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The inauguration of Tourism Plus Shanghai 2021 lasted for 6 days and was
successfully held at the National Convention and Exhibition Center, Shanghai New
International Expo Center and Shanghai World Expo Convention & Convention
Center in the same period. This is a new creation according to the <Shanghai
‘14th Five-year Plan’ Period to Deepen the Construction of the World Famous
Tourism City>, through the indulging experience around the whole tourism indus-
try, to bring a new look and feel for tourists and visitors. And make Tourism Plus
Shanghai become a world-class tourism exhibition.

As an international, cross-field tourism exhibition, Tourism Plus Shanghai is
endowed with multiple meanings: to stimulate urban tourism investment function,
optimize the living consumption, food and beverage, hotel and commercial space
and other exhibition plates. As one of the crucial parts of Tourism Plus Shanghai,
the HOTELEX Shanghai international Hospitality Equipment & Foodservice Expo,
with its 30-year-history and strong influence, always continuously inject vitality for
tourism culture, especially in the main tourism related sectors like hotel and cater-
ing equipment, food culture, international tourism resources etc.

HOTELEX Shanghai, which was included in the first Tourism Plus Shanghai, has
been continuously innovating and upgrading in terms of professionalism, scale,
quality and service, providing a strong promotion and leading role for the develop-
ment and prosperity of the industry. The exhibition has played an important role in
the development of tourism and trade in the city, bringing social and economic
benefits for all to see. In the near future, Shanghai will be fully built into an inter-
national exhibition capital, the global competitiveness and influence of the exhibi-
tion will continue to improve, which requires us and exhibition companies to work
together to improve the quality, service, management and the other aspects.

We believe that with the joint efforts of the organizers and exhibitors, the 2nd
edition of Tourism Plus Shanghai and 2023 HOTELEX Shanghai international Hos-
pitality Equipment & Foodservice Expo will bring new ideas and new development
to the hotel and catering industry, and will definitely bring more space for the tour-
ism industry in Shanghai! In the next 30 years, let's work together to cultivate the
present, forge ahead, and sow a broader future!

—— SHANGHAI MUNICIPAL ADMINISTRATION OF
CULTURE AND TOURISM
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After the outbreak of Covid-19, China's hotel and catering industry is in rapid
recovery starting from 2021. On the 30th anniversary of HOTELEX Shanghai Hos-
pitality Equipment & Foodservice Expo, we have weathered the storm and_also
witnessed the vitality of the industry at the same time.

As one of the organizers of HOTELEX, China Tourism Hotel Association has been
committed to build the power of hotel and tourism industry upgrading. HOTELEX
is a highly praised and professional exhibition, with its international vision,
HOTELEX has been upgrading its service and management skills for establish an
equal and attracting hub for thousands of exhibitors.

Trials and hardships for 30 years, forge ahead and endeavor to new sight. 2023
will be a year full of opportunities to all of us, and China Tourism Hotel Association
will work with you to promote the transformation and upgrading of the hotel and
restaurant industry.

HOTELEX Shanghai 2023 is on its way, China Tourism Hotel Association will
continue to work with Shanghai Sinoexpo Informa Markets International Exhibition
Co., Ltd., stay true to the founding purpose, forge ahead and create a better
future! To bring more services and new development opportunities for the hotel
and catering industry.

2023 HOTELEX Shanghai International Hospitality Equipment & Foodservice Expo
will be held on May 29-June 1, 2023 in National Exhibition & Convention Center.
With the theme of "Food and Drink Without Boundaries, Sowing the future", the
expo will be based in Shanghai, spread across the country and go international. In
the future, we will continue to give full play to upgrade exhibition service, and
welcome all businessmen and buyers as well as all friends who are interested in
hotel catering to actively participate!

——CHAIRMAN OF CHINA TOURISM HOTELASSOCIATION ,
TANG WENJIAN
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FROM GENERATION TO

GENERATION FOR THIRTY YEARS /
EMBRACING A NEW CHAPTER

Time flies like running water! HOTELEX Shanghai International Hospitality
Equipment & Foodservice Expo is truly entering its golden age of 31.

The first 31-year-growth of HOTELEX's life have produced a large number
of brand exhibitors and event participants in all sectors of the domestic
hotel and restaurant industry. In this vigorous and bustling exhibition, each
exhibit area is a vivid picture of crowds and trade scenes. Featured
exhibits, trendy events, international competitions, professional forums and
summits are staged in the action-packed exhibition duration, which is worth
every visitor's stop and experience. As a result, HOTELEX's spirit of
self-innovation and excellence has kept the fair growing. Last year, HOTEL-
EX achieved an unprecedented scale of more than 210,000 professional
visitors, more than 2,800 exhibitors, 400,000 square meters of exhibition
space and 46 forums & events, creating a new milestone in the history of
Chinese hospitality and catering exhibition.

This year, HOTELEX will co-located with the second Tourism Plus
Shanghai Expo. HOTELEX, as a benchmark brand exhibition of the hotel
and catering industry chain, will expand its original professional customers
in conjunction with the exhibitors from the hotel and retail space industry
chain, boat & RV industry chain and outdoor activity industry chain, jointly
improve the quality of "food, accommodation, travel, shopping and
entertainment"” in tourism destinations, and promote the new upgrading of
the tourism industry.

Great works are performed not by strength, but by perseverance. HOTEL-
EX Shanghai International Hospitality Equipment & Foodservice Expo, with
31 years of experience and excellent organization work, will actively
explore and innovate, work with partners to focus on building a perfect
industrial chain communication platform, to bring the unforgettable
experience for the majority of exhibitors and friends from all sectors.

Let's embark on the first chapter of the post HOTELEX Thirty era and take
the domestic hotel and catering industry to new heights!

—— DEPUTY GENERAL MANAGER OF
SINOEXPO INFORMA MARKETS,

HELEN FAN
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2021 OVERVIEW
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The 30th HOTELEX Shanghai was successfully held in
National Exhibition and Convention Center (Shanghai)
from March 29 to April 1, 2021. It is also an important
part of the first Tourism Plus Shanghai Expo and is one
of three major activities organized by Shanghai Munici-
pal, which is a new milestone in the history of hospitality
exhibition. With the exhibiting space of 400,000m?, it has
attracted 211, 962 professional visitors, up 33% from
2019, and 2,717 foreign visitors from 103 countries and
regions. The number of exhibitors is 2,875, an increase
of 12% compared with 2019. The product categories
have been upgraded from the original 9 sections to 12
sections and 3 featured areas. The whole supply chain of
the hospitality and catering industry is fully covered,
achieving a more comprehensive and efficient display
influence.
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2021 2019 2018

VISITOR QUANTITY
OVER THREE YEARS
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With the large increase of exhibition area,
the expansion of exhibition categories, and
the upgrading of activities, HOTELEX
Shanghai 2021 attracted more profession-
al visitors from the hospitality and catering
industry to purchase and exchange. The
number of visitors exceeded 200,000 for
the first time, reaching 211,962, an
increase of 33% over the last exhibition.



INDUSTRY DISTRIBUTION
OF THE AUDIENCE
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Over 81% visitors come from the hotel and catering
industry. Visitors from chains, franchising, and
E-business company increased rapidly compared
with the previous year.

19.61%

13.05%

10.43%

8.43%

6.36%

6.13%

5.49%

4.70%

4.12%

4.12%

3.40%

3.03%

2.96%

2.53%

2.24%

1.52%

1.01%

0.87%

¢ RIS / HREE / 1R / RS

Hotel/ Motel/ Resort

$ - - - - ——————- RIS / AR / BRESE /NS / SRR

Restaurant/ Fasi-food Outlet/ Snack Bar/ Take-away

s U / RGBS / 255
Café/ Tea House

» - BERRT / BN / BORF / 2248 / W47 /
MERE) /&G /5t / i il

Catering/ Hospitals/ Government/ Institutions/ Airlines

* SEIE / BE / -RRLOK

Bar/ KTV

» - - - - - - - - -—-- BEAT) / RHUE /BT / REUE / ZESIE / RIS

Department Store/ Duty-free Shop/ Supermarket/ Grocery Store

D e e KR, TSRS / BRI
Ice Cream/ Chocolate/ Sweets

¢ REUESRI / FAFEENS
Chains/ Franchising

¢ EEIE /5 / s

Breads/ Bakery Store/ Pizza Store

» - BRIEEOR, S8

Food and beverage importers and exporters, distributors

¢ REIEEIER

Food & Beverage Manufacturer

» - - - - - -\ -\ - - - - ——- 1BFRER/ 2FF /Bl / ERRE / KR8 / Bk

Club/ Sports Centre/ Theme Park/ Leisure Centre/ Theatre

D fEs=ssss=s=ss====c--c=sS=====:= RS AT

E-business Company

» R /RAF

Real Estate/Design Company

) sEssssssssss=s==c=-—=——c: - - EISFRPTHORE / 285

Hotel Article Importer/ Exporter

EIE RIS

Hotel Article Manfacturer

{222

Media

Hith

Others



VISITOR SATISFACTION
ARSI EIRNERLE
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Strengthen the Relationship with Suppliers

WEHZE @

Collect Market Information

T™IE @

Place Order

SHETm

Seek New Products

SRR

Seek New Suppliers

SHRTERERNS / ZEA ©

Seek Franchisors

---------------------- 96.36%
---------------------- 97.82%



i / Shanghai
sI7 / Jiangsu
HI / Zhejiang
LLZR / Shandong
J7IR / Guangdong
Jt5E / Beiiing
L/ Anhui

iAlEg / Henan

&% / Fujian

125 / Liaoning

Z£H / United States of America

#5[E / Republic of Korea

B7 / Japan
SEARIIE / Australia
JIZX / Canada
= / Germany
i%&E / France
BAF / ITALY
Frini / SINGAPORE
SSRFEIE / MALAYSIA
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In 2021, HOTELEX Shanghai moved to
National Exhibition and Convention Center
(Shanghai) for the first time, The exhibition
area has increased from 230,000 square
meters to 400,000 square meters.The
number of exhibitors also rose sharply to
2,875, up 12% from the previous year.

NUMBER OF EXHIBITORS
REREE



EXHIBITS & BRANDS
DISTRIBUTION
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The exhibits presented at the HOTELEX exhibition come
from 116 countries and regions around the world. In addition
to products from East China, South China, North China,
Northeast China and Northwest China, there are also prod-
ucts from Europe, East Asia and North America.

#£7R / East China

#£7g / South China
#4t / North China
%4t / Northeast China
784t / Northwest China
78Rg / Southwest

#rh / Central China

FBIREHX

Hong Kong, Macao and Taiwan

BRI / Europe

R / East Asia

3£ / North America
Fg3E / South America
AFEM / Oceania
rAilF / Central Asia

JEiM / Africa
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EERES AR 07%
Catering Equipment And Supplies L7 DISTRIBUTION OF EXHIBITS

UIINEESPS 20.14% Eﬁ%%ﬂﬁﬁ

Coffee & Tea

Beverage

Food

Tableware

BEmEIRERE 4.03% AERETRETEINEERNIXRET BE 12 KM%,
Food & Catering Packaging 8% BRRE5RE. REAR. EReM. BRESE.

e RMEGE. MHSE, KEMRERIE, HIHRERIER
Sy 2.76% W, BEGE. BREREE. BRGTREE. &
lce Cream Equipment And Materials MERBREE. BREXIWOEMESE. R EE.

BRaM 3% BEESEREWEMEINEEEES, XU TEMESAE.

Catering Ingredients RAERTAR.

WG A2 T R} 2.50% The exhibition product display plate by the original nine big

plate refresh to upgrade to the 12 plate, including: kitchen
equipment and supplies, desktop supplies, meal diet, food
comprehensive, drinks, coffee and tea, ice cream, equip-

Baking Equipment And Raw Materials

BN REE 2.14% ment and materials, baking equipment and raw materials,
Catering Design And Accessory alcohol, food &beverage packaging, food and beverage
ey v chain and restaurant design and form a complete set,
EESUNBEREIXICR 1.61% investment. The classification of exhibits is more compre-
Franchisees And Catering Investment hensive, scientific and convenient. The whole supply chain
of the hotel and catering industry is fully covered, achieving
BRRE 0.17% a more comprehensive and efficient display effect.

Alcoholic Drinks



SPECIAL
EXHIBITION AREA
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2021 HOTELEX Shanghai expanded its categories of exhibits by adding
3 new special exhibition areas. These are Catering Design of Designer
Area, Franchise Exhibition Area, and Coffee & Food Festival.



EHIINEREX
SHANGHAI INTERNATIONAL
FRANCHISE EXPO (SFE)

Epefn: CEEMEENS. DEEEERRNERAR
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ORGANIZERS: Shonghol Chain Enterprises Association

Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
Shanghai Exhibition-Conference Co., Ltd.
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Franchise exhibition area involves five sections: catering, retail, service, edu-
cation, and chain resources. With a strong combination of online and offline,
the exhibition features over 600 participating brands and allows visitors to
experience thousands of products and services in popularity.

Bmh® THE BRAND

SR, RICEIR KIRERS. £ LR SRIEER. DQ ELH. HEIS.
B EANE. AAY. BR...

Lucky Wonton, Yuan Jiyun Dumpling, Ziyan Baiwei Chicken, Handheld Han
Pin, Kua Fu Fried Skebab, DQ/ Papa John's, Gan Shi Ji, Lawson, Nanxiang
Xiaolong, Jiuya, Chajia...
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SHANGHAI INTERNATIONAL FRANCHISE EXPO (SFE}——STARTING FROM THE BEGINNING -
2021 CHINA NEW CATERING INDUSTRY CONFERENCE (CHINA CATERING BEST & WORST AWARD CEREMONY)

BdE: 2021438318 BIE: 7.1-BigizX DATE : March 30, 2021 VENUE: 7.1-B Forum Area
EhEai: EmER. HESEtERESERAT ORGANIZER : Inferior Design (Chinese version),

- e = s o~ s Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
BRI BIRABURAREE. B55T . €84, RAC < e

UDERTAKER : Catering big data research institute, packaging fan, meal koala, all power

2021 £ 3 B 31 H, FEHENR= I ASERERIRLT Bl fEini s g B 51T, March 31, 2021, China's new food and beverage Industry Conference and Chinese food
XE—EEITH. BENRNAS, BNER, KEMMRELME B red and Black list red list award ceremony was held, this is a theme, no boundary

NN _ [ s e conference, invited to small food and beverage, large food and fast food head brand
20+GKA JHTIEITICTIE), IR5I2) 200+CKA FERmARR RN LTIk 20+GKA dialogue discussion and interaction, Attracted 200+CKA new food and beverage

ST 800 ZRMAIER—& , HEFRITFHERREER, LEMBCHTEIR RN, brands, upstream and downstream industry service providers of new food and beverage,

— AR EBE TN, and more than _8(_)0 spectators gathere.d together to discuss the future trend of new food
and beverage, jointly empower the rapid growth of new food and beverage, and embrace
the next decade of new food and beverage.
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CHINESE CATERING RED AND BLACK LIST RED LIST AWARD

AdE: 202153831H RBIE: 7.1-BigizX
DATE : March 30, 2021 VENUE: 7.1-B Forum Area

PESRIBBAENER: XMEBNAKEREN TILBIRNEELS, ILPEERE
NBHFERER, AE—MAFRRRIESIAEIBLEERAINE R, ILRHIK
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Chinese Catering Red and Black List Red List Award: Launch this list is to make the
dining environment more pure, let Chinese restaurant chain market healthier, initiated by
a group of outstanding brand catering to sniper who cut chives franchise brand, make
good money out bad money, list initiated as soon as you get the support of numerous
food and beverage brands, in the coming year, China's catering red HeiBang will be a
national roadshow tour, Push the good brand to investors, franchisees!

$ki2ZE WINNERS « SR LRSS

RIERIR SRR KOMEPIEER FrE EBLEERRRE
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CATERING DESIGN OF
DESIGNER AREA
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In recent years, people's demands for food and beverage have evolved from the
most basic needs of food and clothing to food quality, healthy diet, dining experi-
ence and social needs. Catering design plays an increasingly prominent role in
catering brand management and brand value.

Therefore, during the 30th anniversary, Hotelex Shanghai not only gathered top
food and beverage designers, industry leaders of food and beverage brands,
new designers, professional food and beverage/design We- media and other
Food and beverage designers with unique insights on food and beverage design,
but also present them and audience a unique style of food and beverage design
experience.

Through the "catering design model room" and catering design forum two theme
activities, the exhibition area displayed in different angles, direction and three-di-
mensional way the current catering industry mainstream and cutting-edge cater-
ing design service solutions and a variety of catering supporting products.
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2021 CATERING SPACE SHOW

i IERTRRE SBIRAR. EESECEFRREERAT

ORGANIZERS: Beijing Yashi Fenghuang Advertisement Co., Ltd.,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

M (ZEREIT) PR, EBECERRESERATED, KE 6 MEREIX
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Hosted by The Chinese version of Interior Design and Shanghai Sinoexpo Informa
Markets International Exhibition Co., Ltd. together with 6 senior food and beverage
designers and 7 food and beverage brands, HOTELEX will create a new section --
Food and Beverage Space Show. Here, the passion of creativity and food meet, the
infinite possibility of space and the ultimate enjoyment of taste buds burst out here!
Experience how design enhances and empowers a brand with its magic!

B mhk%E DESIGNERS AND BRANDS
XEHE (7 )
i (I952Y / iREREKIR / 8273 1)
FNEE (FhiFRdiE. ZJ&)
B BREE (E/E)
X (EERRiRLT)

Daohua LIU (SWEET7)

Han AO (Margaret/Chuange Dumplings/Shizhiliugi)
Xuheng LI (Cohim/La Fantasia)

Bo ZHOU*Yuyang CAI (Thankusir)

Qin Lin (Merck Design)
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CDOD @ HOTELEX CATERING
DESIGN OF DESIGNER

i LBEEERRESEIREAE

ORGANIZERS: Shanghai Sinoexpo Informa Markets Intemational Exhioition Co., Ltd.
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Foresee2050 - Catering Concept Design Theme exhibition is co-hosted by LOGO
Master and Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd. It will
invite a number of the most famous domestic first-line creative ecological companies in
brand, space, lighting, food, IP, brand and other fields, such as Asia Eat noodles, Wang
Chai, Rong Brand, Zhijian Design, etc. The diversification of the future catering indus-
try design development trend.

SR8  EXHBITORS

ERE (IPEF) | YFEH (L) . MxmE (BIREY) . AERHA (T
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Kb (REEES) Rt (ERFEE) .

Wang Chaizhu (IP Aesthetics), Miaoshou (Guochao Cultural innovation), Zhijian Brand
(catering planning), Shike Lighting (lighting design), Mai Design (interior design),
TUSHI (crossover), Top Packaging (catering packaging), LOGO Master (brand
platform), Design Union (interior platform).
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DESIGN OF DESIGNER——2021 CATERING FRONTIERTREND FORUM

BdiE: 2021438529 BiE: 7.1-BitiEX
EJEAfI: LOGOAIR, &LFahg. LBELEIRRNERAR

DATE : March 30, 2021 VENUE: 7.1-B Forum Area

ORGANIZER : LOGO Master, Chai Zhu Animation,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

ICREUTRREIBA. RiHH, BiFE%. K. M. IP, ER, 2%
WHRAMEHFGR, RSB RITARIRGEMEE, BEENE, 5
BIRmE., RN, KiRRSHSAFPRUSTHESRELINRD =,
Gathering top creative designers and inviting the new talents from the

color, planning, brand, IP, interior design fields. The forum discussed the
creation of value with beauty.
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2021 CATERING DESIGN SUMMIT FORUM AND ID STAR DESIGN LIST (CATERING CATEGORY)

AdE: 20215:3830H BIE: 7.1-BigizX
G (ZEMRI) TR LBECERRESERAR

DATE : March 30, 2021 VENUE: 7.1-B Forum Area

ORGANIZER: Interior Design (Chinese version),
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

(ERIRLT) PXRBRS LEELERREERAREF, BiEET
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The Chinese edition of Interior Design, together with Shanghai Sinoexpo
Informa Markets International Exhibition Co., Ltd., once again invited 6 hot
designers and 5 catering brands to discuss the latest phenomenon and
future trend of catering space design. In addition to the catering space
design forum, the day will also be held "ID star design list (catering)
announced" activities! The ID Star Design List is based on the principle of
independence and objectivity. It presents the final "Best Interior Designer
Guide" from the perspective of interior designers' professionalism, profes-
sional standards and industry reputation.

The catering design summit forum and ID star design list catering category
list announced in the same period, is undoubtedly a collective feast in the
field of catering design, | believe will make the whole industry focus.
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ID STAR DESIGN LIST (CATERING CATEGORY) AWARD

BIE): 202193530H RIE: 7.1-BigizX

DATE : March 30, 2021 VENUE: 7.1-B Forum Area
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SHANGHAI COFFEE CULTURE WEEK
fo 0 M J FF W F

2021/3.29 -4.11
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"Shanghai Coffee Culture Week" is a municipal level cultural activity guided by the Publicity Depart-
ment of the CPC Shanghai Municipal Committee and Shanghai Municipal Culture and Tourism
Bureau, hosted by Shanghai Cultural and Creative Industry Promotion Association and Shanghai
Food Association, and undertaken by Shanghai Sinoexpo Informa Markets International Exhibition
Co., Ltd. and Shanghai Food Association Coffee Professional Committee. Connecting exhibition with
culture, according to the theme of "Because of coffee, So Shanghai”, Shanghai Coffee Culture Week
has successfully launched the concept of “Shanghai Blend” , a cultural intellectual property linked
with coffee, and the recipe of "Soy White" with unique Shanghai characteristics.

In recent years, the number of coffee shops in Shanghai has grown rapidly, ranking first in both the
scale of coffee consumption and the number of coffee stores in China. In the collision and integration
of culture and industry, Shanghai Coffee Culture Week came into being. This year, a series of coffee
festivals and coffee markets including limited coffee drinks, coffee lectures, coffee industry tourism,
nostalgic Shanghai-style display, robotic coffee kiosks, and Shanghai special brews were successful-
ly held in Xuhui District, Huangpu District, Changning District, Jing'an District, Hongkou District, and
Pudong New Area.

RS cuo:

thit FETHEEEE / LiEHXUIRES
EiEmtlEF el / EBhRRihe

FRIPEAGL  CO-ORGANIZER e ﬁ o
B ERRSARAR / T @ B s @
EishRRaNHEES

s Libl @D m=@ enzooe




' The Baristg@hampions of China E

hEINH 5 AR5E S

2021/ 3.30 - 4.1
ERSEFDO (L) NH16

hEMHESZEFR D EBMHESLE, B8 7 MHEELHEAR
RES, SMHERFENZRROZ. EARE, MBIIEET WHE;
EAEE, AT EE. MBI IIEE R EERAT
—&5, REMNSAZRRN—HMAER. (FABEBRANEXSHE, &
SNES R, BEMBTNIARE SR F AT S RS
BHERIHIR SIS,

The China Coffee Champions Group gave tremendous support to
Shanghai Coffee Culture Week. Seven coffee champions were invit-
ed to this show, communicating, and sharing with coffee lovers on
the spot. Because of their love, they chose coffee; because of their
focus, they became champions. And coffee has become an indis-
pensable part of their lives, a way for them to communicate with
others. As the first appearance of the champions group, the show
came to a complete success. The live performance and teaching of
the champion baristas also brought new inspiration and skills to
many coffee lovers.
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Coffee has become a unique business card of Shanghai, an important link between industry and
culture, a distinct embodiment of urban temperature and an important carrier of urban culture.

On the afternoon of March 29, 2021, the opening ceremony of Shanghai Coffee Culture Week
and the First Shanghai International Coffee Industry Forum were grandly held in the North Hall
of National Exhibition and Convention Center (NECC) Shanghai.

At the opening ceremony, Wang Yayuan, Vice Minister of the Publicity Department of the munici-
pal Party committee and deputy director of the municipal SASAC, Jin Lei, deputy director of the
Municipal Bureau of culture and tourism, and other leaders attended, delivered speeches.

The subsequent Coffee Industry Forum brought together leaders from Yicai Media, Shanghai
Sinoexpo Informa Markets, Meituan, Starbucks, Alibaba, Yongpu Coffee, Jasblu Coffee, and
others to discuss the economy, culture, and development of the coffee industry.
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HOTELEX EiSEFRMHEER XD
SHANGHAI COFFEE & FOOD FESTIVAL

EFRMEEERE R XU H R LS ERERE R
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Shanghai Coffee & Food Festival is a
high-end market event which is held during
HOTELEX Shanghai. It attracted tea shops,
cafes, dessert shops, chain stores or individ-
ual stores to join in. Exhibitors displayed their
popular products and peripheral products to
the catering experts and visitors. Exhibitors
made business cooperation with many inves-
tors and upstream and downstream suppli-
ers. At present, the event has become the
largest C-end coffee market activity in China,
with 80,000+ visitors in HOTELEX Shanghai.
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Shanghai International Wine & Spirits Culture Festival promotes wine culture and fashion lifestyle, lead-
ing the new fashion of urban life! This is not only to create an industry IP, but also to attract friends who
love wine culture for exploring the new market needs together!

SHANGHAI
INTERNATIONAL
WINE & SPIRITS
CULTURE FESTIVAL
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SHANGHAI COFFEE CULTURE WEEK — SHANGHAI INTERNATIONAL COFFEE INDUSTRY FORUM

AdEl: 202153829H RBIE: JtXT
ESgfi: it EEHESERE. LismMAHIIREE
Epfi: DigmUIE I REHS. EEhRERNS

DATE : March 29, 2021 VENUE : North Entrance Hall

GUIDING UNIT : Publicity Department of the CPC Shanghai Municipal Committee,
Shanghai Municipal Administration of Culture and Tourism

ORGANIZERS : Shanghai Cultural and Creative Industry Promotion Association,
Shanghai Food Association

IBIREIE T WM USRI R A T BB XS 2 IR, A= X 0T,
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The forum invited senior experts and leaders in the field of the coffee industry to
discuss and interpret the global coffee industry, from the production area,
processing, consumption to markets and discussed the possibilities and growth
potential of the future coffee industry in Shanghai from various perspectives
such as the development trend of the local coffee industry and cross-business
integration.

There were six fascinating topics shared and two round-table discussions in this
year's forum. Speakers were able to express their views on coffee culture, indus-
try, and future.
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2021 CHINA HOTEL INDUSTRY DEVELOPMENT FORUM

BdE: 202193829H BIE: 4.2-DitizX
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During the forum, the participants discussed the high-quality development of BNB in the context of
rural revitalization, the core competitiveness of hotels through China's service, consumer service
revolution, the response of new customers needs, and new utilization of human resources.

Focusing on the development of the hospitality industry in the pandemic background, the forum
discussed new market trends and new challenges of the industry under the new situation. The
mission is to seize potential opportunities, build the core competitiveness of the hospitality indus-
try, and promote higher quality of development.

DATE : March 29, 2021 VENUE: 4.2-D Forum Area
ORGANIZER : China Tourist Hotels Association

CO0-ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.,
Procurement and Supply Chain Branch of China Tourist Hotel Association,
Human Resource Branch of China Tourist Hotels Association
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THE FIRST CHINA CATERING BOSS CONFERENCE

AdEl: 20215:3529H BIE: 4.2-AigizX
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Focused on chain restaurants, tea shops, and high-end restaurants, the conference invit-
ed 20+ famous chain restaurants, such as ZHENGXIN chicken steak with 20,000+
stores, JIXIANG Wonton with 3,000+ stores, and new tea brand Auntea Jenny with
1,600+ stores. There were 4 million+ online audience, 1000+ offline catering owners'
audience, 800+ catering brands, and 100+ industry media participated in the conference.
Its goal is to become an annual gathering conference for Chinese catering owners,
providing an interactive platform for industry trends.
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DATE : March 29, 2021 VENUE : 4.2-A Forum Area

ORGANIZER : Dou Zeng College, canyin168.com, ECMA, Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

SPECIAL SPONSOR : Malahongbao, Huaxinsi, Easypnp
OFFICIAL SPONSOR : Malahongbao, Huaxinsi, Easypnp
JOINT ORGANIZATIONS : Zuodashi, Zhengxin Business School, Shican Renwu

CONFERENCE CO-ORGANIZER : Chengzi School, Hongagigong Takeaway Class, Hugjiao College, Canxiang Conference, Xinhuo College, Future Food,
Huahe Restaurant Orientation College, Canyin Information, Zongjia Catering Alliance, United Together, Canyinren Bidu

B
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2021 CHINA CATERING INDUSTRY ECOLOGICAL SUMMIT &
FIRST RED BULL AWARD CEREMONY OF CHINA CATERING INDUSTRY

BE: 20214F3830H RIE: 4.2-ABIzX
FEpEAfE: R, BN, EBEEERRERERAT
DATE : March 30, 2021 VENUE : 4.2-A Forum Area

ORGANIZER: CNR, Hongcan.com,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
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Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd., the organizer of the
professional global exhibition “HOTELEX” within hospitality equipment and foodservice
industry, the key news website "CNR News" of the central government of China, and the
professional media "canyin88" which has been developed in the catering industry for more
than ten years, three parties associate between each other in strength and co-host
"2021China catering industry ecological summit & first red bull award ceremony of China
catering industry" which was held at the National Exhibition and Convention Center (Shang-
hai) on March 30. The summit attracted many cross-border influential figures from the cater-
ing, academia, media and capital circles industries. There are more than 1200 catering prac-
titioners, industry chain practitioners, and managers conducted in-depth exchanges on the
theme of the catering industry supply chain reform in various forms such as white paper
releases, independent speeches, and round-table conference.
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HOTELEXHREEFHEIREmIE XS

DEFINE THE NEW TREND, LEAD THE Z GENERATION-
HOTELEX CHINA INTERNATIONALNEW TREND FOOD & DRINKS CONFERENCE

BE: 202143H31H BIE: 42-A18IEX DATE : March 31, 2021 VENUE : 4.2-A Forum Area
EHEaf: FERIAISEEEEDS. BSiECERESERAT ORGANIZER : China Light Industry Enterprise Investment and Development Association

Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
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Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd., together with
China Light Industry Enterprise Investment and Development Association, held the first
China International New Trend food and Beverage conference at the same time of the
30th HOTELEX. With the theme of "defining new trends and leading generation Z",
On-site audiences, visitors and industry professionals focused on the cutting-edge
innovation trend of the food and beverage industry under the new generation consump-
tion wave. At the conference, Jiangji winery, Qiagia Food Co.,Ltd, hope water, Huang
Feihong, LELECHA, Wang Li, SOE boutique cafe, Chali... And other well-known brand
enterprise leaders share their successful experiences. In addition, two industry obser-
vation and analysis from Nielsen and iReserch reveal the latest trend of the industry
and consumer market.
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2021 SMART COMMERCIAL KITCHEN SUMMIT FORUM

BE: 202193829H BIE: 6.2-CGtiIzX
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The theme of this forum is the integration of architectural design, kitchen consultant
design and use function. It aims to explore smart kitchen industry trend and improve
the overall level of design and construction.

DATE : March 29, 2021 VENUE : 6.2-C Forum Area

ORGANIZER : Shanghai Catering and Cooking Industry Association,
Shanghai Sinoexpo Informa Markets Intermnational Exhibition Co., Ltd.

UDERTAKER : Shanghai Catering and Cooking Industry Association
Catering and Hotel Equipment Committee,
Shanghai University of Engineering Technology

CO-ORGANIZER : Shanghai School Logistics Association,

Shanghai Kaihang Tong Marine Equipment Co., Ltd.,

Ruixian Trading (Shanghai) Co., Ltd.,

Huajian Group East China Architectural Design & Research Institute Co., Ltd.,
Tengka Interior Design (Shanghai) Co., Ltd., Shanghai Donghu Group,
Shanghai Fuxing Kitchen Design Engineering Co.,

Ltd. Shanghai Liangmao Stainless Steel Equipment Co., Ltd
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“OUTSIDE BOUNDEDNESS" 2021 CHINA BAKING NEW
FORCE BRAND SHARING CONFERENCE

AdME: 202153830H BiE: 6.2-CitizX
EdpEpfi: IFOME. LisEERREEERAHE

DATE : March 30, 2021 VENUE : 6.2-C Forum Area
ORGANIZER : Bakers' Club,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

BT 2020 FREBRE, MUSTWRIERSE MEEEWEN, BfERARSH Due to the 2020 pandemic, the traditional offline sales model of the bakery industry has
PR EEEM HE% EIESSNAREIREE. A% 2021 & BRI hEHR been reconstructed, and it has gradually shifted to providing services for consumers
BHEE/IN D IESBIEEIN 7 SEHAS F—ElREEHARSE R ] who stay at home. The live streaming method of selling goods has attracted much atten-

tion. The 7 speakers invited to the “2021 Smart business kitchen summit forum” are
EREIGS E5 RS T ER B EESHEHRIES BHIEE AN BRPHSEENL bakery brands with outstanding achievements in the industry last year. They shared and

SREENGIESE. RENm... . HE, BIEERUAERT REERMBEK B summarized the success of various companies in the forum. The operating rules behind

the sales data: precise positioning of users, multi-aspect communication channels,
g \ ey S ) ) . : ;
HIRRDE, FRUFESEHERUA: BEETERENN, NAERERTER brand influence... And, by showing audiences the exploration experience of the brand's

EZEErERENXETI, self-growth, and telling them with personal experience: live streaming is just the form,
how to accumulate and develop it is the eternal theme that the brand have to think about
when it is prepared for danger in times of peace.

HHEE
SPEAKERS

AR i fatg 3KIQEH K= .5 30
ZHRRT I FEHERR Akokogfe: 1% THE LUN#A%EHnu!E iSEERSER DITEAE IRRERHEERNE
SR BRATREE ELN HEA R EER PR
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THE 3RD BY YOUTH CONFERENCE & NEW CONSUMPTION INNOVATION

BdE: 202193831H BiE: 6.2-EigizX

EEEGL: BYFRENE. fNERREEIRAT.
FeBERRESERAE

DATE: March 31, 2021 VENUE : 6.2 E Forum Area

ORGANIZER : Be Young, Hangzhou Youzan Technology Co., Ltd.,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

PEEFETANHEEER, TIWKESEFETWN, "FRL" SRARKNE
RXER. FENBFGESTERETS, XARKREMELSSRTHNA
2.

FEEAHFEERE, BTSRRI B REEN. KEOE=Fa0, "E#"
—AFRIARRE, FEBRNE—Z HRBESEEETH, MERRETS
BRBEE, AXFSENERMENT, BY REiiEZ&HESICE.

China's consumer market trend has turned, industry water temperature has begun to
change, "young" has become the mainstream wind vane in the future. The trend of
youth has begun to sweep the Chinese consumer market, which has brought new
development opportunities for national brands and domestic products.

As a big consuming country in the world, China's consumption market evolves peri-
odically by itself. About three years ago, the word "national trend" began to be
frequently refresh. The new consumer power -- Generation Z slowly occupied the
main consumer force, and the new domestic brands began to transform and rebirth.
Under such multiple backgrounds and opportunities, BY launched the Forum on New
Consumer Innovation Trends.
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2021 THE INTERNATIONAL FOOD DEVELOPMENT FORUM & CHINA CUISINEASSOCIATION
INTERNATIONAL FOOD COMMITTEE FIRST MEETING OF THE FOURTH COMMITTEE CONGRESS

BE: 202193H529H RBIE: 7.2-FtizX
Ehneas: FERIENS ARG PERENSEREREZERS
thireafi: EBEEERRESERAR

DATE : March 29, 2021 VENUE : 7.2-F Forum Area

ORGANIZER: China Cuisine Association
UDERTAKER: International Cuisine Committee of China Cuisine Association

THE CO-ORGANIZER : Shanghai Sinoexpo Informa Markets International
Exhibition Co., Ltd.

RRICIELAFRHC, #rfes. FARRAER, ipkt 2020 FEERER
ABESITIRS, SETUARAR, LMo, ZFEXD. EXFE. R
WheEPRHE, BATRBERRTEREFRERITIIRARIER. [
HEFAHTERINEEREREREFBNRERASE RS,

The theme of the forum is “new era, new mission, new development” . In the
forum, it released 2020 China international food big data report.



HHEE

SPEAKERS

L7407 RER RIE B 3 EHZER
HERIES FERINSEFEARRS FRERIATE A SSRE MEAIEE HRREARRIE (58 BARHKF=EIRO
2k £ Bl SRR WEESEK hEfE
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BNB (BED AND BREAKFAST ) FORUM & MARKET

BdE: 20215:3829-481H EiE: 7.1-HitizX
Eapepfi: IRERER. AR, FAEZXERX. LEREERRSERAR

DATE : March 29- April 1, 2021 VENUE: 7.1-H Forum Area

ORGANIZER : Lvzhi Technology, You See, Dongsheng Li Art District,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

REEAREF-WH—MES S, FERIKINEENRE, SEEARIKERR?
BRIXSITERERAOE LM 7 880 BT MRS, (E89REMB AR
IR BREBFBEE, AAKEFLH, FRX—THOTCREG kNS, 7
Hl 4 X9 [RE +] BIh&EA T HIIRIFANAR—EINE XL REFNRBEAIANSHY
PR, BLARFRRIH— SRR T RIFRFE.

Home stay, as a subdivision of the tourism industry, if the perspective combined with cater-
ing is brought into view, what will be the development? Only careful planning of catering
and derivative consumer goods can highlight regional characteristics and brand culture.
The quality of accommodation and the catering culture of destinations are becoming more
and more important, and this is an area that will be discussed more and more in the larger
tourism industry in the future. The 4-day "B&B Plus" Forum & Market provides us with a
good perspective to discuss the current state of tourism and homestay industry, and indeed
provides a good platform to break through the bottleneck and further develop in the future.
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WEI LAI-STAR KITCHEN FOOD SUMMIT FORUM

BdE: 202183831H RBIE: 7.2-FigizX
gl EEECERRSERAR

0000

Arxg ECH
SRR mgﬁ EE : At
£

DATE: March 31, 2021 VENUE: 7.2-F Forum Area chE TR hERERE-FHK BITAA

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

3 B 31 B, HLSBEEEREEERARDEDHNEK EFEEEIECEE DSER
SKEPL 7.2-F BIERIAFIETD. NRICRCE T RS PEBFEIERFAM, Bia
BT LERNERERARNEREKATS. LBREEERABETETEDEL B

. LM CEER AR EERS - Bkt 75 8 UERHE. e e S TA B RS

BTRE
Bz 8 (LKEIA "RRNARE" MNAEN, 2F TN RmAEHEREREIERTE, ik
IRESRTS XLMXT?%@'?E%D%ﬁEﬁu’ﬁE@lzrﬁ%'ﬂEi‘

On March 31, the Wei Lai-Star Kitchen Food Summit Forum, hosted by Shanghai Sino-
expo Informa Markets International Exhibition Co., Ltd., was successfully held in the
7.2-F Forum Area of National Exhibition and Convention Center (Shanghai) . This
forum brought many Chinese chefs and famous people of fine food world together. The
forum invited Zhou Yuanchang, chairman of Shanghai Pinyue Catering Co., Ltd., Shen
Wei, Chinese executive chef of Crown Plaza Shanghai, Du Caiging ,head chef of
Xindalu-China Kitchen of Hyatt on the bund and other eight guests.

On the scene,the eight chefs shared their creative inspiration and process in a "immer-
sive experience" manner, and brought the audience a new vision of gourmet cooking
and food trends at close range.
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2022 CHINA BARISTA CHAMPIONSHIP
20221 K IMIHEHAEE
hEXERE

81095 World Coffee Events
B LEEEERERERAE

AUTHORIZED BY: World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

HFMEEHAZE (World Barista Championship) &5 2EREUNFIMEHDSAISEE
MM SRR, MRRTHFAMEEIAZE (WBC) BHFMEIDARREX
#KE (CBC), REAIFER——MEETWIKE. RFS(FMERAEAMERSE
tb#, SREFTER 15 DHAMITERTOGREMEE. ORDmEE. mAReIEm
HEXGR, NMABECH "MHEER", AREBE T WHRMBNEWITFRHATIFHE, TEE
MNREHNEFA. WMHEEAIHES. WIHEAIEIERID. AmAIESRFISNE. SIEMHIEIE
EEHE, YMERERENEREEHEINNOR. FRE. gD, RSREEME
AR DI RS R E R E A tH R RE =SS £,

mREe PEXIES
WINNERS DIVISION STATION

BEER. X, R, b, . [
. S AT AR TR B

BE: EFRE
TE: EFE

Champion:Guifeng Wang
Runner-up: Zehui Wang
Third: Rihui Quan

Fourth: Yinzhe Zhang

Fifth: Rongjie Zhao

Sixth: Quan Zhou

=7 2HE
P05 KEEE
AT ER
AT Be

Chengdu,Wuhan,Tianjin,Shang-
hai,Nanjing, Guangzhou,Guizhou,Nan-
ning , Xi 'An,Zhuhai,Hefei

China Barista Competition (CBC), which is authorized by the World Barista Championship
(WBC), is currently the only coffee production competition in China. Participants have 15
minutes to show the judges four espressos, four milk coffees, four creative coffee drinks
and introduce their "coffee concept”. Authorized professional judges are invited to evalu-
ate the competition. The winner will represent China in the WBC.

175 40 5200+

NSTEF T AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

® O Jelthin  DBWT  Scotsman  (F) EXPOLNA
SAWRENG g S S “eens  fEEE U SR
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PUY HARIO 5§ CAFEDEKONA' BiifjEyy ! FEUCITa
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2022 CHINA BREWERS CUP
20221t BNk hE A
hEXZRE

#EINF5: World Coffee Events

N5 CBEEERERERAT

AUTHORIZED BY: World Coffee Events

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

HAMPEARREERAE T RURFRIIRFEA RN, BOETRAMEER
R ZFAFERIIRS RS . EXERENE T IFERE S EZ MM TR R FETT,
LIRSk E £ HARZIRDAIERMEE. BFOARESANEIEREXIR,. K. BRE.

BE, XEFWERFHIIFEEEN, NARENHEER, FRENENSH, B
UNEEHECEC R L BIRTIARE, RENAE SHREBZERN—RF P,

wREE PEXIER

WINNERS DIVISION STATION

JBZE: BLF  Champion: Jinyang Peng (27 R0 S =Nl = N =
WE: BFIE  Runnerup: Weiun Zeng T =M. B SR

=F: Tk
FNE: FEE
$£RZ: O
BT BER

Third: Jinlong Li
Fourth: Zhouxin Chen
Fifth: Shaoxuan Lin
Sixth: Jianle Zheng

Chengdu, Wuhan, Tianjin,Shanghai,
Hohhot, Guangzhou, Guizhou,
Nanning, Hefei

Coffee Brewers Cup focuses on how players brew their own coffee with a filter, with the
aim of improving coffee brewing skills and excellent service experience. Contestants
need to express the flavor, aroma, acidity of coffee. According to the characteristics of
the coffee, they adjust the coffee parameters for a perfect hand-made coffee.

526 40 5200+

USTEF fSzifeEH Bl R
CONTESTANTS JUDGES PROFESSIONAL VISITORS
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2022 CHINA LATTE ART CHAMPIONSHIP
2022t BRI S AKE
FAERXEARAE

$81095: World Coffee Events

*h5: LsEEEREEERAR

AUTHORIZED BY: World Coffee Events

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

HAMBFRAEZ AR ERAERMESENRISEIK (World Coffee Events) ETHEMm
IEEARRIEA MEEAR, RIHFE MRS, thRNMBHREZANRERERE.
£ 2013 &, tHAMHREZARRERENPE, LAIRSHMEERAS XERER
REDFSETIFEARRIE. ARRRTXMHIAESNERREHE, BAMEER
IIBEROEIRAIESS, R — D RELRREEESW R AREEE FERNESEFE!

mRER PEXIER
WINNERS DIVISION STATION

BEB. R, £ T EIR

BE: BEEM
TZE: [FEE

Champion: Jianhang Lico

Runner-up: Zhuohao Chen
Chengdu, Tianjin,Shang-

=% Kjg— Third: Yuanyi Zhan
FE: K7 o hai,Guangzhou, Wuhan

HINZ: REF Fourth: Halyang Xu
HERZ: XER Fifth: Guogiang Liu
NG EEEIE  Sixih: Minghui Tan

\ N
7

The World Coffee Pull art competition is a professional coffee competition based on
specialty coffee initiated by World Coffee Events, which is the second largest coffee
competition in the world and the highest competition hall of coffee pull art. In 2013, the
World Coffee Pulling Art Competition entered China for the first time, and it caused a
great response for the first time in China with her unique coffee expression. The reason
why everyone is enthusiastic about this new event is simple, because she is the trend
and trend of domestic coffee, and she is an event platform that can be promoted at the

professional and public level at the fastest speed!

USFEF fSzifeEH gdmR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

EERIES SPONSORS

MQ COFFEE
- O

CAEEDEKONA!
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2021 CHINA COFFEE
ROASTING CHAMPIONSHIP

2021t B mIHERLE R
hERXSRE

181095 : World Coffee Events
Fhh5: LEEEERREEERAR
AUTHORIZED BY: World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

My
71V

HEMEHEAEPERURET 2021 FE LBEREER R B ESHEZT,
HAMEEREAE (WCRC) 2HMHAMEES ENLRHFMEESTHAEZS WCE
(World Coffee Events) BT it/ fSmHARENEIINEES, 7075 LigELER
BEARAR—BEEZUEFEE T SERNHRSENNEEFR, FHEEHamE
WEERTER, BIEESH=TRR: MHESAOTER, REREMHZAIRMLL
IS, PRNIMEFERUERMREIRE, XS E I RERENNGEEZ.

BEXIS

e

WINNERS DIVISION STATION
BE: XAFH Champion: Taiyang Liu f=N N 0} Witk
TZE: {2 Runner-up: Shaobiao Dai Shanghai, Guangzhou,
7. HHF Thid: Weiwei Ye Wuhan, Xi 'An

The China Coffee Roasting Championship Final had been held during the HOTELEX Shanghai
International Hospitality Equipment & Foodservice Expo 2021. Based on the promotion of
boutique coffee, the World Coffee Roaster (WCRC) has became a professional coffee competi-
tion which is initiated by WCE (World Coffee Events), the pioneering organizing committee of
World Coffee and Events. The organizer, Shanghai Sinoexpo Informa Markets International
Exhibition Co., LTD., has been playing an important role in connecting with the international
coffee competition in this field, and has spread the advanced coffee culture to China. The
competition is divided into three parts: The rating of green coffee beans, the setting of the
optimal roasting curve of the designated coffee beans, and the cup measurement of the quality
of the finished roasted coffee beans. This competition aims to the comprehensive assessment

of the professional skills and ability of roasters.

USEEF i AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

S5 SPONSORS



2] 1E hail

2022 CHINA CUP
TASTERS CHAMPIONSHIP

2022t R INHHRNIAZ
HERSRE

8805 World Coffee Events
B EBEEERREERAT

TR IIHEFRNAZE RS XS E N B A EE R R BRI E. KRl
ImRIBIIIG, ERMFENRERE, N—ERIEX Lk, HFEMERIAZELES
SRAFREEVRE RE. MERUEER—TiEikee. —HMERll, tb2—RE, (FRm
B MRE S B RE BRI LARERIRIRES), M TRE "W EL" AUXLRE
AIBf], ERMEFRUAERERFORETES. T B—HERREERBETE
=, kP mEFIME XA —F75N, SREFTEN—I 8 48, 54 3 MR,
PRUSHIRIEARRATAR 1 77, BB, FRREEFIRM.

Champion: Yan Wang

Runner-up: Xiangjian Zeng

Third:  Qing Li

Fourth: Xin Bi

AUTHORIZED BY: World Coffee Events
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

Coffee cup tasting is a skill, a vocation, and a pleasure job. The competition is the best
display stage for coffee tasting masters. Cup tasting is a technique in which tasters are
asked to identify quality and region only by smell and taste. Competitors are asked to
pick a different cup of coffee from eight groups of three cups each. The person with the
most accurate identification and the shortest time wins.

140 3 5200+

US&HEF fSzifeER AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS
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2021 CHINA COFFEE
IN GOOD SPIRITS CHAMPIONSHIP

202 1R MHESZYBAXE
HhERXSRE

#EiINF5: World Coffee Events
Fhr5: LBEEERREBIRAT
AUTHORIZED BY: World Coffee Events
ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

HFAMEESZUEARSH HFRMEERSEIR World Coffee Events (f8FR WCE) &i2
Ot FRMEEEL —. ZEBSERNHHRRSRIEHITTERES, LNEHSREED
ROKESEERN, EAKENEZ, IDEEEHEMHRIEEEFE T HHR=EE
Z5 R ERIMHESZLEXR,

i 2o

WINNERS

TE: hRiEA
UZE: HE

Champion: Jianming Qiu
Runner-up: Lei Yang
Third: Rihui Quan

Fourth: Li Mingyue

Fifth: Cui Yue

Sixth: Li Weigin

=% 2
095 Z=8EH
BHE: &1
FEAE: =D

S
71V

China Coffee in Good Spirits Championship is one of Chinese famous coffee competi-
tions initiated by World Coffee Events (WCE). The competition aims to combine coffee
drinks with spirits. Baristas and bartenders use their imagination to create the new com-
binations of coffee and spirits.

42 24 2200+

ESEwEF i =2 (211N
CONTESTANTS JUDGES PROFESSIONAL VISITORS

S4B SPONSORS
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71V
THE 10™ CHINA MASTER BARTENDER
COMPETITION-FINAL

BhEPEEFFEEXITE
2ESRE

Fhr5: LEEEERREBRAT
ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

ABEHEKMEBZREAT INFORMA JETF——EBECEIRERERARED, FK
EEFEXURES. MEEMRMSEETFE, IEFNMMESEED, 507X
Kt (ERERUENAL.

With the culture of wine, the competition provides a multiresources platform for bartend-
ers. Lots of bartenders have been trained, promoting the spirit of masters and spreading
the spirit of spirits.

Ee BRI 66 16 3000+

WINNERS DIVISION STATION ISTEi%F {iFeEH SR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

B EER hompon hena s PR TIN5

TZE: 3K7=E Runner-up: Hongfu Zhang :
= 5 ) e Chengdu,Qingdao,Guangzhou, ’ 0 O .
ZE: KRE  Thid: Bingbing Zhang shanghai @ BACARDI MONIN BedBmm KARQBK ACTION.  Scotsman

AnchorChef*
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THE 6™ HOTELEX “THE RISING
STAR” CHEF COMPETITION

£877/@ HOTELEX
“BBRZE" BITKE

EhEai: FERIENS. EBEEERRSEERAE

ORGANIZERS : China Cuisine Association,

Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
HOTELEX "BHHZE" BIiAREDEEITEREESRPNBEENSERBEN S
BNRBTUIANHNITESERYE, HEBEISTWARHEERNTERR, HiT
WHRERBRLS AREREFTREES, WSRERHEEL. ZRRNGSITE,
A FIAE, BEENEERN "BRZEERIIANN" . AREAFIRUEEE
CERHNTA.

g

ras

WINNERS

BIRAZE / TEAM COMPETITION

BE: RERIZAKRE

ZIBAZE / TEAM COMPETITION
MAEBE: TS
MAELE: [FRT
PMAEZE: FEAR
Champion: Ding Peng
Runner-up: Chen Xinning

Third: Liu Aijie

WZE: HupS—Rmh
FE: FERIDFBRARK

Champion: Tianjin Polytechnic University
Runner-up: Hangzhou First Technician College
Third: Team Fromn Dongguan Technician College

ﬁq?“tjﬂd k

The Hotelex Chef of the Future competition is now in its seventh year. It aims to build an
authoritative evaluation and display platform for western food and Chinese food in
high-star hotels in colleges and universities across the country. Through the evaluation
system established by professional authority, it combines the expert opinions in the
industry with the needs of the vast number of consumers, and makes a professional and
multi-level comprehensive evaluation for college students. The industry recognized, with
the authority of the "star of tomorrow meal cooking master". It provides a platform for

future chefs to show off their skills.
265 31 2000+
AR

USEwEF fziEH
CONTESTANTS JUDGES PROFESSIONAL VISITORS

SEXIES  DIVISION STATION
RREB . T

EEBIES SPONSORS

Chengdu, Guangzhou



5] 1 hal

2021 SHANGHAI PIZZA MASTER
COMPETITION-EAST CHINA DIVISION&FINAL

2021 ki SEFREIEXITE
A EXALE S AE
B3 LEELERESEREAT

D EIEARZIFERN: BLIFEIRPIZZAFIL)

ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
CO-ORGANIZER: Qiongan & Bonu Pizza Center

LisEREFEAIMRERENTEELE 2013 ExEED, SEEIRFTIETEN
KRR, (RBREET RO, EBREAIRX . R NFEAT, AhEERREE
InEREARE,. =i, ZRTa.
[RENFEIRRINET), REZHBAERKEE T, HEEFE. BiRE, BUEE,
BRT. HEEESHRENER

PEXILR
DIVISION STATION
Champion: Ma Lu BRER. T B
Runner-up: Jiang Pengji Chengdu, Guangzhou,
Shanghai

Third: Chen Yujing

First held in 2013, the competition aims to promote the development of the pizza indus-
try in China, promote pizza innovation, spread pizza knowledge and culture, and discov-
er pizza talents. It has been a performance, competition and interaction platform for
Chinese professional pizza makers. After six years of conduct, the competition has
attracted more attention from the domestic pizza industry and western restaurants.

100 15 3000+

USEEF fSzifeEH Bl R
CONTESTANTS JUDGES PROFESSIONAL VISITORS

EERIES SPONSORS
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2021 CHINA INNOVATIONAL AND
TRADITIONAL CHINESE CUISINE CHALLENGE

2021 FREIFR
S5EHRPERSKE

Ehpfi: DEHRIXRIHTINS, EEECERREERAT
RIMEfI: LBTEXRBRESR. KFusiontlEERE. BEERERS
thipepfii: FERIENSEZHEERRS. aEFZERNS.

LR EEZHRE, TEERRTIH TS
NIEHE: HFFTERSS (WACS)

ORGANIZERS : Shanghai Catering and Cooking Industry Association,
Shanghai Sinoexpo Informa Markets Intemational Exhibition Co., Ltd.
ORGANIZERS : Shanghai Yuanchang Food Elite Meeting, Fusion Creative Kitchen,
Beyond food Elite Meeting
CO- ORGANIZERS : CCA Elite Culinary Council, TCA,
BCCR and Jiangxi Restaurants Cuisine Association
CERTIFICATION BODY : World Association of Chefs Societies (WACS)

REERABAIERSEIFRIERE, RNEELTSREFEERPESEHPE
EEHEEN, #E—THENPREITISKEAAMERZR, NFREINRMIDERZ, =
FHZEE, RTRNREOTE, HENPEEFORRE.

The aim of this event is to promote traditional and innovative culinary skills, and at the
same time to test the contestants' ability to combine traditional Chinese food with innova-
tive Chinese food, to further promote the construction of highly skilled personnel in the
Chinese food industry, and to provide a platform for young chefs to display their skills,
improve their skills and show their style, so as to promote the better development of
Chinese food.



WEFERIMARRIE CONTESTANTS AND AUDIENCE SOURCES

Bf, EMhE, ZEZFE  Chef, caterer, lover of cooking

$BNRES SPONSORS

265 31 2000+

ST EF i TR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

PARSE (ERSEIH) - SRASH:

CHINESE FUSION (TRADITIONAL AND CREATIVE) - COLD CATEGORY GOLD:
fEIE. XER. $B=E. B3 / Zheng Ren, Yanlong Liu, Haibao Tu, Haiwen Yu

PSR (ERSVH) - BRESRIE
CHINESE FUSION (TRADITIONAL AND INNOVATIVE) - GOLD MEDAL IN HOT DISH CATEGORY

XIER., EFF. TR Hom. BT, BTE. 5%
Yanlong Liu, Xueshi Wang, Xian Xu, Zhikun Yang, Junyuan Pan, Shoubing Zhou, Hua Su

ERYEHEEERTEM

EXQUISITE AND CREATIVE FOOD PACKAGE DISPLAY GOLD MEDAL
WEE. FEH. Wi, DEE. B8 SR,

PR, ZHR. EE. XNE. FeF

Shen Sijing, Li Xiawei, Shang Yanfei, Ma Jianguo, Zhou Min, Xie Arong,
Faping Deng, Peiliang Jiang, Qunhui Jin, Yong Liu, Gaoping Qi

thEZ A B 2B R T S MEICHINESE ART SCULPTURE DISPLAY GOLD MEDAL

R, BB XWiKB. %R BERk. 5 58
Sheng Kuang, Zheng Yunhai, Liu Xiaonan, Yuan Guanghao,
Lan Hongyue, Hong Tao, Shang Xin
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2021 SHANGHAI STAR HOTEL TABLE ART COMPETITION

2021 LBHERREEIRZEKE

EhpEai: EEsmRFTIRRELSSR. EEEEERRSEERAE
ORGANIZERS : Hotel Industry Association of Shanghai Tourism Trade Association,
Shanghai Sinoexpo Informa Markets Infemnational Exhibition Co., Ltd.

BEXHENSHET. BEETFEFTHROFAT AT —, REFIMESTAM.
FEEES: dHESES. AXESES. TMFRES=SIIE, HETRFEER
#2585, AEMUEERBEER THPRAZEEREERERETER, BLRER. §
SEHRIIRS ERIRTHEE T EREKF.

Table setting culture is one of the indispensable forms of expression in today's restaurants
and hotels, which is both commercial and practical. The competition covers three items:
Chinese banquet table setting, western banquet table setting and afternoon tea table
setting. More than ten hotels have signed up to participate in the competition. The compe-
tition not only makes the staff of star-rated hotels put forward the requirements for the
operation of the Chinese and western table-setting skills, but also improves the compre-
hensive level of the hotel industry with the standardized and standardized service require-
ments.

155 5 800+

S THEF {sziFeH gdmR
CONTESTANTS JUDGES PROFESSIONAL VISITORS




TEREE EXEaiEa
AFTERNOON TEA SETTING WESTERN-STYLE BANQUET SETTING
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=FR:

FIRST
PRIZE:

SECOND
PRIZE:

THIRD
PRIZE:

EEERREBARE
EE=EEREE
EERGRUZFEHEREE
LiETEEBEE
EBEERSNFOERSETLCER
EBEEMAEE
EiEsEmEAEE
ERENZEE
EBEEXIRE

o8 i i Sl
BRI ES
EERESHREREE

Hotel Equatorial Shanghai

Baolong Hotel Shanghai

Sofitel Shanghai Sheshan Oriental Resort
Millennium Hong Qiao Hotel Shanghai
Oriental Riverside Hotel Shanghai
Central Hotel Shanghai

Merry Hotel Shanghai

Chateau Star River Shanghai China

Blue Palace Hotel Shanghai

Greenland Hotel and Tourism Group
Ramada Plaza Shanghai Pudong Airport
Crown Plaza Shanghai

—&:
2 42

=

FIRST
PRIZE:

SECOND
PRIZE:

THIRD
PRIZE:

EBEEMAEE
EE=EREREE
EBERREBARE
EEEEXIRE

e oAl
EERESHREEE
EERTRUEFIHECRE
EiEsmEAEE
EiBEimEEs
EiETEEERRE .
EERFRNRERAERS
EBEERSNPOERGRTIES

Central Hotel Shanghai

Baolong Hotel Shanghai

Hotel Equatorial Shanghai

Blue Palace Hotel Shanghai
Greenland Hotel and Tourism Group
Crown Plaza Shanghai

Sofitel Shanghai Sheshan Criental Resort
Merry Hotel Shanghai

Chateau Star River Shanghai China
Millennium Hong Qiao Hotel Shanghai
Ramada Plaza Shanghai Pudong Airport
Oriental Riverside Hotel Shanghai

PRERES

CHINESE BANQUET SETTING

—%&: LiBFERE

—ER: CBERREBARE
LIS TEEAEE
EBEEAIRE
LBEEMAEE

FIRST
PRIZE:

SECOND
PRIZE:

THIRD
PRIZE:
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EERESEREEE

Baolong Hotel Shanghai

Hotel Equatorial Shanghai

Millennium Hong Qiao Hotel Shanghai
Blue Palace Hotel Shanghai

Central Hotel Shanghai

Oriental Riverside Hotel Shanghai

Sofitel Shanghai Sheshan Oriental Resort
Merry Hotel Shanghai

Chateau Star River Shanghai China
Greenland Hotel and Tourism Group
Ramada Plaza Shanghai Pudong Airport
Crown Plaza Shanghai
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2021 “HAIROAD” WORLD BAKING DESSERT&CAKE CONTEST
CHINA REGION SELECTION COMPETITION
2021 “KENWOOD” CLW PATISSERIE ELITE COMPETITION

2021 “iBRt" FIPGCHRIEI S/ EHEATHERIEIRE
2021 "HAE" CLWHNEIH SRS

Ehpfi: HBECERRSERAT. ERTEKRRE. CLWAREHET
thir5: FIPGC, ¥EZ4t

ORGANIZERS : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.,
Wang Sen Championship League, CLW Patisserie Elite Competition

CO-ORGANIZER : FIPGC, Sugar Art Studio

FIPGC "tHFREHE. FHA & BHEAR (FEXEERE)" BHHER. KR, DR
BRERZSDHILLER, HESHRRAENESR.

FIPGC is a competition run by the Dessert, Ice Cream and Chocolate Federation and is

open to all countries around the world.

ST EF e SRR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

HEFERMARSEE  PLAYERS AND VISITORS FROM

BUEID. BUSEFE. HENME. TUATIAL. XEES

Bakers, baking lover, educational institutions, professionals in the industry, buyers, efc.

EEBDRES SPONSORS

FRIZZ B WINNERS

EIFEIRE4H  FONDANT
—&R: FFE SR THEE =FK RE
Runner-up: Chunxia WANG

Champion: Zipei WENG

IS5 AREH

Third: Feng WU
PULL SUGAR

&R Fmmm 0 =%X: BFRE
Runner-up: Lili WANG Third: Dongxu DUAN

—&32: AT
Champion: Siyuan CHEN
v D = P | CHOCOLATE
—FR: Xkl TR Rk
Champion: Zhaokai LIU Runner-up: Xinru LIU

=58 =EN
Third: Yingjie QIN
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2021 CHINA GELATO CHAMPIONSHIP FINAL
2021 _EiSEFRFITKEHKIPEE

Eh5: CBEEEREEERAT
ORGANIZER : Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

AEH LBECERERERARED, ATRHAFEEHSWVHRRE, BREHER
B9 Gelato #EMAEZHIA. ENT5ERE 2013 FiRzsir LigERF TIGHMH AT,
BAOKRBRTUARTUTS, IRAECEHELPA RIS R, FHIEEEFT
WHBEHBEF, EL—EARE, REH— Gelato JEH, HREHEMNPEIKEMNE
WRRE.

The competition promotes the development of China’ s Gelato industry and bring fresh,
healthy Gelato to more people. From its first held in 2013, the competition has been aimed
to build a professional platform to promote the interaction and networking of Gelato

professionals. We hope to create a new fashion of Gelato and promote the development
of China’ s Gelato industry.

mwREE EFRWARKIR

WINNERS PLAYERS AND VISITORS FROM
BUSZLFE. HAE, BIREL,
BUBE, FORT. BIE. HETS

BN . . Baking Lover, Ice Cream Shops, Cater-
ZE: FEZK  Thid: Wenling You ing Enterprises, Baking Shops, Westemn
Restaurants, Hotels, Cafes, Efc.

BE: #HH Champion: Yun Huang

ZE: =78 Runner-up: Jie Jiang

MM
71V

20 3 1000+

USEEF oAb e:] AT
CONTESTANTS JUDGES PROFESSIONAL VISITORS
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THE 8™ WORLD OF BREAD
CONTEST CHINA SELECTION

F/\ Rt REEXEREPNERE

1B HREEAGER
EH%5: HREEAE (FE) . DEEEERREERASE

AUTHORIZED BY: Ambassador of Bread China

ORGANIZERS : Ambassador of Bread China,
Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.

HREEAZE (Mondial du Pain) FHAT 2007 &, MEFREEAEEREIELRE, &
2 FE—R, BEIEE 60 ZNHRENSS, SIMEFIREEREERNESE
BRUEHIERFE, "HA@EARE - TENGRE" AHRECAFER (TE) SEisE
HEFREBRABHRAED, SERHDERRPAERSRERR, #2512
ERREEEROTEEDINEAT, BHRIRH— REARENSES.

PERIES
Rz g DIVISION STATION
WINNERS S0H. K. MBI, ARED. S
TR, K&, bR EE KD,
BE: Mks® Champion: Yeaiang Lin Eim T
ZE: EFEE Runner-up: Yujian Wang Guiyang, Chongaing, Zhengzhou,
=72 @SS Thid: Xiaochang Cao Chengdu, Hefei, Ningbo, Changc-

hun, Beijing, Yingtan, Changsha,
Shanghai, Guangzhou

The World Bread Competition (Mondial du Pain) started in 2007 and was founded in France by the
World Bread Ambassadors. It is held every 2 years and currently has more than 60 member states
participating. The contestants all represent the highest bread baking level in their own country.
“The World of Bread Contest China Selection” is co-host by the World Bread Ambassadors
(China) and Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd. It aims to
promote the development and integration of Chinese and Western baking skills in the Chinese
catering industry, and further tap the market potential and excellent talents of baking in the whole
catering industry, provide professional bakers a stage for competition and performance.

127 95 3500+

IS F|EF fizieEH AR
CONTESTANTS JUDGES PROFESSIONAL VISITORS
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THE 9™ SHANGHAI FASHION DRINKS
COMPETITION FINAL

FhiELeEFESERIXmeIEHE
REZESRE

Eheafu: EBEEERREERAE
ORGANIZERS : Shanghai Sinoexpo Informa Markets Intfernational Exhibition Co., Ltd.,

2014 &8, HLEsEEERREERARDRESIN " LisERHRIXmEIEFIEX
£ ", ZH7 8 BRIRR, BERERAIFAREIAK.
ABEISEERHMBHAAEF ARG, BAIREAAARNEIERD, ASTE
RN BENESITER TR — AR E R,

By specifying raw materials and making creative drinks freely,the competition stimulates
the innovation of beverage R&D,which creates the fashionable drinks and the new
consuming trend for the current customers.

NERIER DIVISION STATION

BB, RiE, Kb, LB, &M, BT, mm, B, TM
Chengdu,Tianjin,Changsha,Shanghai,Fuzhou,Nanning,Nanjing, Wuhan, Guangzhou

CPIiRS

Scotsman e

ing|

MM
71V

182+ 37+ 3000+

NSTEF e LR
CONTESTANTS JUDGES PROFESSIONAL VISITORS

FRICHEEE  WINNERS

BE: MEXR / UE: KT, B8 / FE: T

Champion: Yucheng Lin / Runner-up: Xiconing Zhang,Ke Yang / Third: Yiwei Wei




B2B ONSITE EVENT
B2B MiniEiNiRS

Sygle RIXFEL ML REENER, KT HOTELEX JBIEEIRER FHC 3REK
BERERE RBBEERERUINSHERR—HRXNE ERBVESR. &
HOTELEX B&HAE2sh T SREER: SYgle.com &iXES & Saladplate Iii7
ISR Bl SERABEERNEE 2021 Savory of Shanghai _EiSZEREREQIES.
EiegirEBelEEs..

SYgle is a hotel and catering, high-end food and beverage industry vertical B2B
website, resting on the powerful footing of HOTELEX series exhibition and the
premium resources of FHC Shanghai Global Food Trade Show.

HOTELEX Shanghai 2021 held various events onsite: SYgle.com & Saladplate
onsite experience, 2021 Savory of Shanghai, and Matchmaking Forum etc.

7Y




SYgle.com BiX{EL
& Saladplate IAFIEX

SYGLE & SALADPLATE

ONSITE EXPLORATION AREA

$=+1/E HOTELEX EiBERBERERIIZRS
MiEs B2B EX EEH Sygle BIRE % |
Saladplate #0 Informa Markets SEF4HRAYEAS
B2, WEEFRER T 55 R/,
HERGHIT TP RIES, IEEEREL T
ENE T B IMERI BRI R M. [FIRJTE SYgle
R NER EBEIRER T8I 800 KigihEIvAg
R, BIEI T % T EMSENR.

85 B2B RXUMEE THBIT 450 g, KW
EERERSRANESER, TR Sygle
BINELL LFERBAR], RrSFEREEL
B2B E&HRS.

The overseas B2B Exploration Area at the 30th
HOTELEX Shanghai International Hospitality Equip-
ment & Foodservice Expo was mainly presented by
SYgle.com, Saladplate and Informa Markets Group.
Products of 55 overseas enterprises were displayed
and samples were distributed on site and lots of
precise buyers received the high-quality products
from overseas suppliers offline. At the same time,
the SYgle.com website and its mini program were
showcased products from more than 800 overseas
enterprises, and that makes the influence of online
and offline interactive publicity is truly realized.

At the B2B Exploration Area, business cards of
more than 450 importers and exporters, buyers and
restaurant leaders were collected. Professional
visitors responded warmly to SYgle.com online
platform and expressed their continued attention to
online B2B platform services.



LiggimEtVENS
MATCHMAKING FORUM

Epa / EisEEERREARAR. EEEEEET0

ORGANIZERS / Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.,
Business Information of Shanghai

FREMSENEERERR. B8, T
EE2 MK 50+ Bl RMERRMIGH
B, SEEMRSRELTEBRRTZHHE
2, (EHEREREHE.

The event invited more than 50 professional
buyers from catering, supermarket, new retail
and other industries. They communicated
market trends with exhibitors onsite. The
forum promoted the efficient connection
between supply and demand resources.

BTt E5~REHRTD THANKS TO [ S ]

RERHTR (M) BIRRERRAT VESTA (Guangzhou) Catering Equipment Co., Lid. RIE g Eat A gl
TN ERERAE Wusxi Super Food Technology Co., Ltd. 415 G-super HeEn RUEEE
sit (B8 BREREAT Stronghold China Co., Ltd. =my > I RTSE Sy
SIS R R RERAS Shenzhen U Drinks Gourmet Food Co., Ltd. S . ELpigsL
KT (M) RHEERAT Mixia (Hangzhou) Technology Co., Ltd. e Z X Lx“

. : Shandong Zibo Zhong Qiang Porcelain Co., Ltd. TR EXEm IINAEERT
LIREEREEWHERAT] Kawasho (DALIAN) Co., Ltd. BITESE g2 pay i EZREZEE
NiFE (KiE) BBBRAT Pacific Coffee Investment Co., Ltd. TR ARG ERip e
THEIERIE R EBIRAT Shanghai Zhongte BioSure Professional Co., Ltd. AT g

EBREFRRHRERAT ARRE HOME'S FARE3E



2021 LigEBEIFERIES
2021 SAVORY OF SHANGHAI

EPpEafi / EEEEEIRREERAE
ORGANIZERS / Shanghai Sinoexpo Informa Markets Interational Exhibition Co., Lid.

EZRNZAFEEREM, AKX, THESEE, BEETIZNEMIENSHERZNZEEN.
SAVORY OF SHANGHAI EiBERERERIESEXLTRMEHIE, MEkBHASM, &
B, STHRENZITEN, 558 10-12 fkESFAEFHREUSMIRA Celebrity Chefs
BE, EERREXEMETNEEREIG, S8BT IZHIEM=ITE, URED
BRSO AR, A VIP ZRIEEIRAESTR UK. WRiIKENREEZAE.

2022 %ﬁllﬁ'*ﬁ‘m BT 2022 &£ 12 B 14-16 B HOTELEX &/)\g%m (RYI) ERG
[ERR MRS R SEEED.

The art of food is often a multifaceted presentation of ingredients, seasonings, cooking utensils,
platting techniques and the chef's creativity and craftsmanship. SAVORY OF SHANGHAI will
integrate and collide these elements, select cooking ingredients from different origins and diversi-
fied categories from all over the world, and specially invite 10-12 Celebrity Chefs from the field of
Chinese and Western food and dessert baking, and even the chef from the Michelin restaurant to
come to the scene. Through the on-site processing and cooking, as well as the chef carefully
explained, SAVORY OF SHANGHAI would bring a sensory enjoyment of the visual, auditory and
taste buds to VIP customers, potential buyers and agents.

Savory of China will be held during the 8th HOTELEX South China (Shenzhen) on December
14-16, 2022.

MRS TASTING THE CONTENT

US AGRICULTURE / EEI#&RIV =5

LEGLE FRANCE / ;ZEmEEE

ENJOY IT"S FROM EUROPE / E=BRETM

IDAHO CULINARY SEMINAR / BiAfHtREM=IEHTe

ASC SEAFOOD SESSION ASC / i8t$%17

CAPPMA SEAFOOD SESSION / REZKF= i@ SINTihs St Eis
KUHLBARRA BARRAMUNDI SESSION / FEER R MItEE15

LEADER BEEF SESSION / Tif&/RERIET

WEIYANG.COM & LONG SOY SAUCE / RSBkt S pesssmseasiafie
IS SEAFOOD SESSION / IS SEAFOOD %%

8a@




30™HOTELEX MIRROR NIGHT
HOTELEX30@E—— 5 K MK &

~ N

2021 £ 3 B 29 H, HLBEEERREERASEDMN "RKizHE, MIZEn”
HOTELEX 30 AF—Ii R B ERS RO ST,

{EItt HOTELEX EBEREERERIERS 30 AFEZlR, LigECERREERA
BFAENT, HERAURVEENERA, HEESENEREERIREWER
BE. BRIMIFRENER S ELEHB RS FI AR DB AEARS.

The 30th HOTELEX MIRROR NIGHT was held at National Exhibition and Convention Center
(Shanghai) on March 29, 2021.

CCT1V hosts, star hotel management executives, and representatives of excellent exhibitors
from domestic and abroad were invited.

Al
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FRANCHISEES AND
CATERING INVESTMENT

CATERING EQUIPMENTS

AND SUPPLIES EBIINEE R EIRIGHE
EBERESHER

BAKING EQUIPMENT AND CATERING DESIGN

RAW MATERIALS AND ACCESSORY
MR B N R SRS REE

ICE CREAM EQUIPMENT

AND MATERIALS

IKERIR SR R
FOOD

== pi=FaN
AR=2"A

FOOD & CATERING
PACKAGING

CATERING s
INGREDIENTS e NEES

BIRRM
ALCOHOLIC DRINKS

PO
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TABLEWARE
SREMm

COFFEE & TEA
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Catering
Equipment
Supply

INGENUITY HELPER,
SMART TECHNOLOGY
ACHIEVES

DELICIOUS FOOD

EL0#HF | EEREENES
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CATERING EQUIPMENTS AND SUPPLIES

PEE | 925 | 422 / ENERGY SAVING | WISDOM | GREEN

"BAEHNE, RIS TRIRANEEEE DGR,
&R, HsEE—TIRNERMH, RECREA
REMIAR, EREWEFARSFAOSEN. mEE
EERHARETHN LR, FEIRWERZ. R
FONT. EERNBNRESEARNER. (Fh
[FREIITHTE, thERWRRRm, EEREE
HESER SRR ERAAER. £ EMNX—FRA
ERER. RIEFE. HRENBEIRRERHARE EE
BEEFCWITFRER,

HOTELEX S 2EFRIR5] 10 5 + BIRMIERIS
KWL, TREEEEREEWHTHRER. BR
TR R RN SR IR R (RS,

/ i&&iein / ACTIVITY FORUM

“Winning in the supply chain” is a topic that catering people
often talk about today. For catering companies, the supply
chain is the foundation of everything, the entry point to reduce
costs and improve efficiency, and the opportunity to enhance
their competitiveness. If catering companies want to jump out
of the "valley of death" in development, they need to have
more detailed control over the entire process of procurement
review, raw material processing, and restaurant serving. As
raw material processing tools and frequently purchased
products, kitchen equipment plays a particularly important role
in the supply chain. The production of energy-efficient,
low-consumption, and intelligent catering equipment that
meets this demand has also become the research and devel-
opment focus of many kitchen equipment manufacturers.

HOTELEX attracts more than 100,000 catering practitioners
every year to purchase and exchange information. It is
undoubtedly the best display platform for kitchen equipment
companies to launch new products, display the latest intelli-
gent products and integrated solutions.

£8/\/& HOTELEX BB AZ EFITAZ | 2023 LiSEFREFEAE | 2023 HEEIFSERPEFESKE
The 8™ HOTELEX "The Rising Star" Chef Competition | Shanghai Pizza Master Competition 2023
2023 China Innovational and Traditional Chinese Cuisine Challenge

EB4>FERS LOGO / PART OF THE EXHIBITIORS' LOGO

/ EH2E510 / EXHIBIT CATEGORIES

FIERREGE | HHRE | Hi2RE | BEHMRIRE | PRERILE | HEHEMRERAR | BRRERINIVE | BEIREEFINTIM | 25EiRREE
Cooking Equipment | Decontamination Equipment | Refrigeration Equipment | Kitchen Environmental Protection Equipment | Central Kitchen Equipment | Kitchen Accessories
and Supplies | Kitchen Food Processing Machinery | Kitchen Equipment Production and Processing Machinery | Cold-chain Logistics and Distribution



Tableware

SELECTION ELEGANT,
FOUND LIFE AESTHETICS

WA | ETEELE




/2 HE A/ TABLEWARE

CUES | Z2E2 | 4288 / CREATIVE | HEALTHY | CLASSIC

BR—HEWRRBER, ZREEESEEE. Half of the delicacy comes from tableware; Delicacy

always need good tableware accompanied.
S SR A R % & 2 EFZRS
B@E@Eéziﬁiﬁﬁ%ﬂﬁﬁé?—hﬂg%ﬁgéﬁji As the hotel catering market pays more attention to
¥+, TIENEAR. MUNBRBRIIERES  improving the dining experience, the market's
H45Es, HOTELEX REARRINCERRIME demand for high-quality and personalized tableware

= AT e . will continue to rise. The tableware section of
RER. &, TEESET. hEfmE. ERE HOTELEX brings together high-quality tableware and

BN, #eefeRmEkEIeraRI k. utensils at home and abroad. Whether it is a hotel or
restaurant, Chinese or Western food, almuerzo or
tea, you can find its proper sense of ceremony on the
table.

/ iETNICIE / ACTIVITY FORUM

2023 LighERIRIEEIMNEEAE
2023 Shanghai Star Hotel Table Aat Competition

8% 2R LOGO / PART OF THE EXHIBITIORS’ LOGO

L2080 oo BB Lizern YUFEH' 7iccOo=e

wEDGWOOD VENIN| L 8= . - m S U Tsteelite

/ BH2551 / EXHIBIT CATEGORIES

SEEESERI | MEEE | FERKREIN | AENER | 138 | BIRER | A% Tableware And Utensils | Ceramic Tableware | Glass And Crystal Utensils | Stainless Steel Tableware |
=l | ¥R TEhsE | AR RER | SEHE AR I Bh | Ed o I B | BEY Gold And Silver Tableware | Melamine Tableware | Bamboo Tableware | Plastic, Acrylic Tableware |

8 N B, o Comprehensive Type Material Tableware | Desktop Accessories | Tablecloth | Chair | Table | Artwork |
=] ZRIEAZ = =] SR ZRLN ZRhA N=]| ERAELE
i@ | BE&ERE SRS | BEvER. #8. &% l ERIEIZE l BE&ESR!DR Buffet Facilities And Supplies | Buffet Stove, Table, Rack | Heat Preservation Equipment | Buffet Table

Decorations



Catering
Ingredients

UNIVERSE SHOW |
CONTRACT GLOBAL
SELECTION OF DELICIOUS
BFF | REHKIMIEERK
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CATERING INGREDIENTS

#f2E | 224> |7 / DELICIOUS | SAFE | HEALTHY

FEERIXBEERHEBHRUTINGE, HRIER
BAORRESESREM, IMMNETECSR
mEFIHAXRBE, CERANRRIWFEE
RIS ER—NERY .

HOTELEX &IXRMIRIRERBEBIERM L,
UETBRIRBHAROMEE LGRS,
BN DERATIAYY SREFHR.

/ E&NiEIE / ACTIVITY FORUM

With the continuous strengthening of the chain trend
of catering brands, in order to ensure the stability
and safety of brand tastes, the standardization of the
food supply chain and the customization of dishes
have become the general trend, and it is also a
microcosm of the modern food industry's penetration
into the catering industry.

On the basis of the original categories, HOTELEX's
food ingredients section takes high-quality compa-
nies focusing on the research and development of
food and beverage ingredients as a new growth point
to help the expansion and upgrade of the catering
industry.

£8)\J& HOTELEX BB HZERITAE | 2023 ESEFEMRERIES
The 8th HOTELEX "The Rising Star" Chef Competition | 2023 Savory of Shanghai

ZR45> &5 LOGO / PART OF THE EXHIBITIORS’ LOGO

Juhuizssa

DHmT See

/ BHi2551 / EXHIBIT CATEGORIES

BN | RERR | KPR | EMHEIR | 25 | KReM | R m | BRE | RFERR | b m | Ethed

Fresh Meat and Poultry | Rice, Noodle & Grains | Aquatic Products | Oil | Bean Products | Hotpot Ingredients | Fresh Produce |
Condiments | Frozen Foods | Precast Products | Other Food Ingredients



DELICACY BREAKING
FOOD BOUNDARIES
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Dairy | Leisure Food | Instant Foods | Canned Food | Organic and Functional Food | Moslem Food | Other Foods




Beverage

QUALITY TRACEABILITY
JUST FOR A CUP OF
NATURAL FLAVOR

SEME | RA—HRAKE
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With the rise of consumption by generation Z and chang-
es in the understanding of tea drinking among all age
groups, the tea industry is booming in China.

In recent years, new-style tea drinks have become more
diversified, high-quality, and healthy. The booming market
continues to bring new opportunities, and high-quality
chain brands and independent brands across the country
have sprung up. HOTELEX links the upstream and down-
stream of the beverage industry, providing a powerful
platform for suppliers of tea raw materials and equipment,
soft drinks, juice, packaging, etc., and a fast and conve-
nient one-stop procurement platform for buyers.

The tea industry has a rising demand for high-quality
talents. The China Fashion Drink Competition organized
by HOTELEX is committed to exploring the cutting-edge
trends of the beverage industry, leading the trend, setting
standards, and providing creative talents for the develop-
ment of the beverage industry. Through the competition,
new drinks, popular trends, and consumer psychology are
combined to continue to create a new era of tea drinking
vane.

$hiELsEIFSRIXGEIEFIEAZ | 2023 China Fashion Drinks Competition

8% 2R LOGO / PART OF THE EXHIBITIORS’ LOGO
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Drinks Raw Material: Syrup, Jam | Concentrated Juice | Dairy | Other Drinks Raw Material
Drinks Equipment: Fructose Machine | Capper | Water Heater | Beverage Vending Machines | Other Drinks

Industrial Beverage And Equipment: Soft Drinks | Energy Drinks | High-End & Bottled Water |
Industrial Beverage Equipment






/MIHES %/ COFFEE & TEA
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In recent years, with the upgrading of consumption and
the improvement of people's quality of life, coffee has
gradually changed from a "fashionable drink" to a "daily
drink" and has become more and more integrated into
consumers' lives. Domestic consumers have begun to put
forward more demands for the quality, flavor, concept and
experience of the third space of coffee. The coffee market
in China has huge potential, and there is a broad market
space for coffee planting, processing equipment, coffee
machines, and utensils in the upstream and downstream
of the coffee industry. The coffee and tea sector will
gather outstanding exhibitors and exhibits in the industry
to provide a high-quality trading platform for both the
suppliers and purchase parties of the industry.

As an authorized platform for the WCE China Coffee
Series, HOTELEX will send Chinese champion talents to
the World Coffee Event every year, representing China's
coffee industry level, showing its outstanding strength in
the World Coffee Event, and bringing the influence of
Chinese coffee to the world.

2023 tHFMHTARREXERE / 2023 HRFEERAFHERiELE / 2023 HRMHHANAZPERERE
2023 tHRMHEEARPE X ERE / 2023 tHRMEEPEXAZHERERE /
2023 HOTELEX _LiSEIRFIMHEERXHAT / 2023 tHRMEHESZIEAEPERIERE

2023 China Barista Championship / 2023 China Latte At Championship / 2023 China Cup Tasters Championship
2023 China Coffee Roasting Championship / 2023 China Brewers Cup / Shanghai Coffee & Food Festival 2023 /

2023 China Coffee in Good Spirits Championship
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Coffee Equipment and Accessories | Coffee Brewing Apparatus and Accessories | Coffee Raw Materials and Related | Tea Raw Materials & Finished Products | "Tea utensils and
handicrafts | Tea equipment and technology



Ice Cream

SWEET "ICE" FLUX
ALL KINDS OF FLAVORS
MAKE THE TIDE
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ICE CREAM EQUIPMENT AND MATERIALS
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/ i&ThieiE / ACTIVITY FORUM

Nowadays, whether it is hot summer or cold winter, the
scene of people enjoying ice cream is common. Ice
cream is no longer exclusive to children, more and more
adults like to eat ice cream. As people's demand contin-
ues to increase, more types of ice cream need to be
tapped by the market.

As a classic Italian dessert, Gelato has always been a
representative of fresh, healthy, and creative ice cream.
To promote the fresh and healthy Gelato to more people,
The China Gelato Championship came into being. We
strive to build a professional platform in the industry to
provide a place for people who love the ice cream
business to communicate. It is expected that all rookies
and veterans in the industry will show their talents here,
set off a new round of Gelato frenzy, and jointly promote
the development of China's ice cream industry.

2023 LiSEFFFIIKHM#KITEE / 2023 China Gelato Championship

/ BHi2551 / EXHIBIT CATEGORIES

#3453 FERS LOGO / PART OF THE EXHIBITIORS' LOGO

PKEMHIRAERIZE | iGEENIRIRE | MCEREEE | EMAER | ICEMER
Ice cream machinery and related equipment | Ice Cream Refrigeration Equipment |
Ice cream raw materials | Ice cream products | Ice cream mold
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BAKING EQUIPMENT AND RAW MATERIALS
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BURIRE | BUSEH: | BUSHEIOIRE | BUSREH | MUEEmm | dEmkm
Baking Equipment | Baking Accessories | Baking and Refrigeration Equipment |
Baking Raw Material | Semi-finished Bakery | Baking Products

After the modern baking industry was introduced into
the domestic market in the 1980s, with the growth of
China’ s per capita consumption level, the adjustment
of the catering consumption structure and the changes
in the pace of life, Baked food with the advantages of
nutrition, health, fastness and variety has entered a
period of rapid growth in our country. At present, the
baking market is infiltrating into third- and fourth-tier
cities at an alarming rate from first- and second-tier
cities. The continuous expansion of consumer groups
and further changes in consumer concepts have
promoted accelerated upgrades in the consumption of
baked goods.

/ &Nz / ACTIVITY FORUM

2023 Clw Patisserie Elite Competition
Shanghai Pizza Master Competition 2023

2023CLW ReEtHrfgseR | 2023 LiSERRRIEAIRER



Alcoholic
Drinks
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/ E®Eitir / ACTIVITY FORUM

Today's consumers are more and more professional on
alcohol, and their consumption is becoming more and
more rational. As a superpower of global alcohol
consumption, the ever-increasing consumption data
shows the great potential of China's alcohol market.
Therefore, wine companies need to understand consum-
ers hobbies and focus on quality. All the imported wine
and spirits and craft beer market share have grown quite
rapidly in the past few years.

In the HOTELEX series exhibition in 2022, "Shanghai
International Wine Culture Festival" is born at the right
moment. This is the "World of Alcohol". Bars, Craft beer
bars and wine merchants all show their strengths here. At
the same time, China Master Bartender Championship
and flair bartender competition will also be presented in
the festival. While bringing overseas high-quality brands
into the Chinese consumer market, it will also set off
consumers to pursue alcohol culture and the whirlwind of
a fashionable lifestyle.

B+—EHEEEFEEXITE / 2023 tHRMHSZIEARRE XitRE
The 11th China Master Bartender Championship / 2023 China Coffee in Good Spirits Championship
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EAERIRG: BEE | 208 | 128 | B | RE | KE | HtEEERm
BREE: BReEE | EE | BE | BRR | BftiERRETR

Alcoholic Beverages: Wine | Spirits | Beer | Liquor | Fruit Wine | Rice Wine | Other Alcoholic Drinks Related
Alcohol Accessories: Wine Utensils | Wine Cabinet | Wine Cellar | Wine Packaging |
Wine Supporting Products Related
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and Accessory
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CATERING DESIGN AND ACCESSORY
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/ i&5fieis / ACTIVITY FORUM
BIngiHHHRRE | ERigiHeiE

Visual sensory and environmental rendering are taking
up an increasing proportion of the catering consumption
experience, and they have become an important carrier
for conveying brand connotation and highlighting the
enjoyment of food. CDOOD@HOTELEX Catering Design
Exhibition, specially set up based on mature catering
equipment and raw material supply chain, gathers top
catering designers, industry leaders catering brands,
professional catering design media and other resources.
It provide demonstration cases for large-scale social
catering, hotel catering, trendy drinks or coffee, baking,
desserts and other business scenarios, and become the
fastest and richest way for the industry to understand
future trends, broaden their horizons, and expand their
thinking.

HOTELEX Future Catering Design Mock-up Room | 2023 Catering Design Forum

/ $56BEKX / CDOD@HOTELEX &itigitIhER

/ B35 / EXHIBIT CATEGORIES

BINQITIRS : BRIRERRIT | RIRTERRLT | BIX VI gLt | Eth&IRiRt

BIRBRESR: BRARERSE | ERBRINRBRSE | ERHERGIR | RCEGRRE | AZRRMEERE | RIXEERERR | BftthkE R

Catering Design Service: Catering Design | Dining Space Design | Catering VI Design | Other Catering Design Service

Catering Accessory Products: Leisure Dining Tables and Chairs | Smart Catering and Solutions | Catering Textile and Uniform | Catering Decoration and Lighting | Lobby Supplies
and Operating Equipment | Catering Clean and Epidemic Prevention Supplies | Others Catering Accessory Products



Food & Catering
Packaging
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FOOD & CATERING PACKAGING

224 | BUFT | OT$54E / SAFETY | CREATIVITY | SUSTAINABILITY

R ERIVE RN RSN 2T AIME B el Stk
MR AR HEENERT RIETHERES
WERMHIMER. BRTE 2021 &£ HOTELEX &
LUGTHENERBREERREEAR, £8
TEERIT. SR, BERIITEREEEM
MEENET—2, TRSMEE~H. EIKR
SREHFEES BT,
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2023 ERBREMERICIE

Safe and healthy packaging materials and unique and
novel ideas are becoming increasingly influential
factors that attract consumers to increase their trust in
meal products and purchase rates. The food and cater-
ing packaging and equipment theme area, which was
first unveiled at the HOTELEX exhibition site in 2021,
gathered various comprehensive high-quality suppliers
such as packaging design, packaging machinery, and
food processing. It can serve multiple consumer areas
such as pre-packaged products, catering services and
e-commerce platforms.

2023 Food & Beverage Packaging Innovation Development Forum
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RREEMHSHR | RRIEEEIM | RREEKITRERS R

Food Packaging Materials and Products | Food and Beverage Packaging Machineries

Food Packaging Design and Solutions




FRANCHISEES
AND CATERING
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FRANCHISEES AND CATERING INVESTMENT
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PEFIFEESIEISE | 2023 PEIESHTTILARL MIEEF RTIRTTEER |

WIFEERTS | MBAEATHRR RS EED

China Commercial Franchising Peak Bbs | 2023 China Chain Industry, And Outstanding Brand Series Award
Contest | Set Up Shop Franchise Conference | Join Public Class And Roadshow Activities

/ EH2E510 / EXHIBIT CATEGORIES
BIEY | TEER | lRSEY | EBEIR

Restaurant chain|Retail chain |The service chain | Chain resources



FRANCHISEES AND

CATERING INVESTMENT

Franchising is one of the important components of
physical commercial investment activities which
provides significant assistance for enriching domestic
business forms, solving employment problems, improv-
ing the quality of life, and promoting the development
of the "internal circulation" from domestic economy.
With the awakening of consumers' brand awareness,
the current domestic franchising chain industry has
ushered in a period of rapid growth, with strong devel-
opment potential. The market scale of franchising
chain industry in the future is regarded as full of huge
room for imagination., and it also brings broad invest-
ment prospects to professional investors.

SFE Shanghai Franchise Exhibition was founded in
2005, it co-sponsored by Shanghai Chain Enterprises
Association, Shanghai Sinoexpo Informa Markets Inter-
national Exhibition Co., Ltd. and Shanghai Exhibi-
tion-Conference Co., Ltd. and it is also strategically
supported by China Commerce Association For Gener-
al Merchandise. So far, it has been successfully held
34 editions in Shanghai and 7 editions in other cities
around China. The exhibition covers 120 + mainstream
market segments in the five sectors of catering, retail,
service and chain resources. It is the preferred
platform for domestic chain brands to attract invest-

ment, expand franchise business and investigate
investor projects. It is also recognized as the wind
vane of franchise investment market in the industry.

At the same time, the exhibition will hold summit
forums, annual outstanding brand selection, brand
franchise strategy launch conferences, brand road-
shows, franchise shop opening courses and business
resource matching meetings and other activities.
Well-known guests in the industry will be invited to help
professional audiences and buyers sort out the market
context thoroughly and grasp the trends, hotspots of
the franchise investment market.

In 2022, SFE will hold roving exhibitions in Chengdu,
Tianjin, Shenzhen and other domestic core cities
based on the Shanghai parent exhibition, becoming a
full-scale franchise investment professional exhibition
with the largest number of sites, the largest overall
scale and the widest influence in China. The exhibition
has made unremitting efforts to help chain brands culti-
vate regional markets and cross regional development,
promote the interactive integration of high-quality
resources in the industry, continue to promote the
healthy and orderly development of domestic chain
industry.

E8% FE# LOGO / PART OF THE EXHIBITIORS’ LOGO
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Food Chain

Chinese fast food / special snacks / dinner / local dishes / hot pot barbecue / Western food
/ Japanese and Korean cuisine / Southeast Asian cuisine / coffee / tea desserts / ice cream
/ baking / light food / other

Retail chain

Food retail / fresh / fruit / supermarket / convenience store / daily cosmetics / maternal and
infant products / tobacco and alcohol / stationery / cultural creation / jewelry and crafts /
electronic products / optical shop / household products / no one to sell / others

Service chain

Beauty / Beauty / sports fitness / car maintenance / laundry care / parents and children /
leisure and entertainment / hotel hostel / PET / housekeeping and life services / Photogra-
phy / others

Education chain

Elementary education / early education center / kindergarten and primary school trustee-
ship class / maker education / robot education / children's music / Art / dance training /
language training / extracurricular counseling / artificial intelligence / adult vocational skills
training / others;

Chain resources
Shop rental / store design and decoration / equipment and raw material supply / cold chain
and logistics / IT solutions / brand planning and marketing / financial services / human
resources / legal consultation / media and promotion / others

B




20234568EX SPECIAL EXHIBITION AREA
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CENTRAL KITCHEN
BOUTIQUE EXHIBITION AREA
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The advanced central kitchen is an excellent way to implement digitalization and industrialization, which
also enables large chain catering enterprises to win the market. The exhibition area conforms to the
market demand and promotes the standardization and industrialization of China's catering industry.
HONGLIAN continues to provide excellent central kitchen solutions for restaurant owners and
equipment suppliers in the Asia-pacific region.

R3] / EXHIBIT CATEGORIES

RIRGE | BEME. &8 | MAFEREE | BaPEN. PRINBA | HHIBEE | BREH | BkF
RE | BEIEREL | AR | R, KRE | EWRE | BRRE | HWESRE

Rice Equipment | Fermenting Box, Steamer | Heating Equipment | Automatic Cooking Machine, Cooking
Robot | Cooking Equipment | Blanching Equipment | Frying Equipment | Automatic Noodle Cooking
Assembly Line | Rice Washing Machine | Vegetable Washing Machine, Vegetable Washing Assembly
Line | Transport Equipment | Cleaning Equipment

Dishwashing and Disinfection Equipment

INDUSTRIAL BEVERAGE AND PRODUCTION
EQUIPMENT EXHIBITION AREA
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The industrial beverage zone of HOTELEX aims to build a stage for developing and innovating
the beverage industry, and create a broadly influential and authoritative exchange and coopera-
tion platform for brands and companies.

The exhibition covers the whole links of beverage industry.

Relying on the rich resources accumulated by HOTELEX in the 30 years of beverage and coffee
industry, it provide an important window for the industrial beverage industry to face the world,
develop into a scientific and technological barometer for industrial beverage in China and even
Asia, and make it a "grand gathering of professional buyers and sellers in the beverage
industry"!

ERIR# | IDREIEIRE | BiRIXARMREK | TUIREIRS

Soft drinks | Energy drinks | High-end & bottled Water | Industrial beverage equipment



BEmEREX

ORIGINAL BRAND MANUFACTURE
EXHIBITION AREA
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OBM (Original Brand Manufacture) products refer to the product forms that are produced by
designated suppliers of retail enterprises, affixed with retail enterprise brands, and sold at their
own terminals. It is usually customized from design, raw materials, production and distribution
by retail enterprises based on their own sales data analysis and full study of customer demand.
The creation of OBM is an effective way for retail enterprises to conduct differentiated competi-
tion, strengthen customer stickiness and increase product gross profit margin.

With the increasing consumer attention to product quality and the gradual transparency of sales
prices in various channels, the market share of cheap and good-quality OBM products is
increasing year by year, which has set off a trend of the retail industry returning to the essence
of commodities.

Under the guidance of the new retail trend in the hotel and catering industry, HOTELEX 2021
will launch a ‘private label featured exhibition area’ and seek new growth points for many
terminals in the hotel and catering industry.

B3 / EXHIBIT CATEGORIES

#6. REAR | FARE | Bk, FERR | Rill. BIR. 157 | #R. QR | E#5Ra | £
R | BKRE

Green/ Health Food | Snack Food | Canned / Convenient Food | Grain and Oils | Non-staple food / Local
Speciality | Sweets / Cold Drinks | Quick-frozen Food | Fresh Food | Drinks

KRR RE

HOTPOT INGREDIENTS EXHIBITION AREA
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Hotpot ingredients exhibition area gathers more than 100 enterprises globally, categories
including condiments, hotpot drinks, hotpot supporting equipment, condiment machinery, frozen
conditioning, hotpot ingredients, and other hotpot resources. The exhibition area integrates the
upstream and downstream resources of the hotpot supply chain, reduce costs, and provides
one-stop hotpot ingredients selection.

KEBIREH | KR | REX | BT | EEK | BRES | OKER | DHRS

Hot-pot base | seasoning | meat & poultry & eggs | seafood | mushrooms | vegetables fresh | frozen fast
food | bean products etc.
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SYgle (www.sygle.com) is a "Digital & Exhibition Integration" professional B2B platform for
hospitality and catering, food and beverage verticals. Resting on the strong resource of the
physical HOTELEX and its spin-off exhibitions, also adding up the premium resources of
FHC Shanghai Global Food Trade Show. SYgle has become a crucial and effective
platform to help buyers and suppliers create value online. And it is the important compo-

nent of diversified B2B services (exhibition, website, magazine, wechat mini program,
APP) from Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
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CHARACTERISTIC SERVICE

B RE % (www.sygle.com) # F HOTELEX
BEEBRERERFIEUR FHC REKRRE,
HEH & EEKRENRS IEERER 365
RAEKRERT

BeXIIRSS LS

PROS OF MATCH SERVICE

HOTELEX EEREIRERFIER FHC KB RE
53]

6000+ £ REBEFEEIRITIAL RS
TELIRMATE) / BRI A A
REBNE—N—EWZRIRS

BCXIBRSS TitE

eS0T

RERWTR
BEEHNBER

BEgeY

BB DT ER
PR AERRS

SYgle (www.sygle.com) associated with HOTEL-
EX and its spin-off exhibitions, include FHC
Shanghai Global Food Trade Show, launching
“online match meeting” which let buyers and
exhibitors generate supply and demand matching
365 days.

HOTELEX and its spin-off exhibitions, also adding
up the premium resources of FHC Shanghai Global
Food Trade Show, were held together. There are
5000 + high-quality suppliers in the catering industry
of all kinds of hotels on site, which saves buyers'
procurement time and reduces procurement costs.
Buyers and exhibitors can immediately have free
1v1 professional customer service.
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EZbuy is the efficient platform which gather the resources from
online and offline within food, hospitality and catering industry. It
connects exhibition like HOTELEX, FHC and online B2B busi-
ness closely.

Virtual exhibition:

One of the membership service from EZbuy which make more
convenient on communication between buyers and suppliers.
Giving a comprehensive and clearer view of companies’ infor-
mation, products’ display, online match-making and VR exhibi-
tion hall. Additionally it shows strength of enterprises through
live-streaming and 3D display.

E-commercial:

EZbuy is also a valuable e-commercial platform for buyers and
suppliers. Leading suppliers are recommended to professional
and business buyers through featured products selection.
EZbuy can be seen as one distributor which help them to
expand their own business.

Headline:

As a compositive platform, it mixes exhibition and events infor-
mation, live-streaming, inquiries by buyers well. Users will intui-
tively understand selected industrial information, gain insight
into the market, and get involved in the latest forums, events,
roadshows, live-streaming and other activities. EZbuy will inter-
view industry personnel with expert perspectives, to help users
grasp business opportunities at the first time, and get knowl-
edge in the filed.




SYGLE COMMUNITY

EERIXUELEF

{&¥E HOTELEX ( EfREERERIIESS ) BeK FHC Ligik
BREmAE 500,000+ LAMHNWERIRIR, RANCREKER, A
M EFISRERERM 365 KX " EE FAERECIIRS" .

EREEASUESIENRIRT, BEIRREE GRS
MEHE. B, HNTRNEHSIERTEY, EREHERE
ZRNE, BEBESESH, RRAEWEMIERR, Bifmlist
WERHE!

BECELRE: MEERR. FEiRE. BiRE. 55, BE.
BERIREm, BUSEHER, UMHERELCER. MHEAEL e, et
F 10 MR, ZOFIBESIE. EE. Bin. B &
MEFLZNREBEHNEIRWEIMARELE.

TR ERR. SRERSFASTN, WARERE 3 B +
HEEFAFIIEIEIRES, EMEL B i, P uHfl C imRIERHHE
KRS, AKNIESRRNER, ErtEEHNEESER, &
Hr=ERelHT.

#iEiRE / DATA REPORT

The social community associated with HOTELEX and its
spin-off exhibitions, include FHC Shanghai Global Food Trade
Show, launching “online/offline match meeting” which let buyers
and exhibitors generate supply and demand matching 365 days.

Under the premise of refined operation and big data support,
the community continuously refines layering and recombine the
group through marketing activities one after another, marketing
activities are based on different community characteristics,
increasing the conversion rate, digging into customer value, and
achieving precise layered marketing , solve the problem of
repurchase conversion and help companies achieve revenue
growth!

Using the above mature and multi-channel drainage methods,
the community has greatly saved 30000 + community users to
assist the group fission, and invited B-end, P-end and C-end
purchasers, so as to achieve accurate matching and greatly
improve the transaction efficiency. At the same time, it also
helps suppliers integrate industry resources and promote prod-
uct innovation.
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PROFESSIONAL MEDIA COVERING
THE WHOLE INDUSTRY CHAIN

HOTELEX Z&Fk5 LEAR B inSIRISESEXR,
AAEEIX. MHE BEX. WESSFRZSHEST, [SEES
IRRERHE, BEEMASES IR BT,

Over the years, HOTELEX has established partnerships with
hundreds of b-side professional media, covering many
segments such as catering, coffee, tea, baking and so on.
The combination of point and aspect expands the publicity
dimension and accurately reaches the target group of
each market segment.
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MEDIA PARTNER SHOWCASE (In no particular order)
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B E1ERIFRIEIERE s nEeR)
INDEPENDENTLY CONSTRUCTED NEW MEDIA MATRIX (In no particular order)

WO OO

HOTELEX |IRRiThin &R, BEEEEEMIRMIEE, &= 20 Inresponse to market development, HOTELEX focuses on build-

ing its own new media matrix, covering more than 20 Internet plat-

N S N =, Bipusik +, i
i : EH*”:!::’ 40 i' RS, Uﬁfi’; 140YV i forms and more than 40 new media accounts, with a total fan base
E7RIE. BE. RS, /8. 0daB. LFRSEFRIFEA. of more than 140W, covering popular platforms such as wechat,

.
HOTE'I.Eﬁ
Shanghai

&I'EE

RBEERITHAS
Official Wechat Account:
HOTELEX LiiBERERE
#084£ Followers: 33W+

sygle .
BT

o

BERREARARS
Beverage sector in Official Wechat Account:
RiEHEIR
#1342 Followers: 4W+

Douyin, video accounts, Weibo, Xiaohongshu and Toutiao.com.

unked@ 7 LiLA O

REEFHES HOTELEX EffIHEER XU B ERHES
Official TikTok Account: Official TikTok account of SHANGHAI COFFEE
HOTELEX LiSBEREIRRE & FOODIE FESTIVAL:
2% Followers: 7W+ HOTELEX LiSBIEREIRE

L Followers: 7.7W



£T®RE OFFLINE CHANNEL
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8 HOTELEX BSRAKXEREHTE TN SREMR
K. 30 AL HOTELEX MERRI SIRER Ligthex
WTIE. WHKER. SXESHETF. BaFETER
E17FF, EEIMESRAHTIRSIRNEN, MEXiE.

Every year, HOTELEX invests a lot of money in offline adver-
tising channels. The 30th anniversary of HOTELEX’ s main
image advertisements are placed in Shanghai subway sta-
tion hall platforms, Hongqgiao Railway Station, major com-
mercial buildings, shopping malls and other offline high-traf-
fic places. Our innovative combination of exhibitors for joint
launch exposure these advertisements has attracted wide
attention.

%ERE ONLNE CHANNE

WO PO

HOTELEX "L FIAEE. BBifl. 360, SHLFK. HE. M%.
il e, KL, 12306, SEHMEZEKFESMMHK

BER, WEIFRRHITEHITEIRN, HKE—
« I®%= 132,053,416 %
- B=k8 2,014,542 %

HOTELEX makes full use of the advantages of Baidu, Tencent,
360, Toutiao, Douyin, Netease, Weibo, Peanut Metro, Metropolis,
12306, AMaps and other major platforms to target audiences and
gain total—

e Exposure 132,053,416 times

¢ It has been viewed 2,014,542 times

1






EisnxisF=dkigiEas TOURISM PLUS SHANGHAI

ESRi: EighXCHiRERE
Fneefi: LisEEEFRERRAE

TOUR:ISM P' US

SHANGHAI

IR E RRTE N RS

SESRf: REFRFRELDS,. PEKEEMRDS. PEZAXANE. PEEEREINS. RERIBERDS

WO PO

" EighciiEr= W iE S Tourism Plus Shanghai” 22RFHIESESMAENLS
MR BN SER | BEEHIRFE EIRAREXRFUNIRESSE, B
erllEnEge. "Bk, X, DSBS SSRFRRT A S1RA.
BEME L EERFR . BRRENERXMN. HITARXRFINESNS .
EFZSNEECRENET A, #HIALE "+HR" RKFsIETRE, B
LR AR AR I

LB S eEE ( FRRESERE ) 2 sk B nsmzt
BX, B "®iR AER, ARERHFRE BECIE. FUFRMEER
PR A A TIRE.

VO PO POV

BRItRRX | P REK | ik | Bk | #iiies,. SRz, TFRERE | §2 (X
IRiE#E. el IP. IEE)

Destination Exhibition Area | Industrial exhibition area | Theme Parks & Facilities | Universities | New

media, digital travel, Meta Universe Tourism | More (Cultural and Creative IP, Intangible Cultural
Heritage, Cultural Tourism Consumption)

“Tourism Plus Shanghai" is a comprehensive tourism industry expo cluster with leading scale and
concept in the world, aiming to promote the promotion of tourism destinations and investment and
cooperation in related industries and empower the entire industrial chain. "Gathering industry,
Downstream of the Sky", Tourism Plus Shanghai integrates tourism resource development and
investment, tourism facilities such as hotels and commercial spaces, catering equipment and
gastronomic culture. travel mode and outdoor activities, international events and important forum
activities, etc., and has been included in Shanghai's "14th Five-Year Plan" tourism peak project, helping
Shanghai become a tourism investment gateway in Asia.

Tourism Plus is the core exhibition area of Tourism Plus Shanghai, focusing on the theme of resources
providing exhibitors with four major platform functions of resource promotion investment attraction,
industrial development and operation and product output.



SALON DU CHOCOLATEFIS®EH (LHi8) B

SALON DU CHOCOLAT SHANGHAI

FhEpf: ListESEIRREBRAE
&1E8(i: CHOCOLOCO INTERNATIONAL S.A.

SHANGHAI

WO PP UYYYYYYOUUUUYYIYYIIIDIIYYYIYUIYYY4

EfrZE&ZI557m O SALON DU CHOCOLAT E€kEA MBI AT E
B2, B 1995 SEAEERNLSE, ZEASITEHFIEEXTTZH
HBE, EhLrE, HRHEEE SR XSRS, BN
W RI, LSHeERESERATZE 2021 £5%/87AE SALON DU
CHOCOLAT I5e SRR EXE—, E/E SALON DU CHOCOLAT ERI55
1 (E18) B 2023 &3 B 29 A -4 B 1 BEERSEHD (1§) %5,
EEHES HOTELEX LiSERERRERLIBIESFAMED, HEFE
SALON DU CHOCOLAT Ex, FHHBRIISTROT &A% ER. SALON
DU CHOCOLAT EFfRI55e (L) Bf1 HOTELEX LiBiiralE, BT
ERSNEE AR SR E R TE— N S SRS RS FA RS
Ve, WALEOEFEINE— N E—FERAEE.

WO PO

MR TUEMEE. ARRMEL IDROEF R, 550, B, BHEm. KE#.
ISR ARG, IDRNHIERE. KA & EmRALRAGIEN. BE & BIREER
EFIFA, mis

Cocoa Producing Country, Cocoa Raw Material, Chocolate Producer, Chocolate, Pastry, Dessert, Ice
cream, Chocolate beverage, Chocolate Manufacturing Prop, Chocolate Equipment Machine, Baking &
Catering Education and Training Institution, Gift Packaging

The famous Salon du Chocolat trade show is the world’s largest event dedicated to chocolate and
cocoa. Since its creation in Paris, France 1995, it gathers plenty of participates in chocolate industry
chain, such as cocoa producing countries, pastry chefs, chocolate and dessert manufacturers etc.
which is regarded as grand ceremony through the whole filed.

Shanghai Sinoexpo Informa Markets International Exhibiton Co., Ltd. was granted the exclusive
authorization of Salon du Chocolat (Shanghai) in July 2021. Co-located with HOTELEX Shanghai, the
inauguration of Salon du Chocolat (Shanghai) will be held in March 2023. To better promote the
exhibition, the organizers will plan chocolate festival and fashion show. Salon du Chocolat (Shanghai)
and HOTELEX Shanghai are committed to creating a professional and efficient chocolate trade platform
and exchange event for domestic and foreign chocolate manufactures and the upstream and
downstream supply chains, as well as creating a unique chocolate kingdom for chocolate lovers.
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2023 CBELiSEFEH A RIEER (EF)
2023 CBE SHANGHAI INTERNATIONAL BAKERY&DESSERT EXPO

EDEi: 2ETHERRELLS. HESAERRRERE LS

WO PPV

"CBE EfftiEiHRRERR " BRlTEATIERS:, BEHETISRIREE

FUESHANE, RS R R RTURR R RS RT A, UARE \\I//
. ERGEEE. FRETINSSTHNET, STHNES, HHESURE - <
FUHS, ARSI HEMEATA, /1\

"CBE Shanghai International Bakery&Dessert Expo" is different from the traditional professional baking
exhibition, is the baking industry and catering retail industry exhibition linkage exhibition, year-end baking
new products release and industry future development trend release as the theme, to large-scale activities,
international baking events, product display for the content of diversified display, the combination of multiple
fields, for baking enterprises to stabilize the industry market, while opening up a larger platform for different
industries.

WO PPV IIIYY

MR WUEERL. TREIMLE. BUBHIMIRE. BUSELR. SREMUS. EBNE. B8

Baking Raw Materials, Prefabricated Baking, Baking Machinery and Equipment, Baking Packaging, Home
Baking, Chain Franchise, Light Food

WO PPV IIIYY
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2023 Shanghai International
Hospitality Equipment & Foodservice Expo
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National Exhibition And Convention Center (Shanghai)
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HOTELE

Shanghai
EBBEERERIBEES

EERM: EEHXLMIRER / Guidance Unit: Shanghai Municipal Administration of Culture and Tourism
EHEf: PERFRELHS. LEBEEERREFGRAR
Organizer: China Tourist Hotels Association, CTHA / Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
R4 / E-mail: Hotelex@imsinoexpo.com
EBRATIEIE Tel: 86-21-33392465/2244 | )53/ FIERIE Tel: 86- 20-32278888 | LT /AFIEEIE Tel: 86-10- 87546868

www.hotelex.cn / www.sygle.com



	封面
	序言
	01-02
	03-04
	05-06
	07-08
	09-10
	11-12
	13-14
	15-16
	17-18
	19-20
	21-22
	23-24
	25-26
	27-28
	29-30
	31-32
	33-34
	35-36
	37-38
	39-40
	41-42
	43-44
	45-46
	47-48
	49-50
	51-52
	53-54
	55-56
	57-58
	59-60
	61-62
	63-64
	65-66
	67-68
	69-70
	71-72
	73-74
	75-76
	77-78
	79-80
	81-82
	83-84
	85-86
	87-88
	89-90
	91-92
	93-94
	95-96
	97-98
	99-100
	101-102
	103-104
	105-106
	107-108
	109-110
	111-112
	113-114
	115-116
	117-118
	119-120
	封底

