESE FUSION (TRADITIONAL AND INNOVATIVE) - GOLD MEDAL IN HOT DISH CATEGORY

YEk. EFF. THE. B, #@Rm. ATER. HE
Yanlong Liu, Xueshi Wang, Xian Xu, Zhikun Yang, Junyuan Pan, Shoubing Zhou, Hua Su

AHEHEERRTEM
EXQUISITE AND CREATIVE FOOD PACKAGE DISPLAY GOLD MEDAL

LB, FERE. =R, DRE. R sk,

IBEE. EPR. SFHE. XIB. FEF

Shen Sijing, Li Xiawei, Shang Yanfei, Ma Jianguo, Zhou Min, Xie Arong,
Faping Deng, Peiiang Jiang, Qunhui Jin, Yong Liu, Gaoping &l

thEZ A R 5 & BECHINESE ART SCULPTURE DISPLAY GOLD MEDAL

BiR. B=iB. XiRSB. 558, Rk, #HE 8
Sheng Kuang, Zheng Yunhai, Liu Xiaonan, Yuan Guanghao,
Lan Hongyue, Hong Tao, Shang Xin
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2021 SHANGHAI STAR HOTEL TABLE ART COMPETITION

2021 EBHhERRIEEINIZESKE

Eheafi . EEmikFTIhSREkSS. EsSEERREERAE

ORGANIZERS : Hotel Industry Association of Shanghai Tourism Trade Association,
Shanghai Sinocexpo Informa Markets International Exhibition Co., Ltd.

EEXHENSNET. BEFPEATRRNFIRAZ— , FABUMESEAK.
WeHRE : PAESES. AAESES. TFREG=/IHA  HE TRFELR
#2825, AEAMUEERBEERATYPA[ZECSHRAERMFERE TER , ELUTEL. M
MRS B RIRFBIETISREKF.

Table setting culture is one of the indispensable forms of expression in today's restaurants
and hotels, which is both commercial and practical. The competition covers three items:
Chinese banquet table setting, western banquet table setting and afternoon tea table
setting. More than ten hotels have signed up to participate in the competition. The compe-
tition not only makes the staff of star-rated hotels put forward the requirements for the
operation of the Chinese and western table-setting skills, but also improves the compre-
hensive level of the hotel industry with the standardized and standardized service require-
ments.

195 S 800+

(IST|EF {riPH SRR
CONTESTANTS JUDGES PROFESSIONAL VISITORS




THFRES AXESES PRARSES
AFTERNOON TEA SETTING WESTERN-STYLE BANQUET SETTING CHINESE BANQUET SETTING

—&K
—EFR

LiBERREAIRE
Lig=ERIE
EBRARUFEFFCBIE
LBTEBEAES
EBEGSNPORLRELKEBE
ESEFMAHBE
LiSsEmEAES
LiBEnEaE
FisBREXIRE

it iB S bR 2
LSRRI EREAXBIS
LFisiRESEHREEE

Hotel Equatorial Shanghai

Baolong Hotel Shanghai

Sofitel Shanghai Sheshan Oriental Resort
Millennium Hong Qiao Hotel Shanghai
Criental Riverside Hotel Shanghai
Central Hotel Shanghai

Merry Hotel Shanghai

Chateau Star River Shanghal China

Blue Palace Hotel Shanghai

Greenland Hotel and Tourism Group
Ramada Plaza Shanghai Pudong Airport
Crown Plaza Shanghai

—FR
—FR:

EBFEMABEE
LiERERE
LiBEMREEHAIRE
EBEEXIRE

LRIt B [ R
LBRESEHEESE

: ERDRILARIFRABES

FisEmEAEE

flub 3= by
EBTFESBAES .
LigmRIpEEA KBS
EBEGSNPOERD R LIKES

Central Hotel Shanghai

Baolong Hotel Shanghai

Hotel Equatarial Shanghai

Blue Palace Hotel Shanghai
Greenland Hotel and Tourism Group
Crown Plaza Shanghai

Sofitel Shanghal Sheshan Criental Resort
Mermry Hotel Shanghai

Chateau Star River Shanghai China
Millennium Hong Qiao Hotel Shanghai
Ramada Plaza Shanghai Pudong Airport
Oriental Riverside Hotel Shanghai

—FK:
"

LiERERE
LigEREEXRE

LB EBBXHEE
LBEEXRE
LBEEMAEE
LBERSNPOFRSGRLIKEBIS

: DERARUFTFERBIS

EiBEmEAEE
FigEinEEE

Lo i iy ML
LimRIIaEEA KBS
LiBREEEHEEES

Baolong Hotel Shanghal

Hotel Equatarial Shanghai

Millennium Hong Qiao Hotel Shanghai
Blue Palace Hotel Shanghai

Central Hotel Shanghai

Oriental Riverside Hotel Shanghai

Sofitel Shanghai Sheshan Criental Resort
Merry Hotel Shanghai

Chateau Star River Shanghai China
Greenland Hotel and Tourism Group
Ramada Plaza Shanghai Pudong Airport
Crown Plaza Shanghai
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2021 "HAIROAD" WORLD BAKING DESSERT&CAKE CONTEST
CHINA REGION SELECTION COMPETITION
2021 "KENWOOD" CLW PATISSERIE ELITE COMPETITION

2021 “iigFh" FIPGCiH RS S AERABRREXIERE
2021 “HRE" CLWHEIH SismE

Fras . FsREEFRERRAT. TRBERE. CLWARERMT
{9 - FIPGC, 24t

ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.,
Wang Sen Championship League, CLW Patisserie Elite Competition

CO-ORGANIZER : FIPGC, Sugar Art Studio

FIPGC "tHFBUE. HA & EREAE (PEXNEE ) E2HHEA. KilE. DR
ECBRESDAULEEE | mrIet RATENER.

FIPGC is a competition run by the Dessert, lce Cream and Chocolate Federation and is
open to all countries around the world.

18 4 1000+

(U BTEF i BALTRAR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

HERTLIGE  PLAYERS AND VISITORS FROM

BUEID, HUSEFE. #HETW. TUATI AT, XEHF
Bakers, baking lover, educational institutions, professionals in the industry, buyers, efc.

$EEDRES SPONSORS

@ «enwooo @ECT mbeimm KNEOMN L

&= olh

TRIZZE WINNERS

BIMEINES FONDANT
—& - BFI8 ot =%5% . B2

Champion: Zipei WENG Runner-up; Chunxic WANG Third: Feng WU

ISR IRESE PULL SUGAR
—&E RRIE 0 O CTE Fmm 020 =%¥ . RFRME

Champion: Siyuan CHEN Runner-up: Lill WANG Third: Dongxu DUAN

R B4 CHOCOLATE

—EZ  WkEL &R XME 0 =FR . FEK
Champion: Zhaokai LIU Runner-up: Xinru LIV Third: Yingjie QIN
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2021 CHINA GELATO CHAMPIONSHIP FINAL
2021 _Li8EFRFTKEKITE

EDE : LisEEEIRREERAE
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.

AEHLBHELEFRREERATDED , HTEHPEKEHBELNRR | G RR
A Gelato fEMABZRIA. ENITIHEE 2013 FE%) EiBERF TAHMKINE.
ENOXRBERITUATIUFE | AREHHBUNATRHEIZRZE, FHAIERET
WASEHEEF  Et—EAE , EH—% Celato 13 , LEKENFEIKEME
WERE.

The competition promotes the development of China' s Gelato industry and bring fresh,
healthy Gelato to more people. From its first held in 2013, the competition has been aimed
to build a professional platform to promote the interaction and networking of Gelato
professionals. We hope to create a new fashion of Gelato and promote the development
of China' s Gelato industry.

w7 EFRMAREIR
WINNERS PLAYERS AND VISITORS FROM

% . mey il BUERIFE. KHEMNE, WIRE,

' e HOSIE, FHOT. S VTS
F.ER Runner-up: Jie Jang i
Z : ; Baking Lover, lce Cream Shops, Cater-
ZF . FEX  Thid: Wenling You ing Enterprises, Baking Shops, Westem
Restaurants, Hotels, Cafes, Etc.

-
o

N

20 3 1000+

(I S|EF (i SATRAR

CONTESTANTS JUDGES PROFESSIONAL VISITORS

BRBNAS SPONSORS
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THE 8™ SHANGHAI FASHION DRINKS
COMPETITION FINAL

5/ \iE LBElFHRRIXmeIEHE
AFEESREF

EDRN : SREEFRERRAT
ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Lid.,

2014 Fi£ , B LBETCERRERRATRESADN " LBERRIRGEIEBIEX
®/' 2HET 7 ENRE , SERBIREILE ARG,
ABEHHEEFHNBEBHAFTIFEIRRG | BRIRRARARREISED , HETE
RENRERSITIER TR —CAOR IR,

By specifying raw materials and making creative drinks freely, the competition stimulates

the innovation of beverage R&D, which creates the fashionable drinks and the new
consuming trend for the current customers.

618 46 3500+

PERXMS DIVISION STATION ST (T SUML
EREB. *BM. LEiE. #EM. . Eik CONTESTANTS JUDGES PROFESSIONAL VISITORS

Chengdu, Zhengzhou, Shanghai, Fuzhou, Guangzhou, Wuhan

SEENAS SPONSORS

RIZEE  WINNERS

Wea: e @iEx N D te & BE:BE / UE: GRS / 3T HR

\= : Al Champion: Fangluo  / Runnmerup: YalingYan /  Third: Ya Huang
B T scotman sr® gmmmm S5 B

AUTTATA




B2B ONSITE EVENT
B2B Mizn&nlik S

Sygle RIRTELMUL R RMWE/ERF , BHFE HOTELEX BIERIXER FHC FRIK
EmERAR RFASEEREFRINESREMIRAH— AL ELXBES, &
HOTELEX BEHAEEEN T Z2H5ED) : SYgle.com |IRTEL & Saladplate Hliz
(RIG X . BV BEERNEE 2021 Savory of Shanghai HBEFERERES.
LiswitmRelirdL..

SYgle is a hotel and catering, high-end food and beverage industry vertical B2B
website, resting on the powerful footing of HOTELEX series exhibition and the
premium resources of FHC Shanghai Global Food Trade Show.

HOTELEX Shanghai 2021 held various events onsite: SYgle.com & Saladplate
onsite experience, 2021 Savory of Shanghai, and Matchmaking Forum etc.
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HOTELEX 2022
PROSPECT

HOTELEX 2022 EEE







Catering
Equipment
Supply

INGENUITY HELPER,
SMART TECHNOLOGY
ACHIEVES

DELICIOUS FOOD

EOCHEF | ESRRIES







Tableware

SELECTION ELEGANT, .
FOUND LIFE AESTHETICS

FRIGIER | RIEFEZE



/eam BEH R

'|'l f = - _'.-- =
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= by T - -

IR | f2EE 14288 / CREATIVE | HEALTHY | CLASSIC

. EBSIER LOGO / PART OF THE EXHIBITIORS' LOGO

o THE "3 2 Luzerne .".O-J_;ﬁ YUFEH" () Z=iE
EY 6 @ o B Emmm oo 5o o
cvening 0o G = B OB B Seiciiw e s

ISTERRATIO AL

/ Bii2E5! / EXHIBIT CATEGORIES

FERASHEN | HERR | BRRKREN | FHNKE | 258 | BRER | (AR
B |86, TRORA | SA%HERR | AERBER | €46 | €505 | #4 | €82

AR | EHRRESHR | R, K8, 82 | RRSE | AHEAEHS

Tableware And Utensils | Ceramic Tableware | Glass And Crystal Utensils | Stainless Steel Tableware |
Gold And Silver Tableware | Melamine Tableware | Bamboo Tableware | Plastic, Acrylic Tableware |
Comprehensive Type Material Tableware | Desktop Accessories | Tablecloth | Chair | Table | Artwork |
Buffet Facilities And Supplies | Buffet Stove, Table, Rack | Heat Preservation Equipment | Buffet Table
Decorations




Catering
Ingredients

UNIVERSE SHOW |
CONTRACT GLOBAL
SELECTION OF DELICIOUS
EFHH | RERKIMIEERK







DELICACY BREAKING
FOOD BOUNDARIES

PIaxEK | HRERIAR







Beverage

QUALITY TRACEABILITY
JUST FOR A CUP OF
NATURAL FLAVOR

IR | RA—HRAKE












e

Ice Cream

SWEET "ICE" FLUX
ALL KINDS OF FLAVORS
MAKE THE TIDE

tHE "k % | ARXERFE )L







Bakery

SEEK INGENUITY
INSPIRATION BY
TEMPERATURE

FERMENTATION

SKELD | IR R







Alcoholic
Drinks

HAPPY TO BE SLIGHTLY MAD
UNEXPECTED ENCOUNTER
WITH BEAUTY

RIGHEE | SERIFAHEMS







Catering Design
and Accessory







Food & Catering
Packaging

KEEP THE DELICIOUS
. LOCK THE SAFETY AND QUALITY
BRIEENk | SifEReRER






FRANCHISEES
AND CATERING
INVESTMENT

LOCK IN BUSINESS
OPPORTUNITIES,

IGNITE AN INFINITE FUTURE
3 it | SIRATPRAR K



















www.SYgle.com

RikE%

BIREL (www.sygle.com) BIBEERIRITILAIEE B2B Rk , {KIET
HOTELEX ( EfmBERERIERNS ) BSHf FHC LiSBEkamBERIT
BER, ERIAREEN "EMNEE" Tl B2B E& , HRWEHFHIER
BREAZHTRE. &S T=ESN2XRIES | B LiSiEEER
EBABRATZTH B2B IS (B, WMuh HE. /NMEFF. APP) Y
BERANEED.

SYgle (www.sygle.com) is a "Digital & Exhibition Integration" professional B2B platform for
hospitality and catering, food and beverage verticals. Resting on the strong resource of the
physical HOTELEX and its spin-off exhibitions, also adding up the premium resources of
FHC Shanghai Global Food Trade Show. SYgle has become a crucial and effective
platform to help buyers and suppliers create value online. And it is the important compo-
nent of diversified B2B services (exhibition, website, magazine, wechat mini program,
APP) from Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

RS

( SEitadia) 2020.1.1-2020.12.31 )

6,217,310 2,572,644
s BEAR

5,000 40,000
SR PRI

HONEST SUPPLIER PRODUCT DATABASE
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IR
CHARACTERISTIC SERVICE

H IR £ & (www.sygle.com ) # F= HOTELEX
BERMNERERIELIE FHC RERERE |
#EH e EMSRECHBRSS”  ILLRFRE 365
AAKECXT.

BoXIBRSS L%
PROS OF MATCH SERVICE

HOTELEX JBEREIREFIEE FHC SREkEME
535

5000+ £ MmISHEERIRIT WA RARI S
TLIKWEATE / BEERMpEA
RENFE——BUVERES

BRI BRSS Tt

R AR v
RHRIER {RRAESHHTBR REFRER
EEGNHER HOEEIBHR IR SRIBER RIS

SYgle (www.sygle.com) associated with HOTEL-
EX and its spin-off exhibitions, include FHC
Shanghai Glebal Food Trade Show, launching
“online match meeting” which let buyers and
exhibitors generate supply and demand matching
365 days.

HOTELEX and its spin-off exhibitions, also adding
up the premium resources of FHC Shanghai Global
Food Trade Show, were held together. There are
5000 + high-quality suppliers in the catering industry
of all kinds of hotels on site, which saves buyers'
procurement time and reduces procurement costs.
Buyers and exhibitors can immediately have free
1v1 professional customer service.




KNa@E EZBUY

T TSI TIPS rrrs

¥+t HOTELEX JBEIEEIRER FHC RBKRERAIR , LR
ERERRmIRE R AR EN— A% ERWFS. IR
FRIEEHIA. —H—ELER. 365 TRWFEHA.
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DIEERIR. £ERH. KRRH. JWEHR. BERRR. B
FiRE. fEAR. KESS

=507 + &R

BRI RRWIRS. BIE. RES. DRIE. JhE,
BIE. MIHEE. XGRS, SHEE. AEEIS. BUSIE...

= EiHiEn)

EDM\ 1 8FSFIa b, SEtSasl F ARl EiETH TR e RS,
S5¥ a5 FAEEN., STRSBXENR. SXEH
HWERLED.

$iEIRE / DATA REPORT

Relying on the resources of HOTELEX Hotel Catering Exhibi-
tion and FHC Shanghai Global Food Trade Show, it is a
one-stop online purchasing platform for domestic high-end
food, beverage and raw material equipment. SF express direct,
one-to-one online customer service, 365 days purchase worry
free.

8 categories

Coffee & tea, fresh raw material, leisure food, baked desserts,
alcoholic beverage, kitchen equipment, tableware, other related
products.

500000 + buyers

Catering industry provides full scene purchasing service. Visit,
fast food restaurant, snack bar, takeout, hotel, coffee shop,
drink shop, dessert shop, ice cream shop, bakery.

Marketing activities

Launching of email direct marketing, social community, short
video, live-streaming and course recording. Participation in
monthly online activities of the platform, linkage of offline exhibi-
tion related activities, and various customized special events.

600+
E

NUMBER OF BUSINESSES

42,711
RiHhEAR

CUMULATIVE NUMBER OF VISITORS

6000+
Tt

NUMBER OF PRODUCTS

67,129
SisEAN

TOTAL VISITORS

107 42 38




SYGLE COMMUNITY

KaEttEF

#4E HOTELEX ( Efm@E R |INESES ) BEE FHC _Eigf
Bk &R 500,000+ S EIRISIR | ERHCREDKESR , B
HATREFIRIGRSIRML 365 X "€ M4y FHCKEHIRSS" .

FEREEREESIRRAER T |, B —RREE RS
MESE. KB, SINFERBREHTEE | IEmELERE
BEFNE  MEEESEEE | BREWSHER , BhOdilse
IEUSIE |

BIEHEHE | WHERIR, EEiRE. ®IEKE. 55, 8.
IR, BUSEHR. UIHERRECEE, WHERIELEIE, S8R
F 10 MhRR , ZOFIARSIVS., RS, B35, Eif. &
HNeF2 N RERBHNAEEREFEINAAFRLE.

FIFBLA LR, ZRENSIRHBEN  RAREREF 3 5 +
HEFFFhEIERE , EFEE B in, P infl C inRWRSHE
FRIERCYT , ARSI, FRTEBHRAREE TR , i
Bl Rl

The social community associated with HOTELEX and its
spin-off exhibitions, include FHC Shanghai Global Food Trade
Show, launching “online/offline match meeting” which let buyers
and exhibitors generate supply and demand matching 365 days.

Under the premise of refined operation and big data support,
the community continuously refines layering and recombine the
group through marketing activities one after another, marketing
activities are based on different community characteristics,
increasing the conversion rate, digging into customer value, and
achieving precise layered marketing , solve the problem of
repurchase conversion and help companies achieve revenue
growth!

Using the above mature and multi-channel drainage methods,
the community has greatly saved 30000 + community users to
assist the group fission, and invited B-end, P-end and C-end
purchasers, so as to achieve accurate matching and greatly
improve the transaction efficiency. At the same time, it also
helps suppliers integrate industry resources and promote prod-
uct innovation.
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INDEPENDENTLY CONSTRUCTED NEW MEDIA MATRIX (in no particular order)
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HOTELEX |fipithin&EE . SERZEZEEINEEsERE , = 20 In response to market development, HOTELEX focuses on build-
ZAEBMES 40 SOHIRIGS | SpsEk SOW+ |, = ing its own new media matrix, covering more than 20 Internet plat-

forms and more than 40 new media accounts, with a total fan base

THIE. #E. WmsS., &l M8, LRKSFRITES. of more than 80W, covering popular platforms such as wechat,

Douyin, video accounts, Weibo, Xiaohongshu and Toutiao.com.
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BEERITAS BERRES RS EEELHES HOTELEX BB ELGHES
Official Wechaf Account. Beverage sector in Official Wechat Account: Official TikTok Account: Official TikTok account of SHANGHAI COFFEE
HOTELEX LEifBi@rsm®inmE BrisiEaee HOTELEX LEigiBEER KRR & FOOQODIE FESTIVAL:
£ Followers : 33W+ $0E Followers : 4W+ ¥ Followers : TW+ HOTELEX LiSEEREINRE

&t Followers : T.TW



ZTxE OFFLINE CHANNEL
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Every year, HOTELEX invests a lot of money in offline adver-
tising channels. The 30th anniversary of HOTELEX' s main
image advertisements are placed in Shanghai subway sta-
tion hall platforms, Honggiao Railway Station, major com-
mercial buildings, shopping malls and other offline high-traf-
fic places. Our innovative combination of exhibitors for joint
launch exposure these advertisements has attracted wide
attention.
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HOTELEX o FIHBEE. BEifl. 360. SHL%E. BIS. M5%. HOTELEX makes full use of the advantages of Baidu, Tencent,
s TEAERbE. KL, 12306, SEMEZESAESMM 360, Toutiao, Douyin, Netease, Weibo, Peanut Metro, Metropolis,

12306, AMaps and other major platforms to target audiences and

BEE , WEFERARHITEIER , HRE— gain total—
- @62 132,053,416 %  Exposure 132,053,416 times
- BEE 2,014,542 % * It has been viewed 2,014,542 times
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The 31st Shanghai International
Hospitality Equipment & Foodservice Expo
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National Exhibition And Convention Center (Shanghai)
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CEMTRAL KITCHEN EQUIPMENT |
FOOD PROCESSING MACHIMNERY |
BUFFET FACILITIES AND SUPPLIES |
LOBBY SUPPLIES
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WINE AND SPIRITS & FOOD CULTURE FESTIVAL
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24-26 Sep.2021]

TIANJIN | XEBE
2021.9.24-26

7-9 Jul, 2022
CHENGDU | pE#fE
2022.7.7-9

9-11 NOV,2021
SHANGHAI | ProwineiiSiBR
2021.11.9-11

16-18 Deac,202]
GUANGZHOU | "ME
2021,12.16-18

14-16 Dec, 2022
SHENZHEN | FRIE
2022.12.14-16

24-26 May,2022
GUANGZHOU | ISR
2022.5.24-26
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28-31 Mar, 2022
SHANGHAI | ESE
2022.03,28-3]

9-11 Nov,2021

SHANGHAI | FHC FEER SR
2021.11.9-11

25-27 May, 2022

GUANGZHOU | 'MRERE
2022.5.25-27
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to be continued~
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B 86, EHXAERNS / Guidance Unit: Shanghai Municipal Administration of Culture and Tourism
Fihefl. PERFRELH:e. LBBEEFREETRAT
Organizer: China Tourist Hotels Association, CTHA / Shanghai Sinoexpo Informa Markets Intemational Exhibition Co., Lid.
HE{S / E-mail: Hotelex@imsinoexpo.com
i8R EIHEIE Tel: 86-21-33392465/2244 | M9 EIEB1E Tel: 84- 20-32278888 | k554 BIEBIE Tel: 86-10- 87546868

www.hotelex.cn / www.sygle.com
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